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(Don’t Relax Until We Axe The Movie Tax!) 
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Fis something different, 
G| startling, wonderful. 
GIyull hear plenty about | 
ME NEXT VOICE YOU HEAR... 
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Warner Bros. blast open 
the cell-gates of a 
Women’s Prison to expose 
a living Hades! 

Here’s the picture 

4 that tells all the 

$06 hushed-up terrors 
/ and torments 
of today’s 

one-mistake girl 

who comes out 

worse than she 








' MOST SENSATIONAL REVELATIONS SINCE 
‘FUGITIVE FROM A CHAIN GANG’ BURNED 
INTO AMERICA’S CONSCIENCE! 
FIFANOR PARKER wT! AGNES MOOREHEAD + ELLEN CORBY WG) 
HOPE EMERSON « BETTY GARDE - JAN STERLING 


JERRY WALD WRITTEN BY VIRGINIA KELLOGG AND BERNARD C SCHOENFELD gree td 


MUSIC BY MAX STEINER JOHN CROMWELL 
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SIX 20 x 60 
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RYWHERE! RADIO, NEWSREEL, MAGAZINES, 
GGING NATION-WIDE OPENINGS SOON 


REAMING NEW W A R N F R SENSATION! 
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“Gregory Peck as ‘The Gunfighter’ 
is one of the season’s most dynamic portrayals. 
For the public, it packs a terrific dramatic wallop 
which seldom has been equalled in any type 
of picture. Here is one of 2oth-Fox’ top films of 
the season, which undoubtedly is destined for 
strong grosses. Picture is more than a western— 


it’s dynamic, potent drama.” = —DdILY VARIETY 


GREGORY PECK in “THE GUNFIGHTER” with HELEN WESTCOTT +» MILLARD MITCHELL - JEAN PARKER and Karl Malden * Skip 
Homeier - Anthony Ross + Verna Felton + Ellen Corby + Richard Jaeckel + Directed by HENRY KING * Produced by NUNNALLY 
JOHNSON »* Screen Play by William Bowers and William Sellers - From a Story by William Bowers and Andre de Toth 
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COMPO COMPOSED 


FTER eight and a half months of contemplation, con- 
sideration and discussion the Council of Motion 

Picture Organizations, designed to deal with public 
relations affairs of the American screen industry, has now 


5 become a fact, under the presidential leadership of Mr. Ned 


E. Depinet, a guiding spirit in the movement since it began. 

Ahead for attention of this at-last-born COMPO are as 
many problems as there are products and people in this 
industry. 

Immediately ahead and hard at hand is the most acute of 
them all—taxation. The completion of the COMPO organ- 
izational moves has found the new organization already mid- 
stream in the move for the elimination of the 20 per cent 
war excise tax on motion picture admissions—and it is mid- 
stream in a whirl of conflicting torrents. There is a current 
impression that the tax outlook is much better than it is. The 
fact is that so far the valiant fight conducted under the 
committee chairmanship of Mr. Abram F. Myers has achieved 
the partial victory denoted by a vote of the House Ways 
and Means Committee in Washington to retain only a ten 
per cent tax. That is a committee decision, lacking yet Con- 
gressional approval and a not-too-certain presidential signa- 
ture. Meanwhile, as Mr. Myers has pointed out, it would be 
no victory, but a compromise with the demand for the elimi- 
nation of the tax. The complete elimination of this “war 
excise" tax would be, understand, not a favour or a con- 
cession but instead a keeping faith with the wartime promises. 

The motion picture industry, like any citizen, is entitled to 
expect the Government to keep its promises. 

The tax fight has been well begun, handsomely begun, but 
it is not yet half over. It will not be won until the war excises 
levy is off the books. 


THE MUDDLING LION 


HAT British policy of ‘muddling through" is now in 
| perfect flower of demonstration with the cinema, achiev- 

ing a state of muddle considerably the most complete in 
a long period of ambitious experiments. The current mani- 
festation pertains to a curious process of partial, quasi, and 
presumably progressive, nationalization. This time it is a boot- 
straps device to empower labour to create an industry to 
support itself within a domestic industry which has not sup- 
ported itself. 

This comes in the tidings on the campaign by Mr. Harold 
Wilson, president of the British Board of Trade, et al., to 
exert their bureaucratic will upon the art, the industry and 
its customers, all embodied in a White Paper, obtainable 
from His Majesty's Stationery office for six pence. It details 
the affairs of the National Film Corporation, a device for 
financing pictures with the taxpayers’ money. There is £4,436,- 
690 out on loan and £48,435 has been repaid. It had £600,000 
left to loan when the accounts were closed but now a grant 
of £1,000,000 has been announced. It reports that losses 
"may be considerable and £750,000 has been provided." 
Meanwhile the Association of Cine-Technicians, and the 
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National Association of Theatrical and Kine Employes are out 
with plans to set up as movie makers because they have at 
least five thousand members out of work in their ailing in- 
dustry. That will solve everything, with the taxpayers’ money, 
as usual, through application from the Association of Cine 
and Allied Technicians to the National Film Finance Corpo- 
ration, for an advance on each film “of the total production 
cost less any participation by technicians and others em- 
ployed." 

Mr. Wilson has been quoted in London as holding that the 
profits of distributors and exhibitors are too high and sug- 
gesting the Government may act to reduce them. That would 
be obviously an exciting way to promote the well being of 
the picture business, in which the Government is acquiring 
so much eyperience, also at the taxpayers’ expense. 


FRANK TICHENOR 


ITH the passing of Mr. Frank Tichenor another of 
the adventuring pioneers of the dawn years of the 
screen is gone. He came into motion picture con- 
tacts through interest in photography and the production of 
illustrated song slides in those primitive days when a saccha- 
rine ballad number came to figure in every movie program. 

He moved into and through many and varied motion pic- 
ture interests and became, incidentally, the last president of 
the once great and then fading General Film Company. He 
saw it to the end of its last day when it closed down for the 
lack of $19,000 for the payroll. 

Then came a period of ventures in publication, conspicuous 
among them the acquisition of the Outlook, once famous 
weekly. The bluff, sharp-spoken Tichenor was in inner fact 
somewhat a sentimentalist, and it was said he bought the 
Outlook to get Theodore Roosevelt's old editorial desk. 
Anyway that was perhaps the largest value in the deal. Else- 
where in other publication ventures, notably Aero Digest, 
he enjoyed successes. He was always politically active and 
had friends in high places. He was conspicuously a backer 
of General Mitchell, the prophetic airman, who was too right 
too soon. 

a g & 


q Apart from its immediate and particular significance to 
the project in hand the promotional presentations for "Rock 
Island Trail" by Republic Pictures Corporation give a cheer- 
ing glow on the whole motion picture horizon. The impact 
of the whoopla and excitement generated around Rock Island, 
Moline, East Moline and Davenport seems to have steamed 
up a half million inhabitants of that mid-continent region and 
generated radiation that reaches far east and west, coming 
the while from an unexpected direction. Those towns have not 
been conspicuous in the main stream of tradition in the win- 
ning of the West, but they will be now. The natives grew 
whiskers; while Mr. Herbert Yates was made a chief and be- 
decked with a feather head-dress by the Shawnee Indians. 
Pictorially he got the best of it. 

—Terry Ramsaye 
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Single Features 
To THE EpiTor: 

Quality first! Quantity last! 

This may not be the cure-all for all our 
box office ills, but every thought he:ps. 

It seems to me that with all the outside 
competition that this industry has our exis- 
tence depends upon our offering as good or 
better merchandise to the consumers than 
our competitors do. 

This in my mind means giving them the 
best we’ve got and if we give them that we 
must eliminate the double features, for those 
“B” pictures are always “B” for “boring.” 
Even if they aren’t boring, then the shows 
are so long that the patrons are bored sit- 
ting in one spot for a long time. You cain 
give them too much, too. A man can only 
eat so much at one sitting and, if he over- 
does it, he becomes distressed. 

I run double features, as well as single 
features. I never have any complaints 
when I run a single feature. Of course, 
when I run a single feature it’s an outstand- 
ing picture. I run a double feature and 
don’t get many complaints, but then the 
public doesn’t concern itself too much about 
our problems. But common sense tells us 
that those ‘‘Arsons, Inc.,” “Larcenies, Inc.,” 
“Parole, Inc.,” “Homicide, Inc.” (call them 
what you like—B’s, co-features, second fea- 
tures, time killers, turn-over pictures) are 
possibly doing the industry a lot more harm 
than good. When you play a “Battleground,” 
“Cinderella,” “Twelve O'Clock High,” 
“Francis,” “Riding High,” “All the King’s 
Men,” why must the patron be annoyed or 
bored with those 62-minute co-features in- 
stead of enjoying a travelogue, a Pete 
Smith, a cartoon and a short reel? 

It is my belief that serious consideration 
should be given to the single feature pro- 
gram as a means to improve the quality of 
entertainment that the public is demanding 
and is shopping around for. If they are 
complaining about the quality of entertain- 
ment that television is offering for free, 
certainly they expect to get better quality 
when they have to pay for it— MEYER 
STANZLER, Community Theatre, Wake- 
field, R. I. 


All to Blame 


To THE EDITor: 

We are not doing a good job of giving the 
public what it wants and we are doing less 
of a job trying to find out what it wants. 
The fault? All of us are to blame. The- 








Readers of “Letters” are ad- 
vised that this is the time to act 
on repeal of the Federal admis- 
sion tax. Communicate immedi- 
ately with your representatives 
in Congress and urge them to 
take action. 





atre operators, distributor, producer. The 
cure? A little more unbiased study of what 
the public is doing with its time and a little 
less spectacular name-calling in print. Bet- 
ter timing of releases will help, too. 

In my opinion, little regard has been given 
this season, with the exception of 20th Cen- 
tury-Fox, in the timing of releases. I think 
[Clark] Gable’s “Any Number Can Play,” 
[Spencer] Tracy’s “Edward My Son” and 
[Jennifer] Jones’ “Madame Bovary,’’ for 
example, belong six months apart instead of 
three months. Ditto for “Easter Parade,” 
“Take Me Out to the Ball Game,” “Nep- 
tune’s Daughter” and “In the Good Old 
Summertime.”—7 HOMAS DI LORENZO, 
Manager, Malverne Theatre, Malverne, N.Y. 


Let ’em Laugh 
To THE EpiTor: 

If Hollywood would make pictures like 
they did a few years ago, we would have 
something. Too many murders and not 
enough comical shows. People would like 
to laugh and forget these trying times.— 
N. C. PHILP, Glentworth Community Hall 
Co-operative Ass'n, Ltd., Glentworth, Sask., 
Canada. 


Reputation Vital 
To THE EpITor: 

There is need for more public relations 
work as Henry Wiicoxon is doing [on 
“Samson and Delilah’] plus a concerted ef- 
fort by all in the industry to maintain dig- 
nity and create a better impression of this 
business for the public. Our reputation 
should be as good as is possible to make 
it at all times—R. BUSCH, Uptown The- 
atre, Oklahoma City, Okla. 


Bitter Bings 
To THE EpiTor: 

Bing Crosby is a disappointment, if I may 
say so. I have lost money with all his pic- 
tures since “Going My Way.”—G. ALBERT 
RAY, Orpheum Theatre, New Bedford, 
Mass. 


Better Trailers 


To THE EpiTor: 

While the dominating urge in everyone 
connected with this industry is to prove that 
“Movies Are Better Than Ever”—and I 
think they are—it brings to mind one factor 
that has been a chronic complaint of mine 
for many moons. 

That complaint is the seeming lack of 
touch in picking the right scenes for the 
trailers—the greatest element of selling our 
merchandise. 

I am not pitching for two sets of trailers, 
I believe that to be economically unsound. 
No exhibitor would want to pay the increase 
that such a program would demand. 

My thought is this: Would it be so diffi- 
cult to screen the trailer of the picture when 
that feature is trade shown and gather the 
comments on the trailer as well as the fea- 
ture? I realize there is, quite often, a dif- 
ference of opinion between metropolitan and 
rural demands but that is something that 
possibly could be worked out to the mutual 
advantage of both modes of operation. 

Another point: Urge the exhibitors who 
contribute to your “What the Picture Did 
for Me” section also to give their opinions 
as to the trailer and its effects on the pic- 
ture they are reporting. 

In closing I want to stress one final point 
on trailers. 

If there is only one laugh in a picture, it 
should be included in the trailer because 
most exhibitors will agree that if you can 
get a chuckle from the audience out of the 
trailer, the picture will come much nearer 
a successful engagement.—W. H. HOFF- 
MAN, Chairman of Board, Mid-Central 
Allied Independent Theatre Owners, Inc., 
Arthur, Til. 


To THE Epitor: 

Many a good picture is spoiled by a poor 
trailer. The idea seems to be to bring out 
all the blood-and-thunder in the picture be 
it Western or drama, entirely overlooking 
the advisability of also displaying the saving 
qualities of the picture—W. M. GREGOR, 
Audio Theatre, Gladstone, Man., Canada. 


Better Bings 


To THE EpITor: 

Have Paramount give Bing Crosby better 
stories or he will be on ice here—BEN 
BRINCK, West Point Theatre, West Point, 
Ta. 
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COMPO a going concern as officers are 
named in Chicago Page 13 


FIGHT for full repeal of admissions tax 
will go on Page 20 


ALLIED unit in Kansas City hears Rembusch 
say Phonevision no threat Page 24 


WAR on percentage is asked by Berger 
of North Central Allied Page 24 


ARBITRATION is an industry must, several 
leaders declare Page 25 


THREE trust actions filed; all name major 
distributors Page 28 


THEY fussed and fumed about radio, too, 
some 20 years ago Page 29 


ANGLO-AMERICAN talks on monetary 
agreement begin Monday Page 30 


NATIONAL SPOTLIGHT—Notes on indus- 
try personnel across country Page 31 


CINERAMA-VITARAMA, a possible, not 
probable TV answer Page 36 


METRO announces total of 27 features for 
release in eight months. Page 37 


AMERICAN pictures far and away dom- 
inate Mexican film market Page 38 


SUPREME COURT refuses to act on appeal 


in "Curley" censor case Page 40 
SERVICE DEPARTMENTS 
Foreign Review Page 39 
Hollywood Scene Page 35 
In the Newsreels Page 43 
Managers’ Round Table Page 44 
Short troduct at First Runs Page 42 
What the Picture Did for Me Page 41 
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Showmen's Reviews Page 293 
Advance Synopses Page 295 
Reissue Reviews Page 295 
Short Subjects Page 295 
The Release Chart Page 296 


People in “The ews 


PIT 


BARNEY BALABAN, president of Paramount, 
and Spyros Skouras, president of Twen- 
tieth Century-Fox, will be among the na- 
tion’s 50 industrial leaders honored for 
“extraordinary achievement in the field of 
public service” at a luncheon at the Cop- 
ley Plaza in Boston, May 18, given by the 
city’s Chamber of Commerce and the Bos- 
ton Jubilee Committee. 


FeLtix M. Sommer has taken over the major 
duties of the late CHARLES A. KirBy, vice- 
president of Universal International, who 
died April 24. Mr. Sommer formerly held 
the post of general assistant to Mr. Kirby. 


Dr. ALLEN B. Du Mont, president of the 
Allen B. Du Mont Laboratories, spoke on 
“Progress in Television,” during the Jour- 
nalism Week celebrated at the University 
of Missouri last week. 


RicHarp C. GUARDIAN, general manager for 
Paramount Films in Central America and 
adjacent territories with headquarters in 
Panama, has resigned to undertake an in- 
dependent film survey in Europe. He has 
been succeeded by JoHN RogertT QUINN, 
who was with Paramount in Buenos Aires 
and Sao Paulo. 


RicHarp F. WaALsH, president of the Inter- 
national Alliance of Theatrical Stage Em- 
ployees, left New York Tuesday on the 
Queen Mary as a member of the U. S. 
delegation to the United Nations Educa- 
tional, Scientific and Cultural Organiza- 
tion’s conference this month in Florence, 
Italy. 


Otto A. HarBacu, playwright and compos- 
er, a charter member of the American 
Society of Composers, Authors and Pub- 
lishers, and vice-president of that organi- 
zation since 1936, was elected president at 
a board meeting in New York last week. 


CHARLES EINFELD, Twentieth Century-Fox 
vice-president in charge of advertising, 
publicity and exploitation, will return from 
Europe May 22 on the Queen Mary, fol- 
lowing an eight-week tour of England and 
the Continent. 


ArtTHuR A. SCHMIDT, advertising and pub- 
licity director of Columbia, has been 
elected chairman of the Motion Picture 
Association of America’s advertising-pub- 
licity committee. He succeeds Max E. 
YOUNGSTEIN, advertising and _ publicity 
director of Paramount. 


Sip RoceEtt, RKO Radio studio chief, has 
been named head of the motion picture in- 
dustry section of the Los Angeles United 
Jewish Welfare fund drive by campaign 
chairman Oscar S. PAtTris. 


Bog Hope, national chairman of the United 
Cerebral Palsy Associations’ $5,000,000 
fund raising campaign, will head an all- 
star benefit performance at the Chicago 
Civic Opera House May 28. FRANK 
SINATRA, PERRY Como and other enter- 
tainers will appear with Mr. Hope on the 
program. 


EpwarpD O’CONNELL, JOHN O’CONNELL and 
Jos—EPH FARRELL, all members of IATSE 
Local No. 74, New Haven, Conn., were 
honored at a midnight dinner last Wed- 
nesday which observed the fiftieth an- 
niversary of the founding of the New 
Haven unit. 


E. J. MAnnix, MGM studio production ex- 
ecutive, and SAM ZIMBALIsT, producer, 
left New York last Thursday on the Jle 
de France for Paris and Rome. : 


E. TuHornton KELLy, former executive sec- 
retary of Allied of New Jersey, has be- 
come publicity manager for Mid-Century 
Pictures, New York. 


WiLLt1AM MorFraT, managing director of 
Associated British Pathe, Ltd., London, 
has announced his resignation from that 
post. 


CHARLES Ricu, Warner Brothers’ central 
division manager with headquarters in 
Cleveland, has resigned from the company 
to enter theatre business for himself. He 
was with the company for 27 years. 


STAN GOSNELL, a director and treasurer of 
the Motion Picture Theatres Association 
of Ontario, has been named vice-presi- 
dent of the organization, succeeding 
GeorGE PETERS, former vice-president of 
Odeon Theatres of Canada. Mr. Gosnell 
is manager of Loew’s Uptown theatre, 
Toronto. 

A. P. ARCHER, president of Civic Theatre 
in Denver, Colo., has been elected presi- 
dent of the newly formed Denver Theatre 
Managers Association. Other officers are: 
V. W. Foorman, manager of the Victory, 
vice-president, and Hatt Bartz, Denver 
city manager for Fox Intermountain The- 
atres, secretary-treasurer. 
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FOUR CITY PREMIERE for Republic's “Rock 
Island Trail.’ Above, some of the personalities 
who appeared with the train and picture at 
Rock Island, Moline, East Moline, and Davenport. 
On the engine, Forrest Tucker and Roy Rogers; 
in front, director Joe Kane, John Wayne, Chill 
Wills, Adrian Booth, Rock Island Lines president 
J. D. Farrington, Adele Mara, Republic presi- 
dent Herbert J. Yates, Dale Evans, and Bruce 
Cabot. At the left, a ceremony: A. H. Blank, 
Tri-States circuit president; Chief Shunatona 
of the Pawnee-Otoe tribe, who made Mr. 
Yates an honorary chief; Mr. Yates; James R. 
Grainger, Republic sales vice-president; and 
Marcel Brazee, Warner circuit executive. 


PERSONAL APPEAR- 
ANCES for the premiere 
of Paramount's "The 
Eagle and the Hawk'’ at 
the Metropolitan Thea- 
tre, Houston. At the left, 
William Bendix is master 
of ceremonies for a 
marquee show which in- 
cluded appearances by 
John Payne, Arleen 
Whelan, Frank Faylen and 
Aileen Stanley, Jr. The 
troupe accompanied the 
film in its key openings. 
Some 5,000 were turned 
away opening day. 


DONALD HYNDMAN last 
week was promoted to 
general sales manager of 
Eastman Kodak's motion pic- 
ture film department, in 
Rochester. He had been East 
Coast division manager, in 
New York. 


HENRY G. PLITT has been 
appointed division manager 0 
Paramount Gulf Theatres, Inc. 
He has been with Paramount 
theatres since 1946, and last 
year was in the Ohio, West 
Virginia, Kentucky territory. 
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ROBERT M. WEITMAN, left, and Edward L. Hyman 
are new vice-presidents of United Paramount The- 
atres. Mr. Weitman joined Paramount in 1926, as 
assistant doorman at the new Paramount Theatre, 
New York. In 1935, he became its managing 
director. Mr. Hyman joined Paramount in 1940, as 
assistant to Earl Hudson, in Detroit. In January, 
1946, he became circuit representative in the north 
and west, and was a Paramount Theatres vice- 
president. 


FATHER OF THE BRIDE, right: Spencer Tracy 
escorts ''daughter'’ Elizabeth Taylor, in the 
MGM picture, reviewed this week in Product 
Digest. 





FRED WALLER, 
president of the 
Cinerama Corpora- 
tion, expatiates on 
his third dimensional 
effect picture sys- 
tem, at a showing 
last week on Long 
Island for trade 
paper writers. See 
page 36. 
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AT COLUMBIA'S Chicago sales 
meeting, first of two. 

Seated, Maurice Grad, shorts; Irving 
Wormser, circuit sales; George Josephs, 
executive; A. Montague, general sales 
manager; Rube Jackter, assistant sales 
manager; Louis Astor and Louis Weinberg, 
circuit sales; and H. K. McWilliams, 
exploitation. Standing, Irving Sherman, 
exchanges; William Brennan, prints; Seth 
Raisler, contracts; Sydney Singerman, 
exchanges; Joseph Freiberg, sales 
accounting; Morris Goodman, foreign 
pictures; Bernard Zeeman, Columbia 
International assistant treasurer; H. C. 
Kauman, exchanges; and Vincent Borelli, 
circuit sales assistant. 





AT THE North Central Allied convention, in Minneapolis. Left to right: 
Trueman Rembusch, National Allied president; Benjamin N. Berger, 
president of North Central Allied; Henry Greene, Jr., of the 
organization's advisory committee; Leon Bamberger, RKO Radio sales 
promotion manager; C. J. Dressell, RKO Radio Minneapolis manager; 
and Ted Mann, NCA treasurer. The convention was May 3 and 4 at 
the Hotel Radisson. 
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HARMONY AT CHICAGO 








COMPO GOING CONCERN. 
OFFICERS ARE NAMED 


by MARTIN QUIGLEY, Jr. 
in Chicago 


Unity finally will be given another trial. 


The industry's fight for total repeal of the admission tax will continue with renewed 


energy. 


These two points summarize the meeting at the Drake Hotel, Chicago, on Monday and 
Tuesday, at which 22 delegates and aides of the 10 constituent organizations formally 
approved the establishment of the Council of Motion Picture Organizations, Inc., 


familiarly known as COMPO. 


The field of COMPO will cover what are wig described as "public relations.” 


Actually it intends to promote all-industry causes an 


increase box office attendance as 


well as defend and enhance the good name of the business. 


Trade practices are outside the scope of 
COMPO. Despite suggestions made in 
some quarters that COMPO at least en- 
courage the formation of an arbitration sys- 
tem, one of the COMPO by-laws states that 
the body shall not represent its members 
“in matters pertaining to the licensing of 
motion picture film or trade practice.” 

Soon after the delegates began to arrive 
Sunday evening, it became clear that no 
minor problems or disagreements would be 
allowed to break up the meeting. No indi- 
vidual or group wanted to bear the onus for 
halting or delaying the start of COMPO. 
As the sessions went on all day Monday 
and Tuesday morning harmony increased. 

Delegates chose two sets of officers for 
COMPO. One group has been nominated 
for election as soon as the organization is 
incorporated. The other group will serve 
temporarily, for a week or a few weeks, 
until incorporation in New York State. 


The regular officers, named Tuesday 
morning, for election at the first meet- 


ing of the board of directors, are: Ned 
E. Depinet, president of RKO, presi- 
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dent; Ellis Arnall, president of the So- 
ciety of Independent Motion Picture 
Producers, Harry Brandt, of the Inde- 
pendent Theatre Owners Association, 
Leo Brecher, of the Metropolitan Mo- 
tion Picture Theatres Association, Roy 
Brewer, Motion Picture Industry 
Council, Abel Green, of trade press, 
H. V. (Rotus) Harvey, of the Pacific 
Coast Conference of Independent Thea- 
tre Owners, Sam Pinanski of Theatre 
Owners of America, Ronald Reagan of 
MPIC, and Trueman T. Rembusch, 
president of National Allied, all vice- 
presidents; Robert J. O’Donnell of 
Variety International, treasurer; and 
Francis Harmon of the Motion Picture 
Association of America, secretary. 


The temporary officers named Monday 
afternoon to serve in the interim period are: 
Ned E. Depinet, president; Trueman T. 
Rembusch, first vice-president; Gael Sulli- 
van, second vice-president; Robert J. O’Don- 
nell, third vice-president; Abel Green, fourth 
vice-president ; Roy Brewer, fifth vice-presi- 


dent; Leo Brecher, secretary, and Harry 
Brandt, treasurer. y 

Mr. Depinet as president has been au- 
thorized to appoint five committees : 

Management and Personnel —to study 
potential candidates for the office of execu- 
tive vice-president and other paid person- 
nel; 

Organizational—to work out the func- 
tional set-up of COMPO and its area organ- 
ization; 

Finance—to decide budget details both as 
to collecting and spending funds ; 

Membership—to consider applications for 
industry memberships (the original 10 
groups hold charter memberships) ; 

Planning—to evaluate ideas for the pro- 
gram which COMPO is to undertake. 

The financial plan introduced at the 
Washington meeting December 13 under 
which each exhibitor and distributor will 
be asked to voluntarily contribute one-tenth 
of one per cent of film rental to COMPO 
goes into effect on September 1, 1950. Any 
necessary modifications of the scheme to 
make it practical for theatres which pay low 
film rental will be worked out by the finance 
committee. 

Even though the delegates at Chicago 
were well pleased with progress made in the 
two-day meeting, there was general recog- 
nition that neny problems remained. It 
was thought well to make haste slowly and 
not attempt to undertake to do too much too 
quickly. 


Among the questions facing COMPO 
which must be answered in the weeks 
and months ahead are: 

Who will be the paid, full-time exec- 
utive vice-president? 

(Continued on page 16) 
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PICTURES TALK! M-G-M’s GOT ’EM! 
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THANK YOU, MR. EXHIBITOR 
FOR SWELL PROMOTION 
CAMPAIGNS ON M-G-M PICTURES! 


Without your cooperation the terrific grosses could 
not have been rolled up on “BATTLEGROUND,” 
“ADAM’S RIB,” “ON THE TOWN?” (tecinicour), 
“MALAYA,” “AMBUSH” and others! 


Now we've got an opportunity for mutual showman- 
ship on these proven audience hits: “REFORMER 
AND THE REDHEAD,” “THE BIG HANGOVER,” 
“YELLOW CAB MAN,” “THE OUTRIDERS "(recinicoior), 
“NANCY GOES TO RIO” (technicooryand many more! 
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(Don’t Relax Until We Axe The Movie Tax!) 











COMPO SET 


(Continued from page 13) 


How will COMPO be organized on 
the local level? 

What will the program be? 

How much money will be spent and 
in what ways? 

At the moment, apart from the effective 
committee on taxation and legislation which 
came into effect in Washington months be- 
fore COMPO was officially approved, de- 
tails of the program are nebulous. There 
was some sentiment among the representa- 
tives at Chicago for action in drawing up 
at least a broad outline of a program so that 
the goals might be more sharply defined. 
That position was not pressed because the 
delegates were anxious to start back to 
their own cities Tuesday afternoon. 

Likewise, it is inevitable that there will 
be a certain amount of speculation about 
COMPO until the important post of exec- 
utive vice-president is filled. 

The present intention is to take all pos- 
sible advantage of the flexible nature of the 
organization. Members of any branch of 
the industry are invited to submit to Mr. 
Depinet, as president of COMPO, both 
names of individuals to be considered for 
the paid staff and ideas for the program. 





No Opposition to Move 
For Full Tax Repeal 


One of the potential threats to harmony 
at the Chicago sessions disappeared when 
opposition did not materialize to the stand 
taken by Abram F. Myers and members of 
the Committee on Taxation and Legislation 
for total repeal of the 20 per cent Federal 
admission tax. If there were any repre- 
sentatives present who felt that it was dan- 
gerous to press for more than the cut to 10 
per cent tax tentatively set by the House 
Ways and Means Committee, they kept their 
peace. [Details of the tax story on page 20.] 

The tax committee was warmly praised 
for its work and the delegates unanimously 
endorsed a resolution for continuing the tax 
fight which Mr. Myers was asked to draft. 

The resolution said in part, “It is impera- 
tive that an aggressive campaign be made 
both in the House and in the Senate until 
this tax is completely repealed.” It also 
stated, “COMPO pledges to the (tax) com- 
mittee through its individual organizations 
as well as the parent organization itself, full 
support in carrying out any plans the com- 
mittee may decide upon to accomplish this 
end.” 

The aims of COMPO are expressed in 
Section 3 of Article 1 of the by-laws: “To 
increase the prestige of the motion picture 
industry; to foster the common interests of 
all its branches and branch organizations, 
and to enlist all members of the industry in 
improving the industry’s public relations.” 

The same section outlines generally how 
this is to be done: 


“1. By collecting and disseminating 
information about the industry, its 
problems, its product, its patrons, 
and its employees ;° 


“2. by cultivating new patrons for 

theatrical motion pictures ; 

by developing the general useful- 

ness of the motion picture and 

publicizing its services to the local 
community, the nation and the 

United Nations; 

“4. by furthering those matters in the 
public relations field which pertain 
more particularly to the relation- 
ship of the 238,000 people in the in- 
dustry with one another; and 

“5. by opposing discriminatory taxa- 
tion, encroachments upon the free- 
dom of the screen and other unfair 
and restrictive regulations.” 


“2. 


The men representing the charter organ- 
izations of COMPO at the Chicago meet- 
ing were: Leo Brecher and Oscar Doob, 
MMPTA; Art Arthur, MPIC; Abel Green 
and Jack Alicoate, trade press publishers; 
H. V. (Rotus) Harvey, PCCITO; Marvin 
Faris, SIMPP; Robert J. O’Donnell and 
Mare Wolf, Variety Clubs; Trueman T. 
Rembusch, Nate Yamins, Abram F. Myers 
and Jack Kirsch, Allied; Gael Sullivan and 
John Balaban; TOA; chairman Ned E. De- 
pinet and William Rodgers, MPAA; Max 
Cohen and Harry Brandt, ITOA. MPAA 
vice-president Francis Harmon was meeting 
secretary and Henderson M. Richey and 
Leon Bamberger served as aides to the com- 
mittee. 

The first session held in the Drake’s par- 
lors D and E opened up to form one room 
was called to order about 10:15 A.M. by Mr. 
Depinet. 

Mr. Depinet, in his opening address, said 
he had called the meeting “so we can but- 
ton up the first phase of COMPO where 
we started”—in Chicago. He added that 
the eyes of the industry “are upon us. . 
to see if—just nine months after COMPO 
was conceived here—we will finally give 
birth to a_ healthy, virile, workable 
COMPO.” Mr. Depinet praised editorials 
in the trade press as perfectly pointing up 
the need for COMPO. 

However, Mr. Depinet deplored the con- 
tinuing deterioration of “our public rela- 
tions.” And to prove that COMPO could 
do an effective job, he cited the work done 
in the anti-tax campaign. “The proof of 
the pudding is in the eating thereof. So, 
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Robert J. O'Donnell, William F. Rodgers, Trueman Rembusch, Ned E. Depinet. 





too, the proof of what COMPO can do when 
it swings into action is evidenced by the 
magnificent accomplishment of our Special 
Committee on Taxation and Legislation, so 
ably guided by Chairman Abram F. Myers. 
That’s the only time COMPO has gone to 
bat and we hit the ball long and hard, just 
as we will hit it again when we swing into 
action.” 

“The performance of that committee is a 
sterling example of what can be accomp- 
lished when all our groups work harmoni- 
ously together toward a common cause. It 
is an eloquent answer to those doubting 
Thomases who have steadfastly harped on 
the theme that there could never be unity 
in our business,” he said. 

Following the opening address the chair- 
man called upon Abram F. Myers, chair- 
man of the COMPO committee on taxation 
and legislation, to give his report on the 
campaign against the Federal 20 per cent 
tax on admission. 


Talking and Listening 
Nearly Eight Hours 


The balance of the morning session was 
taken up with a preliminary consideration 
of the by-laws. Discussions continued at 
lunch in the Regency Room. In the after- 
noon the by-laws were completed and the 
temporary slate of officers was elected. The 
meeting adjourned a few minutes before six. 
No evening session was called because sev- 
eral of the delegates were tired even though 
there had been no particular controversy. 
Muggy weather had made the narrow con- 
ference room sticky and the delegates had 
been talking and listening, almost without 
interruption, for nearly eight hours. 

Tuesday morning the meeting resumed 
at 9:15 in parlor G. First business was a 
revision of the by-laws to permit individuals 
who were not official delegates of charter 
groups to be officers of COMPO. Nomina- 
tion was made of the officers to take over on 
the formal inauguration of COMPO after 
its legal incorporation. Final business of 
the meeting was a discussion of several 
dozen individuals proposed as suitable for 
the post of executive vice-president or co- 
ordinator. It was decided that no attempt 
should be made to reach agreement, which 
has to be unanimous, until a special com- 

(Continued on page 21, column 1) 
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THE BY-LAWS OF COMPO 


Article I 
Name and Object 


Section 1. The name of this corporation 
(hereinafter called the Council) shall be 


COUNCIL OF MOTION PICTURE 
ORGANIZATIONS, INC. 


Section 2. The principal office of the Council 
shall be in the City and State of New York, or 
such other place as the Executive Board may 
decide. 4 ; 

Section 3. The objects for which the Coun- 
cil is created are: (a) to increase the prestige 
of the motion picture industry; (b) to foster the 
common interests of all its branches and branch 
organizations, and (c) to enlist all members of 
the industry in improving the industry’s public 
relations— 

1. By collecting and disseminating informa- 

tion about the industry, its problems, its 

product, its patrons, and its employees; 
. By cultivating new patrons for theatrical 
motion pictures ; 

3. By developing the general usefulness of 
the motion picture and publicizing its ser- 
vices to the local community, the nation 
and the United Nations; 

4. By furthering those matters in the public 
relations field which pertain more particu- 
larly to the relationship of the 238,000 
people in the industry with one another; 
and 

5. By opposing discriminatory taxation, en- 
croachments upon the freedom of the 
screen and other unfair and restrictive 
regulations. 

Nothing in the foregoing shall be considered 
to authorize the Council to represent the mem- 
bers in matters pertaining to the licensing of 
motion picture films or trade practices. 


Article II 
Membership 


Section 1. There shall be two classes of 
members of the Council, to wit: Charter mem- 
bers and Industry members. 

Charter members of the Council are the fol- 
lowing organizations : 

Allied States Association of Motion Picture 

Exhibitors 

Independent Theatre Owners Association 

Metropolitan Motion Picture Theatre Asso- 

ciation 

Motion Picture Association of America 

Motion Picture Industry Council 

Pacific Coast Conference of 

Theatre Owners 

Society of Independent Motion Picture Pro- 

ducers 

Theatre Owners of America 

The Committee of Trade Press Publishers 

Variety Clubs International 

_ Upon the adoption of these by-laws the organ- 
izations above-named shall be deemed to have 
been elected Charter members of the Council 
and the incorporators, upon the adoption of these 
by-laws, shall be automatically deemed to have 
resigned as members of the corporation. 
_ Industry members shall be those other organ- 
izations or organized groups or individuals, 
firms or corporations invited to join the Coun- 
cil who are admitted to membership by unani- 
mous vote of the Executive Board. 


Article III 
The Executive Board 


to 


Independent 


_ Section 1, The property of the Council and 
its business and affairs shall be managed and 
controlled by a Board of Directors, hereinafter 
called the Executive Board. 

Section 2, The members of the Executive 
Board, selected as hereinafter provided in Sec- 
tion 4, need not be members of the corporation. 

Section 3. The Executive Board shall consist 
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of the number of directors equal to twice the 
number of the Charter members of the Council. 

Section 4. Each of the Charter members 
shall be entitled to select and nominate two 
directors to be elected to the Executive Board 
at the annual meeting of the members of the 
Council. 

Section 5. The term of office of each director 
shall be for one year and until his successor 
shall be elected and shall qualify, provided, 
however, that in the event any member of the 
corporation shall cease to be such at any time 
for any reason, the term of office of the two 
directors elected after selection and nomination 
by such member pursuant to these by-laws shall, 
ipso factor, cease forthwith and the size of the 
Executive Board shall be reduced accordingly. 

Section 6. In the case of any vacancy in the 
Executive Board arising by reason of death, 
resignation, or any other cause during the inter- 
val between annual meetings of the Council, the 
member who originally selected and nominated 
such director shall select and nominate a new 
director, for election to fill such vacancy at any 
meeting of the Executive Board which takes 
place after the occurrence of any such vacancy. 


Article IV 
Meetings of the Executive Board 


Section 1. The Executive Board shall hold 
regular meetings not less than semi-annually at 
such time and place as it shall designate by 
resolution. 

Section 2. Special meetings may be held upon 
the call of the President or upon written re- 
quest addressed to the President by at least 
three members of the Executive Board repre- 
sentative of three separate Charter members. 

Section 3. The Executive Board may hold 
special meetings at the office of the corporation 
or at any other place it may from time to time 
by resolution determine. 

Section 4. Notices of regular meetings shall 
be dispatched by registered mail two weeks 
in advance of the date of the regular meeting 
and shall designate the nature of the business to 
be transacted at such meeting. 

Section 5. Notice of any special meeting may 
be either by letter or telegraph, designating 
the nature of the business to be transacted at 
such meeting. One week’s notice shall be giv- 
en by letter and at least four days’ notice shall 
be given by telegraph. 

Section 6. The members of the Executive 
Board may waive in writing notice of any regu- 
lar or special meeting. 

Section 7. At any regular or special meeting 
of the Executive Board a quorum shall consist 





Oscar Doob and Abram F. Myers. 


of at least seven directors representative of sev- 
en Charter members, respectively. 

Section 8. The unanimous vote of all of the 
members of the Board present shall be, neces- 
sary to constitute the action of the Board. 
For the purpose of voting the votes of the two 
representative directors of any Charter member 
shall be counted as one vote. 

Section 9. At each regular or special meet- 
ing of the Executive Board, if items of business 
are transacted which are not included in the 
notice of the meeting, then action taken with 
respect to such items shall be valid for all pur- 
poses if approved by the written assent of all of 
the members of the Executive Board. 

Section 10. Any acts of the Executive Board, 
if approved by the written assent of all of the 
members of the Board, shall be valid for all 
purposes with or without a meeting. 


Article V 
Annual Meeting of Members 


Section 1. The annual meeting of the Coun- 
cil following the first annual meeting shall be 
held on the third Monday of January in each 
year at the principal office of the Council at 
2:00 o’clock in the afternoon, except that if the 
Executive Board determines that any annual 
meeting be held at a place designated by it, it 
shall be held at such place. 

Section 2. Notice of any annual meeting fol- 
lowing the first annual meeting shall be given 
to the members by mail not less than ten or 
more than forty days before the annual meeting. 
The notice shall specify the time when and the 
place where the meeting is to be held. 

Section 3. The agendum of the annual meet- 
ing shall be approved in advance by the Execu- 
tive Board and no action shall be taken in any 
matter at the annual meeting unless it shall 
be specified in the agendum eroved by the 
Executive Board, except that any member of 
the Council may submit to the Executive Board 
not later than one week prior to the date of any 
annual meeting any matter to be taken up at 
the annual meeting and if at least five members 
of the Executive Board representative of five 
Charter members so request in writing, the mat- 
ter shall be placed on the agendum. 

Section 4. Special meetings of members of 
the Council may be called upon order of the 
Executive Board or upon the written request 
of not less than five members of the Executive 
Board representative of five separate Charter 
members. 

Section 5. Special meetings shall take place 
at the principal office of the Council or at such 
place as the Executive Board designates. 

Section 6. Notice of each special meeting 
shall be given to each member of the Council 
by mail not less than ten or more than forty 
days before the meeting and shall state the 
purpose or purposes for which the meeting is 
called, the time when and the place where it is 
to be held. No business other than that speci- 
fied in the notice shall be transacted at any 
special meeting. 

Section 7. At each annual and special meet- 
ing each Charter member and each Industry 
member shall have one vote. Each Charter 
or Industry member which is an organization 
shall have one representative designated by it 
and may appoint alternates and advisers to its 
representative. Such representatives shall have 
and may exercise all the powers, rights and 
privileges of the member. 

Section 8. Except as otherwise provided in 
the by-laws, decisions at annual and_ special 
meetings of members of the Council shall be 
taken by a majority of the members present 
and entitled to vote. The presence of one- 
third of the members entitled to vote shall be 
necessary to constitute a quorum. Every mem- 
ber entitled to vote at any meeting of the Coun- 
cil may so vote by proxy. 

Section 9. At all meetings of the Council, 
the usual parliamentary rule as laid down in 

(Continued on page 21) 


17 









































REPEAL FIGHT 


WILL GO ON 


COMPO Decides toSupport 
Myers’ Plea to Battle 
fer Tax Elimination 


Delegates to the Council of Motion Pic- 
ture Organization’s meeting Monday at the 
Drake Hotel in Chicago voted unanimously 
to continue the industry’s fight for full re- 
peal of the Federal admission tax. 

This action came after Abram F. Myers, 
chairman of the taxation and _ legislation 
committee, made his progress report on the 
fight to date and urged that the industry, 
“through some agency” continue legislative 
efforts until every admission tax, Federal 
or state, has been eliminated. Previously 
he said he would resign from the committee 
if COMPO voted to drop the battle for re- 
peal. 


Resolution Adopted 


Tuesday the meeting unanimously adopted 
the following resolution: 

“WHEREAS, the Federal 20 per cent ad- 
missions tax as applied to motion picture 
theatres is unfair, discriminatory and an 
abridgement of the freedom of the press, of 
which motion pictures are a part, and comes 
out of the pockets of those who can least 
afford it, and 

“WHEREAS, the Committee on Taxa- 
tion and Legislation has waged a courage- 
ous and aggressive campaign to repeal to- 
tally this unfair 20 per cent tax, and are 
unanimous in their opinion that it is im- 
perative that an aggressive campaign be 
made both in the House and in the Senate 
until this tax is completely repealed; 

“NOW, THEREFORE, be it resolved 
by the Council of Motion Picture Organiza- 
tions (COMPO) that the Committee has 
earned the deep appreciation of the entire 
industry and COMPO pledges to the Com- 
mittee through its individual organizations 
as well as the parent organization itself, 
full support in carrying out any plans the 
Committee may decide upon to accomplish 
this end.” 


15,000,000 Petitions 


In his report Mr. Myers said more than 
15,000,000 petitions were sent to Congress; 
11,000 one-sheets, 4,000 display cards and 
8,200 trailers were purchased by theatres, 
and revealed that 3,500 personal acknowl- 
edgements of letters were made by Congress- 
men to the constituents. As a result he said 
that out of Senate-House membership of 531, 
the COMPO tax group had tabulated 496 
Senators and Representatives. 

Of these, 32 Senators and 198 Representa- 
tives are for repeal; 34 Senators and 151 
Representatives for reduction; 25 Senators 
and 53 Representatives, noncommittal, and 
one Representative opposed to any relief. 

“There is not the slightest doubt,” he said, 
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“that a bill for total repeal, if reported out 
by the Ways and Means and Finance Com- 
mittees would pass both houses.” 

Monday, H.V. (Rotus) Harvey, president of 
the Pacific Coast Conference of Independent 
Theatre Owners issued a fighting statement: 
“T’ll go into my theatres with trailers to de- 
feat any Congressman who votes against re- 
peal of the admission tax. I don’t care who 
his opponent may be in the next election. 
I’ll support the new man over anyone against 
repeal of the tax.” 

Meanwhile, the House Ways and Means 
Committee has started its two-week study of 
means of raising from $420,000,000 to $930,- 
000,000 to offset excise reductions. President 
Truman has threatened to veto any bill that 
contains a net loss in revenue. The House 
group is almost certain to take action to 
eliminate the possibility of the so-called 
collapsible corporations —those companies 
formed to produce one film and then dis- 
solved with the participants paying the 
smaller capital-gains rate rather than the 
higher personal or corporation income rates. 

In New York the Metropolitan Motion 
Picture Theatres Association has sent tele- 
grams to members of Congress from the area 
urging continued effort to repeal the tax. 
At the same time Wilbur Snaper, New Jer- 
sey Allied president, has sent bulletins to 
all members urging that they “don‘t quit 
hammering” at their Congressmen and point- 
ing out that the proposed 10 per cent reduc- 
tion is “far from satisfactory.” 


Pre-Divorcement Paramount 
Earned $22,256,414 in 1949 


Paramount Pictures, Inc., prior to its 
divorcement into two separate companies— 
Paramount Pictures Corp. and United 
Paramount Theatres, Inc.—listed $22,256,- 
414 as its total consolidated and share of 
undistributed earnings for the 12 months 
ended last December 31, Barney Balaban, 
president, said this week in a final annual 
report. This compared with $24,357,102 
for the same period in 1948. The split of 
production-distribution from exhibition took 
effect January 1, 1950. The pro-forma 
statement, which detailed what the theatre 
company would have earned had it been in 
operation during 1949, revealed that earn- 
ings were theoretically $5.38 per share on 
a total income of $93,583,184. In 1948 
United Paramount Theatres, Inc., and sub- 
sidiaries would have earned $5.12 per share 
on a total income of $90,344,995. 


Disney Dividend Voted 


At a meeting in Hollywood last Thursday 
the board of directors of Walt Disney Pro- 
ductions declared a regular quarterly divi- 
dend of 37% cents per share on the out- 
standing six per cent cumulative convertible 
preferred stock, payable July 1. 
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The Federal admission tax fight is 
not yet won. Keep your patrons 
notified of developments and the 
necessity for continued pressure on 
Congressmen through lobby posters, 
petition cards, booths and screen 
trailers. Use all available aids. De- 
vise some of your own. 








Lesser to Make Tarzan 


Pictures in Africa 

Sol Lesser, arriving in London last week, 
disclosed his purpose to form a British com- 
pany to produce his next Tarzan picture— 
now called “Tarzan’s Peril”—in authentic 
African jungle locations. It will be largely 
financed out of sterling frozen there in Mr, 
Lesser’s behalf. He sees the picture costing 
about $1,000,000. Lex Barker will play the 
lead. He is being paid in dollars. Mr, 
Lesser is in cable negotiation with a British 
director now in Hollywood and plans to use 
Jack Whitehead, British special effects man 
on “Hamlet,” as his cameraman. 


King and Queen to See 


Wilcox's "Odette" 
London Bureau 

The King and Queen and the Royal Court 
will attend the world premiere of Herbert 
Wilcox’s “Odette” at the Paramount Plaza 
June 6, it is announced. The picture, star- 
ring Anna Neagle, recounts the story of 
Odette Churchill, decorated with the George 
Cross for bravery and endurance as a Brit- 
ish agent in occupied France. She was later 
tortured by the Gestapo. The rare royal 
honor is regarded as a tribute not only io 
the film’s merit, but also to its importance. 


General Precision Reports 
Net Sales of $4,978,846 


The General Precision Equipment Corp. 
this week reported consolidated net sales of 
$4,978,846 for the three months ended 
March 31, 1950. This is a decrease from the 
$6,273,952 reported for the three months 
ended March 31 last year. For 1950’s first 
quarter, the company reported a consolidat- 
ed net loss of $61,327 compared with a con- 
solidated net profit of $124,779 for the sim- 
ilar 1949 period. Last week, the corpora- 
tion declared a dividend of 25 cents per 
share on the outstanding common stock, 
payable June 15, 1950, to stockholders of 
record May 25. 


Warner Dividend 25 Cents 

At a special meeting of the board of di- 
rectors of Warner Bros. Pictures, Inc., 
Tuesday, a dividend of 25 cents per share 
was declared payable July 5, 1950, to com- 
mon stockholders of record June 9. 


Resign Selznick Posts 

Aileen Brenon Harrity, director of maga- 
zine publicity, and Nick Mamula, in charge 
of newspaper and syndicate publicity and ex- 
ploitation, have resigned from the David O. 
Selznick enterprises in New York. 
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COMPO SET 


(Continued from page 16) 
mittee would have time to sift candidates 
and make recommendations. 

The over-all spirit of the entire meeting 
was constructive. There was not the zeal 
and enthusiasm of the first Chicago meeting 
last August but there was a serious deter- 
mination to do a job. The tax fight was the 
bond which had pulled the often divergent 
groups together—that and the pressure of 
the times, and the years. Most of the dele- 
gates remembered well and personally the 
other attempt at unity, the UMPI move- 
ment (United Motion Picture Industry) of 
1941. As H. V. (Rotus) Harvey said, “Be- 
fore coming east, I re-read the minutes of 
the UMPI meetings. It is tragic that so 
much time has been lost.” 

This time another beginning of unity was 
made. As far as it went, it was a good be- 
ginning. 





Crescent Is 
Sued; Allege 
Violations 


A strongly worded statement by Herbert 
Bergson, Assistant Attorney General, that 
the Government would prosecute ‘“vigor- 
ously” any violation of anti-trust judgments 
or decrees was accompanied Wednesday by 
direct action: a civil and criminal suit filed 
by the Justice Department against the Cres- 
cent Amusement Company of Nashville, 
Tenn., for alleged violation of a consent 
decree in 1943 which settled the anti-trust 
case. Crescent operates theatres in Tennes- 
see, Alabama and Kentucky. 

The Justice Department _ specifically 
charged Crescent with receiving permission 
from the court to build theatres in certain 
situation while not actually intending to 
construct these houses; keeping from the 
court evidence of true competitive facts to 
which the court was entitled, and not divest- 
ing itself of stock interest in other film com- 
panies. The suit was filed in Nashville. 

Mr. Bergson said, “If we fail to enforce 
an anti-trust judgment the investigation of 
the violation and the prosecution of the case 
to final judgment was a waste not only of 
our time but that of the court. I have 
therefore assigned a number of attorneys to 
study compliance with anti-trust judgments. 
When we find that any have been violated, 
that violation will be vigorously prosecuted.” 


Anti-Crime Film Planned 

The film producer firm of the King 
Brothers are preparing for early production 
a picture titled “The Syndicate,” which will 
expose the operation of a national crime or- 
ganization. It will show how the gangsters 
operate in the fields of bookmaking, slot 
machines, numbers games, punch boards and 
general gambling. 


MOTION PICTURE HERALD, MAY 13, 1950 





(Continued from page 17) 
Cushing’s Manual of Parliamentary Law shall 
be followed unless in conflict with these by- 
laws. ; 
Section 10. Every motion or resolution 
which shall be made or offered at any meeting 
of the Council shall at the request of the Sec- 
retary be reduced to writing and furnished to 
the Secretary before the question shall be put. 
All action taken in such meeting shall be re- 
corded by the Secretary as a part of the minutes 
of the meeting in a book to be kept for that 
purpose. 


Article VI 
Officers 


Section 1. The Council shall have a presi- 
dent, one or more vice presidents, an executive 
vice-president, a secretary and a treasurer. The 
officers need not be members of the Council or 
of the Executive Board. 

Section 2. The powers and duties of the 
President shall be to call and preside at meet- 
ings of the members and of the Executive 
Board and in general to act as official head 
of the Council. 

In case of the absence or disability of the 
President, the Executive Board shall designate 
one of the Vice Presidents, who shall be listed 
alphabetically, to take his place. 

Section 3. The President and first Vice 
President of the Council shall not come from 
the same branch of the industry during any one 
year. 

Section 4. The Executive Vice President 
shall be the chief administrative officer of the 
Council. He shall be a member ex officio of 
all committees and shall have such powers and 
duties as may be delegated to him by these 
by-laws or by the Executive Board, which shall 
fix the conditions and terms of his office. He 
shall be subject to the general supervision of 
the President and of the Executive Board. 

Section 5. The powers and duties of the 
Secretary shall be generally to do and perform 
such functions and duties as are incident to the 
office of Secretary under the supervision of the 
President and the Executive Board, to keep full 
and complete records of the proceedings of the 
Executive Board and of meetings of members 
of the Council; to keep the seal of the Coun- 
cil and to affix the same as required; to cause 
notice to be given of all meetings in accordance 
with the provisions of these by-laws; and to 
perform such other duties as the President 
or Executive Board may from time to time 
determine. 

_ Section 6 The powers and duties of the 
Treasurer shall be to have the care and custody 





Gael Sullivan, Jack Kirsch and John Balaban. 
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of all the funds and securities of the Council ; 
to keep full and accurate account of receipts 
and disbursements and the books belonging to 
the Council; to deposit all moneys and other 
valuable effects in the name of and to the credit 
of the Council in such depositories as may be 
designated by the Executive Board. He shall 
render to the President and to the Executive 
Board whenever they may require it an account 
of all his transactions as Treasurer and of the 
financial condition of the Council. He shall 
make a financial report at each annual meeting 
of the members. 

Section 7. Each of the officers shall be elect- 
ed by the Executive Board for the term of 
one year and until a successor shall be elected, 
except that the Executive Vice President may 
be elected for a term of more than one year. 

Section 8. The officers of the Council, with 
the exception of the Executive Vice President, 
shall serve without compensation. The Ex- 
ecutive Vice President shall be entitled to re- 
ceive such salary as the Executive Board may 
authorize and the Council, with the authority of 
the Executive Board, may enter into an appro- 
priate contract of employment with the Execu- 
tive Vice President. 


Aritcle VII 
Funds and Budget 


Section 1. There shall be no entrance fees, 
dues or assessments for Charter members. 

Section 2. The Executive Board may pre- 
scribe entrance fees and annual dues for Indus- 
try members. 

Section 3. The funds of the Council shall be 
derived from payments made by industry mem- 
bers and from contributions from organizations 
or persons, firms or corporations endorsing the 
aims of the Council. 

Section 4. The Executive. Board shall de- 
vise an equitable formula for providing 
necessary funds and develop ways and means 
to secure the wide acceptance of this formula 
throughout the industry. 

Section 5. The expenditure budget of the 
Council shall be prepared annually by the Ex- 
ecutive Vice President and submitted by him 
to the Executive Board which, after approval 
or revision, shall submit the budget, with its 
recommendation to the annual meeting of 
members of the Council for adoption or revision. 


Article VIII 


Committees 


Section 1. The Executive Board shall have 
the power to appoint committees of the Coun- 
cil composed of members of the Executive 
Board or of members of the Council or expert 
advisors as the Board shall deem appropriate. 

Section 2. The Executive Board shall have 
power also to constitute and designate com- 
mittees in regional areas such as exchange ter- 
ritories or States and to prescribe the powers 
and duties of such committees in carrying out 
the aims of the Council. 


Artcile 1X 
Seal 


_ Section 1. The Seal of the Council shall be 
inscribed with the following words: 


COUNCIL OF MOTION PICTURE 
ORGANIZATIONS, INC. 


together with a design deemed appropriate by 
the Executive Board. 


Article X 
Amendment of By-Laws 


Section 1. These By-Laws may be amended 
at any regular or special meeting of the Execu- 
tive Board by unanimous vote of the Board 
provided written notice of the proposed amend- 
ment shall be given to each member of the 
Executive Board at least twenty (20) days 
prior to the meeting. 
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DESTINATION 











is already the greatest| 


pre-sold 


picture in history} 


With August release still three months away, George Pal’s 
technicolor epic, DESTINATION MOON, is already the best 


pre-sold picture ever. produced. 


This timely topic of space travel has completely captured 
the interest of the public and press. The scope of the 
publicity has already reached over 100,000,000 readers 
of all ages and all walks of life. 


Film industry executives who have seen the picture, predict 
DESTINATION MOON to be one of the top grossers of 1950. 
SMASHING AD CAMPAIGN TO FOLLOW UP PUBLICITY 
This is only the beginning. There will be more and more 
publicity for DESTINATION MOON supported by the 
most penetrating national and local advertising drives in 
motion picture history. 


COLOR BY TECHNICOLOR 


An Eagle Lion Films Release 





GREATEST VARIETY TOP PRESS 


Score to Date 


LIFE ........ - Over 13,000,000 Readers 
THIS WEEK... . . . Over 22,000,000 Readers 
PARADE ...... . Over 11,000,000 Readers 
COMIC WEEKLY .. . Over 20,000,000 Readers 
N.Y. TIMES MAGAZINE Over 2,000,000 Readers 
SCIENCE MAGAZINES Over 20,000,000 Readers 
SYNDICATED FEATURES Over 20,000,000 Readers 


TOTAL . . . Over 100,000,000 Readers 
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Berger Calls 


LITTLE DANGER for War on 
IN PHONEVISION 


Allied Leader Minimizes 
Threat in Address at 
Kansas City Allied 


Kansas City Bureau 


Exhibitors were assured once again this 
week that there was little danger of Phone- 
vision ever putting them out of business. 
The assurances came from Trueman T. 
Rembusch, president of national Allied, who 
Wednesday delivered an address at the an- 
nual spring convention of the Allied Inde- 
pendent Theatre Owners of Kansas-Mis- 
souri, in which he minimized the danger of 
Phonevision. 

Mr. Rembusch quoted from an article in 
Motion Picture HeEratp, April 15, and 
from an April 28 statement by Abram F. 
Myers, Allied general counsel, to support 
his point. 


O. F. Sullivan Reelected 


O. F. Sullivan, Wichita, was reelected 
president Wednesday for a third term. Ben 
Adams of El Dorado was reelected vice- 
president, and W. C. Silver of Cameron, 
Mo., was elected secretary-treasurer. New 
board members for Kansas are: F. L. Nor- 
ton, Caldwell; C. E. Bratton, Council 
Grove; Jay Wooten, Hutchinson, and A. W. 
Pugh, Columbus. For Missouri: Ray Cook, 
Maryville; Howard Larson, Webb City; 
Virgil Harbison, Tarko; J. T. Ghosen, 
Sedalia, and Mr. Silver. 

The morning was devoted to a discus- 
sion of problems by two groups, one of 
drive-in exhibitors, the other of small town 
and subsequent run exhibitors. The noon 
luncheon, with O. F. Sullivan presiding, was 
attended by distributor representatives as 
well as exhibitors. 

Mr. Myers attended the morning session 
and answered questions on individual prob- 
lems in the area. He reported on the Coun- 
cil of Motion Picture Organizations’ meet- 
ing in Chicago, commenting on the happy 
auspices under which the movement was 
launched. 


Equipment Displayed 


The drive-in conference Tuesday was 
widely attended not only by operators in the 
immediate territory but by representatives 
from some 20 states. Among those partici- 
pating in the discussions were John M. 
Wolfberg, president of the Allied Rocky 
Mountain unit; Ben Marcus, president of 
Milwaukee Allied; Charles W. Snyder, ex- 
ecutive secretary of the Detroit Allied; and 
many other executives and members from 
other Allied units. 

One of the main features of the session 
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was an equipment display by 20 manufac- 
turers and distributors of theatre and drive- 
in equipment. The program included talks 
by experts on dust control, insect control, 
construction, traffic and planning operations. 
Leading the discussion on traffic problems 
were three officers of the state highway 
patrols of Kansas and Missouri, Capt. Ken- 
neth Roberts and Trooper Harry Marting 
of the Kansas Highway Patrol and Lt. J. A. 
Berglund of the Missouri Highway Patrol. 
All three urged that the drive-in operators 
contact the highway departments before 
starting construction so that the regulations 
can be observed. 

They also suggested the appointment of 
traffic directors with experience, if possible 
deputized, to give them authority, and cited 
the possibility of state regulations to make 
official control ideas that do not now have 
official backing. It was also pointed out 
that a knowledge of highway regulations 
should be had before building starts, to help 
in planning the layout. 

George M. Peterson, a drive-in construc- 
tion authority, urged that the operators 
secure the best possible construction for the 
price paid and to allow for additions during 
the planning stage. 

Lewis E. Wilson, a theatre designer, dis- 
played a plan for a new type four-screen 
drive-in with four distinct seating sections. 
He said this provided for flexibility for han- 
dling crowds and traffic. The central build- 
ing could provide for extras such as food 
services. 


Women's Club Urged to 
Shun Indecent Films 


Members of the Los Angeles district of 
the California Federation of Women’s Clubs, 
in a resolution adopted last week, were 
urged to boycott films which “flout moral 
decency”; feature performers who “do not 
adhere to the American way of life’; and 
“obey the letter of the motion picture code, 
but violate its spirit.” The group was plan- 
ning to send copies of the resolution to 
Eric Johnston, Motion Picture Association 
of America president, all Southern Cali- 
fornia theatres, and to the State Federation 
for action at its meeting this month. 


Cinepuppet Producing New 
Short Subject Color Films 


Cinepuppet Productions, Inc., Boston, has 
started production on a series of “Snow 
Bunny” puppet short subjects in color, fea- 
turing Bosco the puppy. “Bosco Goes Fish- 
ing” will be available for release within four 
months and “Nimrod Bosco” will be ready 
for release in time for the hunting season. 








Percentage 


Exhibitors attending the two-day Minne- 
apolis meeeting last week of North Central 
Allied heard what Benjamin M. Berger, 
president, called an open declaration of war 
on major distributors who allegedly at- 
tempt to enforce compulsory percentage 
terms and conditioned buying. 

The accusation brought a heated reply 
from Henderson M. Richey, MGM’s exhibi- 
tor relations director, who heard Mr. Ber- 
ger accuse the major producers of “shell 
game” policies. Mr. Berger added that the 
truce which had been in effect for 18 months 
had come to an end, since it was apparent, 
he said, that the industry did not have the 
type of leadership needed for the mutual 
understanding of problems. MGM and RKO 
were the main targets at the meeting for 
what were claimed to be the companies’ 
percentage policies on “Battleground” and 
“Cinderella,” but other companies also were 
criticized as exhibitors cited individual 
grievances. 

What brought the reply from Mr. Richey 
was the resolution specifically aimed at 
MGM for its policies on “Battleground.” He 
denied that the percentage selling represent- 
ed any change of policy on the part of MGM 
and added that William F. Rodgers, sales 
vice-president, had agreed to flat rentals for 
certain small situations but reserved the 
right in special cases to ask for a percent- 
age booking. In fact, said Mr. Richey, the 
sales policy for “Battleground” was set after 
conferences with Allied State officials. Reso- 
lution was passed with one dissenting vote. 

Mr. Berger, E. L. Peaselee of Stillwater 
and Jack Wright of New Prague, were re- 
elected president, first vice-president and 
secretary, respectively. Ted Mann of Minne- 
apolis was elected second vice-president, and 
Martin Lebedoff of Minneapolis, treasurer. 

Stanley D. Kane, executive counsel, and 
Trueman T, Rembusch, Allied States presi- 
dent, minimized the threat of Phonevision, 
the former claiming it was “still a big may- 
be.” A resolution opposed the release of 
films more than four reels long to television, 
and asked the support of Richard Walsh, 
IATSE president. The meeting went on 
record in favor of the establishment of an 
arbitration system; supported Mr. Richey in 
his stand that the admission tax cut to 10 
per cent was unsatisfactory and that the 
fight for complete repeal should be contin- 
ued; discussed drive-in theatres and a 
Legion of Decency report, and heard Leon 
J. Bamberger, RKO sales promotion chief, 
discuss public relations. 


Negro Theatre Planned 

John O. Hopkins, Sr., operator of the 
600-seat National theatre in Wilmington, 
Del., has announced plans to erect an 800- 


‘ seat theatre for colored patronage in that 


city. 
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Gamble and Smith Differ on 
Method But Agree That 
Need of Plan Is Vital 


by CHARLES J. LAZARUS 


Two of the most prominent voices in 
exhibition and distribution, Ted R. Gamble, 
head of Gamble Enterprises, and A. W. 
Smith, Jr., distribution vice-president of 
Twentieth Century-Fox, last week urged the 
need for a specific arbitration formula to 
settle intra-industry disputes. While both 
men, for the record, agreed in principle, 
their opinions on how this objective could 
be accomplished differed widely. 


Differ on Desirability 
Of Industry Arbiter 


With the industry still evaluating the re- 
sults of some theatres in the Bridgeport 
area refusing to go along with a voluntary 
arbitration case at which S. H. Fabian, 
head of Fabian Theatres, was to preside, 
and with Mr. Fabian stepping out, Mr. 
Gamble and Mr. Smith differed on whether 
the arbitrator should be from within the 
industry. Mr. Smith held that the arbitra- 
tor should not be of the business and in 
fact suggested the industry hire “jurists” 
on a permanent basis. 

Making it clear that they were speaking 
neither for their respective companies nor 
any branch of the industry, Mr. Gamble 
and Mr. Smith emphasized that the opin- 
ions they offered were strictly their own 
and should not be interpreted in any other 
way. But there was no doubt that the in- 
dustry would play close attention to their 
observations. 

The Bridgeport case, involving a com- 
plaint on clearance lodged by the Elmwood 
Theatre Co., was watched as something 
of a test case on voluntary arbitration, when 
Mr. Fabian withdrew after some exhibitors 
refused to be bound by the decision. This 
attitude on the part of the showmen brought 
into sharper focus than ever the problem 
of getting everybody to cooperate. It was 
obvious, then, that one of the basic prob- 
lems was how to get unanimous acceptance 
of the arbitrator’s decision by all exhibitors 
in a given area. To this problem Mr. 
Gamble had a ready answer, it was up to the 
exhibitor leaders. 


Points Up Need for 
Arbitration Trial 


He said, “If exhibitor leaders all over 
would agree that arbitration should be given 
a trial you would get virtually every theatre 
in the country to agree to it. While I do 
not underestimate the importance of a sat- 
isfactory formula for everybody, the most 
important thing at the moment is getting 
the leaders in exhibition, the men with in- 
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ARBITRATION INDUSTRY 
‘MUST’, LEADERS 








SMITH, HARVEY TO 
TALK ARBITRATION 


A. W. Smith, Jr., distribution vice- 
president of Twentieth Century-Fox, 
said this week he would meet May 20 
with H. V.(Rotus) Harvey, president of 
the Pacific Coast Conference of Inde- 
pendent Theatre Owners, to discuss 
arbitration. Mr. Smith said that this 
indicated his willingness to put into 
practical terms his strong views in 
favor of settling disputes out of 
court, instead of by protracted court 
action. 








fluence, to get together on the importance 
of the principle of arbitration.” 

Mr. Gamble went further. He said that 
the court anti-trust decrees did not, by any 
means, settle all the trade practice problems. 
“You must remember,” he said, “that the 
confusion arising from the decrees affecting 
clearances, for example, may favor one hand- 
ful of exhibitors to the disadvantage of the 
other.” 

“Anybody who thinks that one principle 
can apply all over the country is wrong. 
Big cities, as everyone knows, have different 
problems than the smaller communities have. 
There is no doubt in my mind that arbitra- 
tion will and must come in one form or an- 
other. But there is also no doubt that all 
exhibitors must be sold first on the need for 
arbitration, with court suits such a waste of 
time and money,” he said. 


Feels Arbitrator Should 
Have Film Background 


On the question of who should do the 
arbitrating, Mr. Gamble was not decided on 
what he thought would be an ideal formula, 
but he was definite on one point, it should 
be somebody from within the industry. 
“There are plenty of men available who 
could do the job,” he said. 

Mr. Smith was equally clear that he would 
prefer an outside man for the arbitration 
job. However, his plan—or rather, as he 
described it, “only an idea which I think 
might be worked into something”—provided 
for an answer to the argument that non- 
industry people would not be sufficiently 
briefed in industry problems, generally, as 
they affect a specific case. 

Mr. Smith’s plan would work this way: 

1. A group of “jurists” would be hired 
by the industry on a permanent, full-time 
basis with each of these men acting as ar- 
bitrator in a specific area. Since they would 
be in contact with the industry at all times, 
time could be taken to acquaint them with 
the industry problems. (Mr. Smith used the 
term “jurist” in a broad sense, referring 
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to either retired judges, lawyers, in fact 
persons whose legal training, background 
and prestige would be respected by the par- 
ticipants in a case.) 

2. Each of these arbitrators would have 
his own “cabinet” to advise him and ac- 
quaint him with the necessary facts and 
background of the case. This “cabinet” 
would have a revolving membership of three, 
composed of one representative each from 
distribution, circuit exhibition and independ- 
ent exhibition. 

3. The plan would be financed by a per- 
manent fund created by the industry to take 
care of administration, salaries, etc., while 
the new expenses created by each case 
would be shared equitably by the partici- 
pants. 


Court Decree Indicates 
Need For Arbitration 


Mr. Smith admitted that this idea might 
be expensive but the cost would make it 
worth while “if the amount of litigation 
could be reduced to a minimum.” He em- 
phasized that his plan was presented in em- 
bryonic form, and could possibly stand re- 
vision. However, he felt that it should be 
considered by the industry. 

The 20th-Fox executive, quoting Para- 
graph VI of the anti-trust decree handed 
down in February against 20th-Fox, Loew’s 
and Warner Bros., said that the court’s au- 
thorization for the setting up of an arbitra- 
tion system was an indication that it was 
necessary. “The court appreciated the fact 
that this big industry has been laid open to 
many lawsuits and heavy damages, and I 
think it is obvious that the court itself, by 
authorizing arbitration, suggested that some 
relief would be necessary,” he said. 

He felt, though, thaf’ unfortunately the 
court “is not equipped with the background 
when a case comes up, and much time, ef- 
fort and money is wasted before the court 
is sufficiently informed on these points to 
justify its making a decision. The presence 
of arbitrators in the industry on a perma- 
nent basis would solve this problem.” Since 
the court, by its decree, offered a “spring- 
board,” it was the industry’s duty to estab- 
lish some kind of an arbitration plan. 


Complete Acceptance Is 
Called Serious Problem 


As to the problem of achieving unanimous 
participation by everyone in a specific area, 
Mr. Smith said that a solution to that prob- 
lem was not a simple matter. He did say, 
however, that the court might “study the 
possibility” of amending the decree in a 
manner that would compel all to go along 
with the arbitrator if the majority of ex- 
hibitors and distributors decided to do so. 
“T am not suggesting this,” he said, “but 
merely pointing this up as a possibility for 
study.” 
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The Decade of Opportunity: 1950-1960 


By the 1940's, the average industrial 
worker had more than twice as much free l 
time for recreation as the worker of the 
1890's. Practically everyone had come to 
accept recreation as one of the necessi- 


ties of life. 


And recreation had become big business. 
Consumer expenditures for recreation—for 
entertainment and amusement; spectator 
sports; 
tele- 


and 


organizations and clubs; radio, 


vision, and musical instruments; 
sports and sports equipment—were $3.9 
billion in 1940. Since then they have 


soared to a record-breaking $10.1 billion. 


What will they be 10 years from now? 





Conservative estimates point toa 
potential growth of more than 20% by the 
end of the decade. This means that by 19C0 
Americans should be spending some $12.1 


billion a year for their recreation. 5 


Here are some of the reasons why the 
next 10 years should prove a Decade of 


reading, hobbies, pets, and toys; 





How it will affect the recreation and amusement industries 


Opportunity for recreation industries. 


. By 1960 there should be 160 million 


Americans—10 million more recreation— 


minded consumers than there are today. 


People will have more money. Average 
family income should reach $4029 a year 
by 19€0 compared to the present average 
of $3646. 


Records of past years show that during 
periods of high employment and high 
income people spend more for recre— 
ation. So, during the Decade of Oppor- 
tunity those who provide recreational 
products and services may reap greater- 


than—average increases. 


Further spread of the 5—day week, and 
wider granting of vacations with pay, 
should bring more demand——and more 


dollars——to the recreation business. 


. More company—sponsored recreational 


programs for employees, increasing 


interest in hobbies, and building up of 
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community recreation areas should mean 
more business for those who provide 
needed products and facilities. 


6. Continuing growth of television, and 
the prospect of color—television within 
the decade should bring major gains in 
this branch of recreation. 


There are other reasons, too, but they all 
point in the same direction: a cool $2 
billion a year expansion for the 





recreation business by the end of the 





Decade of Opportunity. 





And the ones who benefit most will be 
those who see the opportunity most clearly 
and plan most wisely to take advantage 


ef it. 


These plans will include things that 
have always been important: keeping a step 
ahead of America's sudden shifts in 
recreational fads and fancies, providing 
products and services people want at 
prices they can afford to pay, and, per- 
haps most important of all, showing and 
telling the American people what you have 
to sell. 


This means advertising. And in a nation 
where recreation is considered a necessity 


rather than a luxury, it means advertising 








that reaches great numbers of people. 
* * * 


Of all the magazines you can use to show 
and tell people what you have to offer, 
LIFE is by far the biggest. 


LIFE is read by many million more 
people than read any other weekly maga— 


For most of the facts and figures on the future of America’s economy quoted in this 
message, LIFE is indebted to the study made by the Twentieth Century Fund, entitled 


“America’s Needs and Resources.” 


The Twentieth Century Fund is maintained by the philanthropies of the late Edward 
A. Filene. Its activities consist solely of scientific and objective research into economic 


problems, and in non-partisan public education, 
* * * 


If you wish reprints of this advertisement, write Clay Buckhout, LIFE, 9 Rockefeller 


Plaza, New York 20, N. Y. 


Copyright 1950, TIME, Inc. 


zine. It is read by more men than read 
any men's magazine, by more women than 
read any women's magazine. It reaches 1 
out of every 3 families in the country— 
more families in any one week than are 
reached by any of the 10 biggest radio 


shows. 


For advertisers in recreational fields, 
LIFE has other unique values. It is the 
most significant of all magazines to 
retailers. These merchants know that 


advertised—in-—LIFE promotions are sure-— 





fire volume builders, so they tie in with 


LIFE more than with any other magazine. 


In addition, LIFE's unique picture—and— 
word reporting—its exciting weekly high-— 
lights from the world of movies, theater 
and entertainment—-have attracted and held 
the eager weekly attention of recreation— 
minded America. Because LIFE has itself 
become so vital a part of our national 
recreation, it is an ideal show-case for 


entertainments and amusements. 


Advertisers know these facts. They are 
major reasons why during 1949 the recre— 
ation industries and businesses invested 
$3,567,887 to advertise in LIFE—over half 
a million more dollars—for-—selling than 
they invested in their second—choice 


magazine. 


So, aS you consider your selling plans 
for the Decade of Opportunity, consider 
the advantages of showing and telling one 
fifth of the nation about your products or 
services in the youngest big magazine, the 





most vital and interesting big magazine, 





the biggest big magazine in America—LIFE. 














3’ TRUST SUITS Ceoert Hears 





Actions in Three Cities Ask 
$2,040,000; Bill Would 
Tighten Trust Laws 


Three new anti-trust Detroit, 
Rochester and Los Angeles—seeking a total 
of $2,040,000 have been added to the burden 
of litigation now being carried by the mo- 
tion picture industry. And as the distribu- 
tors and some circuit exhibitors prepared to 
answer charges of anti-trust law breaches, a 
special House Judiciary sub-committee in 
Washington heard testimony on a proposed 
bill to make the laws against the anti-trust 
defendants tighter. 


Chicago Cases Settled 


On the brighter side of the picture was 
the out-of-court settlement of the Ridge the- 
atre and Nomikos theatre cases in Chicago. 
The new suits were filed by the K. & B. 
Co., operating the Huron at Pontiac, Mich., 
seeking $1,050,000 from the majors; the 
Webster theatre against the Schine circuit, 
asking $230,000 trebled; and by Fanchon 
and Marco on behalf of the 1,800 seat Bald- 
win in Los Angeles, treble damages iotaling 
$300,000 sought from the major distribu- 
tors. The latter suit also named Fox West 
Coast and charged that the house was de- 
prived of first run films. 

It is charged in the Detroit case that the 
Huron is excluded from showing first run 
pictures until at least 18 days after they are 
shown in a house operated by W. S. But- 
terfield Theatres, which owns five of the 
six houses in Pontiac. Charged with con- 
spiracy to violate the anti-trust acts, besides 
the Butterfield circuit, are Paramount, 
RKO, Warner Bros., Twentieth Century- 
Fox, Columbia, Universal, United Artists 
and Loew’s. Forest Ketzler and Francis 
Buford own the K. & B. Co. 

In Rochester, Max and Belle Fogel, own- 
ers of the Webster theatre, sought damages 
because of alleged unfair clearances in iavor 
of the Schine theatres. The suit was filed 
in the Northern District. Major distribu- 
tors were listed as “co-conspirators.” The 
suit said that the Schine circuit had “been 
able to monopolize the first neighborhood 
run in Rochester even though the physical 
facilities of the independents, including the 
plaintiff’s, are better.” The complaint said 
that conditions were alleviated somewhat in 
1948 and 1949 but that the situation 
worsened a short time later. 


Theatres Moved Up 


Details of the Ridge settlement have not 
been disclosed although it is expected that 
the case will be dropped from the calendar 
in the near future. It has been established 
that an unspecified sum was to be paid the 
Benal Theatre Co., which instituted the suit. 

The Nomikos case, which is actually 
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HUGHES TO DEPOSIT 
THEATRE SHARES 


Howard Huges will stay with the 
production-distribution company 
after the divorcement of RKO is 
completed, he has informed the 
statutory court. Mr. Hughes has 
asked the court to name a trustee 
for his shares in the new theatre com- 
pany that will emrege. He reserves 
the right to sell his shares before 
depositing them with the trustee. 
This latter reservation may be taken 
as an indication that the sale of the 
Hughes theatre shares may be in 
the offing. This has been frequently 
reported. 





three separate suits filed by Van A. Nomikos, 
was expected to be ended at any time. 
The suits against the major company were 
launched on behalf of the Empress, Olympic, 
Cicero and Rockne (formerly Ambassador ) 
theatres, charging discriminatory practices. 
Each of these houses has subsequently moved 
into first run playing time bidding for films 
right after their Loop run. 

The bill discussed by the House commit- 
tee called for the making of a final decree 
or judgment in favor of the U. S. in any 
criminal or civil suit conclusive evidence 
in a triple damage suit filed by a private 
litigant. In other words, until now the plain- 
tiff had first to prove that a conspiracy ex- 
isted. Under the bill, the conspiracy would 
be taken for granted, with the plaintiff mere- 
ly proving to what extent this conspiracy 
damaged him. The bill would also provide a 
uniform Federal six-year statute of limita- 
tions, instead of the one to 10-year limita- 
tions which vary in many of the states 
throughout the country. 

The Justice Department meanwhile was 
preparing to file a reply to the 485-page 
brief submitted to the court in Oklahoma 
City by the Griffith interests. This would 
delay a decision even further. 


Companies Planning Appeal 
Against Towne Decision 


An appeal against the anti-trust case de- 
cision in favor of the Towne theatre in Mil- 
waukee was to have been filed this week with 
Judge John J. Barnes of the Chicago Dis- 
trict Court. The appeals will be against 
the whole ruling which awarded Towne $1,- 
295,878 damages, $5,000 in court costs, and 
$225,000 in fees to the Towne attorney, 
Thomas McConnell. The companies will 
post a $2,000,000 appeal bond in order to 
seek a stay of execution of the decree. The 
appeal hearings will likely be held in the 
autumn. 


Divorce Plea 


A new battle loomed this week between 
the Justice Department and Loew’s, War- 
ners and Twentieth Century-Fox as Sy. 
preme Court Justice William O. Douglas 
prepared to hear argument scheduled for 
Friday on a plea by the three remaining 
anti-trust case defendants for the extension 
of the effective date for divorcement and 
divestiture as ordered by the Statutory Court 
decree in February. 

By the decree, the companies were di- 
rected to submit plans for carrying out 
the exhibition and _ production-distribution 
split and the dropping of certain theatre 
properties within certain periods dating 
from February 8. The New York court 
later granted a stay of 90 days for the ef- 
fective date, that is until May 9, at the 
request of the companies who said_ they 
needed more time to file an appeal. Since 
it is now apparent that the Supreme Court 
will not have acted by then, the companies 
are seeking a further stay until such time 
as the high court decides. 

The argument on Friday will have been 
made necessary by a Government decision 
to oppose the companies’ new move. Jus- 
tice Department attorneys have claimed 
that they are ready to concede that the 
effective date of the decree should be May 
9 and not February 8, but they are unwill- 
ing to approve any further postponement. 
The Governnment claims further that the 
companies can start preparing their di- 
vorcement and divestiture plans now while 
the appeal is pending, since this will not 
involve any positive disorganization. 


Johnson Prepares Two 
Film Industry Bills 


Washington Bureau 

Despite his decision to postpone indefi- 
nitely Senate Interstate Commerce Commit- 
tee hearings on the exploitation of immoral 
conduct in Hollywood, Senator Edwin 
Johnson of Colorado this week said he had 
perfected two bills which would deal with 
the situation. The Senator said he planned 
to introduce his measures “in the next 10 
days or two weeks” but refused to discuss 
details. The time of introduction would de- 
pend on “something happening,” he declared. 
This presumably was a reference to action 
by the Motion Picture Association of 
America in connection with a_ promised 
amendment to the Advertising Code, ban- 
ning exploitation of star misconduct in film 
advertising. 


Georgia Meet May 21 

At least 1,000 Georgia theatre owners are 
expected to attend the third annual conven- 
tion of the Theatre Owners and Operators 
of Georgia at the Biltmore Hotel in Atlanta, 
May 21. Among the speakers will be Gov- 
ernor Herman Talmadge, Mayor William 
B. Hartsfield, Judge Camille Kelly of the 
Memphis domestic relations court, and 
Gloria Swanson. 
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They Fussed and Fumed About the 
Radio Threat, Too, 20 Years Back 


by FRED HIFT 


Industry history is repeating itself. 

Twenty years ago, the magic of radio 
held the public in its spell and the screen 
had to compete with thousands of sets of 
earphones which plucked voices and music 
out of an ether suddenly come alive. 

Today, exhibition is worrying again and 
this time about the growing medium of tele- 
yision which combines the sight-sound ap- 
peal with immediacy. 


Same Prophecies Once 
Heard Now Repeated 


Once again the theatres try to gauge the 
strength of the new competition and predict 
its future. The same threats, the same con- 
cerns, the same dark prophecies and the 
same expressions of optimism once heard on 
voice broadcasting are being repeated now. 

Radio first made news in 1921 and 1922 
but if it had any appeal it was drowned by 
the enthusiastic public response to the rap- 
idly gaining silent films. It took another 
eight to 10 years before people listened to 
the claims of the broadcasters and began to 
take the new gadget into their hearts and 
homes. Then radio sets began to sell. 

Just as television has split exhibition in 
two camps today, radio in those days pro- 
duced a similar effect. There were the scare- 
heads predicting the industry would bow and 
vanish and there were those level-headed 
enough to keep their faith in the strength 
of the motion picture as the entertainment 
medium for the masses. And as today, Holly- 
wood, the country’s arsenal of glamor and 
talent, was caught in the middle. 


MPTOA Complained of 
1928 Stars’ Broadcast 


In March of 1928 the newspapers carried 
big ads, telling the public of the scheduled 
appearance of six popular United Artists 
stars on a radio broadcast that was to be 
carried on a 55-station hookup—quite an 
achievement for those days. A few days 
before the event, R. F. Woodhull, president 
of the Motion Picture Theatre Owners of 
America, wrote a letter to Joseph Schenck. 

Said Mr. Woodhull: “I believe such a 
tadio hookup is detrimental to business. 
Radio publicity is of no future value to us 
theatre men. Experience has proved that the 
appearance of screen players on the air re- 
duces attendance.” Mr. Schenck, apparently 
not quite convinced himself that his com- 
pany was doing the right thing in letting 
such stars as Charlie Chaplin, Douglas Fair- 
banks and John Barrymore project their 
voices over the air, replied, assuring Mr. 
Woodhull that this was the last such broad- 
cast to be sanctioned by UA. 

When asked for comment, Al Lichtman, 
sales head for UA, took a surprising and 
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(for those days) startling stand. “Broad- 
casting of stars will stimulate rather than 
hurt attendance,” he declared, adding that 
he thought the installation of radios in thea- 
tres might prove the answer to the radio 
competition problem. 


Some Exhibitors Seek 
Television Trailers 

Today, in obvious parallel, many exhibi- 
tors are pressing the companies to make 
available trailers for television use on the 
theory that such “teaser” advertising will 
pay off at the box office. They also cite the 
restoration of Hopalong Cassidy in the 
graces of the motion picture-going public 
through his appearances on television. And 
they discuss the possibilities of theatre tele- 
vision, 

That radio in the motion picture house 
wouldn’t amount to much became clear after 
that first experiment in 1928. It was reported 
in Motion Picture News that the show was 
disappointing, too long and distinctly bor- 
ing. The audience, it said, “clapped and 
whistled” to show its impatience. “They 
wanted to see the picture.” 

It was not until about 1934 that radio 
really began to worry exhibition. One year 
before, in 1933, the broadcasters had taken 
to advertising their attractions with the tag 
line: Stay home and get your entertainment 
free from the radio—an approach not un- 
known to the telecasters of today who like 
to brag that the entertainment they offer 
is cheaper and better than that available in 
the theatres. 

Again the exhibitors expressed their con- 
cern. Sam Dembow, Jr., Publix executive, 
saw the picture all in black. “Those ‘Stay 
Home’ ads will raise havoc with the attend- 





ance. Competition with interests paying 
large sums to artists for half-hour shows is 
out of the question.” And, as always, there 
were other views. “Exhibitors,” said Har- 
old B. Franklin, RKO theatre executive, 
“should worry more about daylight saving 
and baseball than radio.” 

Disturbed by the aspect of people staying 
home clustered around their sets to hear 
the well-publicized stints of top stars, ex- 
hibitors pressured Hollywood not to sign 
contracts with players, permitting them to 
go on the air at their own discretion. At 
the same time they compiled lists of stars 
appearing regularly on the air. 


Exhibitors Saw Raids 
On Hollywood Talent 

There were charges of radio “raids” on 
Hollywood and innumerable suggestions on 
how to deal with this situation. In letters 
that read as if they had been written just 
last month exhibition leaders deplored Hol- 
lywood’s reluctance to take whole-heartedly 
the side of its best customers and to help 
fight the radio menace which was going to 
destroy the box office. And back came the 
standard and logical reply: “Many of the 
players are free-lancers over whom we have 
no control.” 

Then there was the problem of “free” 
broadcasts. Basing their charges on careful 
surveys and statistical compilations, exhibi- 
tors went to William P. Farnsworth of 
NRA, complaining bitterly of business lost 
because of broadcasts aired free in halls and 
empty theatres. They also resented radio’s 
practice of giving out free broadcast tickets. 


Industry Sought Special 
Agreement With Radio 


Among the solutions proposed in those 
days was one suggesting an agreement un- 
der which the broadcasters would keep 
Hollywood stars off the air between the 
hours of 6 and 10 P.M. There was a great 
deal of talk about a “wedlock” of radio 
and the motion picture. Terry Ramsaye, 
Motion PicrurE HERALD editor, exploded 
the “wedlock” dream in an editorial in 
which he pointed out that the growing radio 
youngster was not interested in cooperation 
aimed at the preservation of the motion 
picture but only in its own success. “The 
whole matter will balance out eventually,” 
he wrote. “Meanwhile remember—it’s pic- 
ture quality that counts.” 

As the years wore on, that balance was 
indeed achieved. Said a New York Times 
writer in 1935: ‘There is no convincing 
proof that broadcasting has lowered box 
office receipts.” 

Although it created a furore among the 
public and struck fear into the heart of 
many a theatre man, radio settled down to 
a comfortable co-existence with the screen. 
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British-U. 8. 
Talks Open 
On Monday 


Although they have not yet formally met 
to discuss strategy, the American repre- 
sentatives at the forthcoming renegotiations 
of the Anglo-U. S. film remittance agree- 
ment converged on London this week. The 
talks get under way Monday. 

Ellis Arnall, president of the Society of 
Independent Motion Picture Producers, and 
Mrs. Arnall left New York aboard the 
Queen Mary Tuesday. Eric Johnston, pres- 
ident of the Motion Picture Association of 
America; Joyce O’Hara, his executive as- 
sistant, and James Mulvey, president of 
Goldwyn Productions and associate of Mr. 
Arnall in the negotiations, were scheduled 
to leave by plane Friday. 


Sees Agreement 

Prior to his departure, Mr. Arnall said 
he was confident that industry unity in the 
talks would be preserved “at all costs.” He 
said he has not had a chance to discuss the 
comparative SIMPP and MPAA positions 
lately with Mr. Johnston, but declared that 
to the best of his knowledge there was no 
differences between the two organizations 
“as far as the British market is concerned.” 

“Both Mr. Johnston and I want a fair 
deal from the British—nothing more and 
nothing less,” the SIMPP head said. At 
the same time he expressed his determina- 
tion not to sign any deal that would be detri- 
mental to the interests of the independents. 
Harold Wilson, Board of Trade president, 
will bargain for the British. 

It was understood that both Mr. Arnall 
and Mr. Johnston have been empowered to 
sign a deal since the proximity of the June 
14 deadline makes it impractical for them 
to return to the U. S. for consultation. The 
original four-year agreement was _ signed 
June 14, 1948, and provided for renegotiation 
after two years. It required also the annual 
remittance of $17,000,000 plus the equivalent 
ot British film earnings in the U. S. 


Unions Ask U. S. Aid 
In Hollywood this week, the AFL Film 


Council, consisting of unions and _ talent 
guilds said to represent more than 20,000 
studio employes, appealed to Secretary of 
State Dean Acheson to intervene in the 
London conference “to protect the jobs and 
the living standards of American motion 
picture workers.” The Council declared 
that any situation which allows “still more 
jobs of loyal American workers . . . to be 
transferred to British workers should be 
viewed as being against American public 
policy and . . . of grave concern to the State 
Department.” 

A State Department spokesman this week 
said that a representative of the U. S. Em- 
bassy in London might be asked to sit in at 
the talks “providing there is no objection 
from the industry.” 
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Congressional study of revi- 
sions in the Federal admission 
tax law is still in the first of 
many stages. A repeal measure 
still has a long hard pull in 
front of it. Aid its progress and 
eventual passage by continued 
anti-tax activity. 








British Push 


Promotion 


London Bureau 

The British industry was planning this 
week to set up a program of exploitation 
and promotion inspired by the visit here of 
Spyros P. Skouras, president of Twentieth 
Century-Fox. Scheduled was the formation 
of an all-industry planning committee com- 
posed of distribution, exhibition, union and 
publicity executives,. and representatives 
from the U. S. and British trade press. 

Twelve American-produced short  sub- 
jects, of an institutional nature and dealing 
with the film industry, will be released dur- 
ing the campaign after they have been ed- 
ited to suit the British market. The dis- 
tributors have agreed to waive distribution 
charges, and the sole cost will be that of 
printing the films. 

Also to be arranged was the weekly use 
on the British Broadcasting Corp. television 
network of 20-minute trailers promoting re- 
leases. The preparation of these films will 
be in the hands of the industry, not BBC, 
which has been the target of bitter criti- 
cism in the past from the exhibitors. A 
suggestion will also be considered at the 
meeting for the choosing of a supreme com- 
mander for the campaign. However, it is 
anticipated that some opposition will arise 
on this point despite the fact that the ur- 
gency of the situation will be cited. 

Meanwhile, it became known this week 
that J. Arthur Rank was planning to con- 
vert some of his houses for the use of 
stage show presentations for an experimen- 
tal period. Four theatres are involved: the 
State at Kilburn, Regal at Edmonton, Odeon 
at Southend-on-Sea and the Gaumont at 
Southampton. 

Charles Einfeld, 20th-Fox vice-president, 
this week addressed a showmanship meeting 
in Paris attended by film executives from 
the continent. 


Hollywood Contributes 
Most British Product 


London Bureau 

Registration of 81 British and 283 foreign 
films of 6,500 feet and over for the year 
ended March 31, 1950, was announced last 
week by the Board of Trade. Of the 283 
pictures classed as “foreign,” 243 came from 
the United States. In the other categories, 
the board reported registering 50 British and 
157 foreign films of from 3,000 to 6,500 feet, 
and 244 British and 519 short subjects. Of 
the latter, 482 came from the United States. 


Wilson Willi 
Tatkat Union 


Conterence 


by PETER BURNUP 
in London 

When the American delegation starts jts 
monetary pact talks with Harold Wilson, 
president of the Board of Trade, May 15, 
they are likely to find the talks’ second day 
a Hamlet occasion without the Prince, ~ 

On May 16, Mr. Wilson will travel to 
Brighton to address the National Association 
of Theatrical & Kine Employees’ Diamond 
Jubilee conference and to lunch with its 
executive committee. Recalling Mr. Wilson’s 
remarks at the recent convention of the 
Association of Cine & Allied Technicians, 
his Brighton speech is awaited with interest, 

For NATKE’s three-day pow-wow, dele- 
gates have tabled a volume of resolutions 
including one demanding the breaking-down 
of national barriers and the promotion in- 
stead of a plan of international film pro- 
duction and exhibition “to give the world 
the best each country has to offer.” 

Underground advances have been made 
to Eric Johnston leading, it is hoped, to his 
also traveling down to Brighton to speak 
in support of those amiable sentiments. But 
it is thought likely the MPAA president 
will find himself too occupied with his Lon- 
don talks. 

Another NATKE resolution seeks power 
from the association’s members, authorizing 
the executive group to obtain the necessary 
legal powers to promote a corporate pro- 
ducing unit. ACT already has decided to go 
into production with the money coming ex- 
clusively from the Government’s Film 
Finance Corporation. It is expected Mr. 
Wilson will give the project his blessing at 
Brighton. 


British Carriers Raise 
Rates by 25 Per Cent 


London Bureau 

Theatre men here and ultimately the en- 
tire industry have another burden thrust 
upon them in the bleakest budget ever, in 
addition to Sir Stafford Cripps’ refusal to 
ease the entertainment tax. Sir Stafford has 
increased the duty on petrol (gasoline) by 
9d. per gallon, making the local price three 
shillings per gallon. He has stiffened also the 
purchase tax on commercial road vehicles. 

The Association of Film Carriers, repre- 
senting 20 haulage contractors, decided to 
increase their charges by 25 per cent. Cer- 
tain of their members demanded a 75 pet 
cent increase, maintaining that other costs 
such as tires and replacements had got com- 
pletely out of hand and that none of the in- 
creases had been passed on to exhibitors 
since 1944. The compromise figure of 25 
per cent was ultimately reached. 

Cinematograph Exhibitors’ Association 
executives have booked an early date with 
the Carriers to discuss the matter. 
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ALBANY 
EE 

Daylight saving time has cut into grosses 
throughout the exchange area, according to 
reports from various sources. Even good 
pictures are not doing as well as expected 
in some spots, including city first-run the- 
atres. . . . The Palace presented “The Re- 
former and the Redhead” and “Black Hand,” 
while the Strand played “The Third Man” 
and “Square Dance Katy.” The Ritz 
brought in the Italian prize-winning picture, 
“Bicycle Thief” and “Everybody’s Dancin’.” 
The Grand played “Cheaper by the Dozen,” 
which had run a week at the Palace, and 
“Harbor of Missing Men.” . . . Lawrence 
Lapidus, son of Jules Lapidus, division man- 
ager for Warner Bros., is new booker in 
the Warner Theatre zone offices. He has 
transferred here from Philadelphia to suc- 
ceed Joe Weinstein, promoted to chief buy- 
er and booker for the company in the Cleve- 
land territory. 


ATLANTA 


Trade in all downtown and drive-in the- 
atres are enjoying good business with 
Loew’s Grand playing to Standing Room 
Only with “Annie Get Your Gun.” ... E. 
W. Pitman is the new owner of the Skyway 
theatre, which Bill Eidson is managing... . 
The new Bankhead drive-in, located seven 
miles from here, has been opened for busi- 
ness... . In Brewerton, Ala., the city has 
asked for an amusement tax to help beautify 
the community. . . . Jack Stine, of Birm- 
ingham, Ala., has been appointed southern 
sales representative for the DeVry Corp., 
of Chicago. . .. The Mid-Tennessee Amuse- 
ment Company in Tullahome, Tenn., has 
opened its first drive-in at Sparta, Tenn., 
and work has started on others in McMinn- 
ville and at Estill Springs. 


BALTIMORE 


Seven new pictures came in for their first 
tun showings, including: “The Kid from 
Texas,” at the Century; “Kill the Umpire,” 
at the Hippodrome, with vaudeville; “Please 
Believe Me,” at Keith’s; “The Winslow 
Boy,” at the Stanley; “The Bicycle Thief,” 
at the Little; “Wolf Hunters,” with “It 
Ain’t Hay,” at the Times and Roslyn; 
“Wagonmaster,” at the Town. . .. Mrs. 
Samuel Isaacson, wife of the pioneer mem- 
ber of Motion Picture Operators’ Union, 
Local 181, Baltimore, A.F.L., died suddenly 
from a heart attack. Mr. Isaacson is on 
the executive board of the local now... . 
Durkee Circuit has closed the Casino in 
South Baltimore, which they had operated 
for some time under a lease from Joe Bro- 
die, owner. . . . Morris A. Mechanic, New 
theatre, advertised on the last news page of 
Sunday Sun, “Wanted for Television, Fam- 
ily of 12 children—6 boys, 6 girls wanted for 
one time guest appearance on television pro- 
gram. Call Mr. Belvedere, Chicago 7108.” 
This to promote interest in “Cheaper by the 
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Dozen,” and there were a number of an- 
swers and one family selected was inter- 
viewed on a television station. 


BOSTON 


Of the new product in the downtown the- 
atres this week, “Stage Fright” at the Me- 
tropolitan, and “The Woman of Dolwyn” at 
the Exeter Street led the field. The latter 
will hold over. Business was spotty else- 
where. . . . Construction on the new Ware- 
ham drive-in will start May 15 for a July 
opening. The Rifkin circuit will operate the 
500-car theatre which will feature a “serve 
yourself” concession stand with four lanes 
for rush hour business. Work is being 
rushed on the Quintree drive-in in Brain- 
tree on the Quincy line, another Rifkin the- 
atre, for a June first opening. Another 
drive-in in the state now under construction 
is the Plymouth drive-in, Kingston, to be 
operated under the E. M. Loew banner. It 
will accommodate 635 cars and will be ready 
for a July first opening. ... The Five Star 
theatre, Palmer, Mass., will close its doors 
shortly for a complete remodeling by Wil- 
liam Riseman Associates. 


BUFFALO 


Dave Miller, U-I distributor chairman; 
James H. Eshelman, Paramount Theatres, 











WHEN AND WHERE 


May 15-16: Theatre Owners of America 
executive committee meeting, New York. 

May 16-17: Allied Rocky Mountain Inde- 
pendent Theatre Owners Convention at 
The Cosmopolitan Hotel, Denver. 

May. 16-17: Allied Independent Theatre 
Owners of lowa and Nebraska annual 
convention at the Hotel Fontanelle, 
Omaha. 

May 21-23: Motion Picture Theatre Own- 
ers and Operators of Georgia annual 
convention at the Hotel Biltmore, 
Atlanta. 

May 22-24: Allied States Association board 
meeting at the Hotel Gayoso, Memphis, 
Tenn. 

May 23-24: Allied of the Mid-South annual 
convention at the Hotel Gayoso in Mem- 
phis. 

June 12-14: Associated Theatre Owners of 
Indiana directors meeting and annual 
convention at French Lick, Ind. 

June 15-17: Allied Theatre Owners of New 
Jersey annual convention at the Hotel 
Traymore, Atlantic City. 

June 19: Virginia Motion Picture Theatre 
Association convention at the Hotel 


Chemberlain, Old Point Comfort, Va. 








and George H. Mackenna, Basil Theatres, 
as well as Bill Brereton, Basil Theatres, 
will preside at the exhibitor-distributor In- 
dependence Bond meeting in the 20th Cen- 
tury-Fox screening room on Monday, May 
15, at which promotion plans for the bond 
selling campaign will be discussed. . . . The 
Maxine, South Buffalo pioneer community 
theatre, recently closed, will be turned into 
a commercial building. .. . B. N. Pearlman 
has taken over the Vestal theatre in Vestal, 
N. Y., from Eugene Minier. . . . Malcolm 
Pittman has sold the Cattaraugus theatre in 
Cattaraugus, N. Y., to Linwood Haviland 
and Charles Finnerty. ... E. K. “Ted” 
O’Shea, assistant general sales manager of 
Paramount Pictures Distributing Corpora- 
tion, has returned to New York after a brief 
vacation here. . . . Forest J. Robins, Joseph 
F, Trott and Joseph Iamon have bought a 
seventeen-acre tract on the Lake Ontario 
shore near Rochester on which they will 
build a 500-car drive-in. 


CHICAGO 


Business is somewhat off, although there 
were a batch of new films downtown, in- 
cluding “Stage Fright” plus Ted Lewis and 
band on stage; “No Man of Her Own,’ 
doubled with “Four Days Leave”; “The 
Outriders”; “A Ticket to Tomahawk,” with 
the Mills Brothers-Mindy Carson in per- 
son; ‘Under My Skin,” coupled with “The 
Vicious Years,” and “No Sad Songs for 
Me,” latter opening mid-week. . . . The Es- 
quire theatre, operated by H & E Balaban 





Circuit, are presenting a “Youth Film 
Series” on Saturday mornings. Films in- 
clude “Alice in Wonderland,” “Black 


Beauty,” “Penrod and Sam” and “Rebecca 
of Sunnybrook Farm.” . . . The City Coun- 
cil enacted a new ordinance which substan- 
tially bans building of drive-ins within the 
city limits due to its highly restrictive 
clauses: No outdoors may be built within 
2,000 feet of a residential section, and no 
screens may be visible to any passing 
vehicles. 


CINCINNATI 


Business at first run houses, although 
spotty, is showing some signs of improve- 
ment. . . . William Onie has resigned as 
manager of the local Lippert Productions 
branch to enter exhibition. He heads a syn- 
dicate which is taking over four houses of 
the Nat Galley circuit, located here and at 
Oxford, Ohio. Milton Gurian, Monogram 
manager, has resigned to succeed Mr. Onie. 
George B. West is the new Monogram man- 
ager. .... The new Oxford theatre, at Ox- 
ford, Ohio, dark for several months, will 
reopen June 30 as the Tallawanda. The 
house has been operated only for special 
films which occasionally were shown. .. . 
C. E. Harvey reports the opening of his 
new theatre is scheduled for May 15... . 
Residents in the neighborhood of a_pro- 
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posed new drive-in theatre in Hamilton, 
Ohio, are protesting the project, claiming 
that it would create a neighborhood nui- 
sance. The City Council there is consider- 
ing an ordinance to regulate the operating 
times and other details of drive-ins in that 
area. A new drive-in theatre is to be 
opened between Clarksburg and Bridgeport, 
W. Va., by Joseph Peeney, Bridgeport ex- 
hibitor. . . . Nettle’s drive-in, a new project, 
will be opened soon near Richwood, W. Va., 
by M. Briekete, of Quinwood, W. Va. 


CLEVELAND 


Movie Quiz, distributed by Realart, pre- 
mieres simultaneously at the Circle theatre 
May 8, in Cleveland, and the Uptown, 
Youngstown. Ivan Fuldauer, assistant 
to Loew theatre publicity director Ted 
Barker, has been assigned to “Watty’ Wat- 
son in Cincinnati for special training in an- 
ticipation of being assigned his own pub- 
licity area. . . . Representatives of all local 
women’s clubs, including Cleveland Federa- 
tion of Women’s Clubs, Cinema _ Club, 
Motion Picture Council of Greater Cleve- 
land, Cleveland Council of Church Women 
attended a screening of “No Sad Songs for 
Me” and agreed the picture merits a pre- 
selling influence as recently set forth by 
Arthur DeBra. Picture opens this weekend 
at the Esquire theatre. . . . Bernard Rubin, 
of Imperial Pictures, has acquired the 
northern Ohio franchise for Favorite Pic- 
tures... . Frank Murphy, Loew theatre di- 
vision manager, addressed a full meeting of 
the operators’ union, Local 160, and secured 
the organization’s full support in the 
“Movies Are Better Than Ever” campaign. 


COLUMBUS 


Despite varied opposition, theatres did 
well. The Ohio has a single feature show- 
ing of Bing Crosby’s “Riding High” to top 
local business. .. . The Main, of Fred Row- 
land’s neighborhood circuit, has inaugurated 
weekly amateur nights with merchants con- 
tributing awards. North Side PTA 
groups have pledged support of a plan of 
having PTA members act as hostesses at 
Saturday matinees at the Indianola, of H. & 
S. Theatres. The program would continue 
throughout the summer. .. . Norman Nadel, 
theatre editor of the Citizen, is on a two 
weeks’ trip to Hollywood. He will write a 
series of articles and interviews about the 
studios. Zone manager of Hallmark 
Productions, Wilmington, Ohio, will meet 
with Jack Thomas, general manager, and 
Hank Adams, national sales manager, at 
Wilmington May 19-21. On the final day 
the managers will be guests of co-owner 
Kroger Babb at his Buckeye Lake, Ohio, 
summer home. 








DENVER 


Fred Hall is planning a 400-seat $50,000 
theatre to replace the Variety at Arkon, 
Colo. Opening scheduled in early fall... . 
Atlas Theatres will open its new Kar-Vu 
(400 cars) at Lamar, Colo., May 18. 

G. A. Smith, Paramount division manager, 
was here calling on major accounts and 
conferring with Ward Pennington, branch 
manager. . . . Fred Matthews, Motiograph 
vice-president, was here visiting Ted Knox, 
their representative, between the Variety 
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convention, New Orleans, and the drive-in 
convention, Kansas City... . Groy Bros. is 
opening the Groy (401 cars) $50,000, Sali- 
da, Colo., this week. 


DES MOINES 


Leon Mendelson is the new branch man- 
ager for Warners. He comes from Omaha. 
Stan Soderberg, Columbia salesman, 

has resigned following his purchase of the 
Hollywood theatre in Estherville. The 
house formerly was owned by Herb Allen, 
who will continue to publish the newspaper 
at Estherville. . . . Carl Sokoloff, NSS, and 





Rudy Faulds, Iowa United Theatres, are 
recovering from recent operations. .. . The 


Eagle-Lion offices of the lowa-Nebraska ter- 
ritory have been consolidated into one of- 
fice here, with Jim Velde at the helm... . 
Clyde Pratt, former exhibitor at Washing- 
ton, has sold his home in Florida and is 
planning to tour Europe in June. . . . The 
Iowa, Sheldon, has been sold to the Iowa 
United Theatres Co. by R. F. Kehrberg, 
who has operated the house for the last 27 
years. .. . Gerald J. Smith of Sioux Falls 
has purchased the Rapids theatre, Rock 
Rapids, from the Berger Amusement Corp. 
of Minneapolis. Purchase price is said to 


exceed $70,000. 


DETROIT 


A last-minute booking change brought “A 
Ticket to Tomahawk” into the Fox Friday 
in place of “The Big Lift.” ... The Krim 
Brothers have sold their Metropolitan to 
Jack Isbee and Morris Weisell. . . . Nicholas 
George, owner of the Michigan and Allen 
Park drive-ins, opened his Fort drive-in 
Thursday. Louis Spann bought the 
Clayton theatre. William Clark re- 
placed Arvid Kantor, who left for New York 
to go into the advertising business, as sales- 
man at Republic. ... Edward Hohler is new 
manager of the Grand River drive-in for 
Community Theatres. 


HARTFORD 


Harold Cummings has been appointed 
manager of E. M. Loew’s State theatre, 
Holyoke, Mass.. replacing Jack Cummings, 
resigned. . . . Completion of erection of an 
800-car capacity drive-in theatre at West 
Springfield, Mass., for E. M. Loew’s The- 
atres is expected by May 30, according to 
George E. Landers, that circuit’s Hartford 
division manager. Lockwood-Gordon- 





Rosen Theatres, currently operating one 
drive-in theatre in Connecticut, at Danbury, 
will open two new projects this summer, ac. 
cording to Douglas Amos, the circuit's 
Hartford division manager. Construction 
has started, Mr. Amos said, on drive-in 
theatres at Torrington and Norwalk, Conn, 
. Jack Haney has been named chief of 
the service staff at the Warner Strand the- 
atre, Hartford, succeeding John Mancinj 
who has been promoted to assistant manager 
at the Warner State theatre, Manchester, 
Conn. . . . An application for authority to 
build a drive-in theatre at Columbia, Conn,, 
has been filed with the State Police Com- 
missioner at State Capitol, Hartford, by 
Willard B. Rogers of Columbia, Conn, 


INDIANAPOLIS 


Barbara Stanwyck will present the win- 
ner’s trophy at the end of the 500-mile auto 
race here Decoration Day. She and Clark 
Gable will be in town on _ location fo; 
MGM’s racing film, “To Please a Lady.” 

Plans are under way on film row for 
a testimonial dinner honoring Mare Wolf, 
recently elected chief banker of Variety In- 
ternational, and Trueman Rembusch, presi- 
dent of Allied States. Both are members 
of Indianapolis Tent No. 10... . John 
Roach, formerly with Settos Theatres, has 
taken a lease on the Howard here. . . . John 
W. Daugherty has sold the Rio at Colitic 
to Arden Haynes of Seymour. He plans a 
16 mm _ operation. Bruce Kixmiller, 
Bicknell exhibitor, has returned from four 
months of travel abroad. 


KANSAS CITY 


Myron Finkelstein, formerly operator of 
the Pasco theatre, and John Whipple, pro- 
jectionist, will open a drive-in theatre at 
Clovis, New Mexico, shortly. . . . The Kan- 
sas-Missouri Theatre Association has set 
September 26 and 27 as the dates for its fall 
convention here. . . . The Twentieth Cen- 
tury-Fox offices are being remodeled to pro- 
vide a large room where salesmen may have 
desk space. - William Sherr, formerly 
traveling for National Screen Service, is 
now an Eagle-Lion salesman in southern 
Missouri. He succeeds Chet Borg, who is 
giving his time to the operation of his drive- 
in theatre at Fort Scott, Kan. 


LOS ANGELES 


The determined effort by first-run circuits 
to restore grosses was sharply evidenced 
this week by Loew’s State and the Egyptian 
theatre billing “Bargain Week with Nine 
Topflight Stars in Two Hits” in their cam- 
paign on “Please Believe Me” and “Shadow 
on the Wall.” Proof that vaudeville was 
not the answer was offered by both the 
Paramount Downtown and the Orpheum 
dropping their stageshow policies, the Para- 
mounts Downtown and Hollywood showing 
“Paid in Full,’ with the Downtown throw- 
ing in a second feature and launching a novel 
inducement for attendance by allowing chil- 
dren under 12 years of age free admission 
when accompanied by their parents. 
Harry Otsubo has taken over another house 
on Jefferson Boulevard, the Arlington... . 
Lou Rosen, whose Royal Amusement Co. of 
Honolulu is centered in San Francisco, vis- 
ited Los Angeles and lunched with Mike 
Gore. .. . Ben Shearer of the B. F. Shearer 

(Continued on opposite page) 
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(Continued from opposite page) 
Co. was also down from San Francisco to 
spend some time conducting business at his 
local branch. 


LOUISVILLE 


The Rialto, with a new double bill, offered 
“Wabash Avenue” and “Harbor of Missing 
Men.” Also doubling were the Strand, with 
“Under My Skin” and “Storm Over Wyom- 
ing,’ and “Loew’s, which was scheduled to 
bring in “Champagne for Caesar’ and 
“Johnny Eager.” The Mary Anderson ot- 
fered “Cargo to Capetown.” Nearing 
completion are the Lost River drive-in at 
Bowling Kreen, Ky., and the Riverview 
drive-in theatre, Carrollton, Ky. Sam 
Maple has resigned as manager of the 
Strand theatre, Dawson Springs, Ky. While 
he indicated a desire to remain in the field, 
no announcement of present plans were 
made. . . . The Shawnee theatre, located in 
the West End section of Louisville, and 
formerly operated by the Switow Amuse- 
ment Co. here, has been closed and is un- 
dergoing a complete remodeling by the new 
owners. The theatre is expected to reopen 
shortly under new management. 


MEMPHIS 


After waiting three years while the film 
was banned by Memphis censors, the theatre- 
going public flocked to Loew’s State to see 
“The Outlaw.” State set the attendance pace. 
First run business was good all over. War- 
ner had such good attendance that ‘The 
Daughter of Rosie O’Grady” was held over 
for a second week. Malco kept close to the 
top in the attendance parade with personal 
appearances by Adele Mara and Forrest 
Tucker, featured on the Western, ‘Rock 
Island Trail.” Strand played “Red Shoes.” 
Loew’s Palace had ‘“‘Champagne for Caesar.” 
... The Princess on Main Street reopened 
the next day after a fire in the projection 
booth which caused patrons to be asked to 
leave... . John S. Trest has bought Melba 
theatre, Mound Bayou, Miss. Henry 
Pickens, new owner of Skyline drive-in, 
Blytheville, Ark., has opened it for the sum- 
mer... . Merlu, Clarendon, Ark., reopened 
May 5 after extensive repairs, John Crab- 
tree,owner, announced, 


MIAMI 


The spirited primaries of this area which 
included a bid for the Senate seat had most 
of the theatres cooperating and making an- 
nouncement of the latest returns from the 
stage. . Harry Brandt made public the 
arrangements of his planned construction of 
a 1,100-seat showplace in Coral Gables, 
Fla., to be called the University theatre. 
An innovation will be the equipping of the 
theatre with television to show sports and 
other programs originating in all parts of 
the country. Construction is expected to 
begin immediately. A first run house in 
downtown Miami and several others of the 
neighborhood type are also included in the 
Brandt plans for the immediate future. . . . 
Universal’s casting director, Phil Benjamin, 
was a visitor to our town. . . . Film fare 
included “No Sad Songs for Me,” Miami, 
Miracle, Lincoln; “The Damned Don’t 
Cry,” Beach, Sheridan, Paramount; “The 
Reformer and the Redhead,’ Embassy, 
Roosevelt ; “Outriders,” Variety. 
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AWARD. Charles R. Mitchell, president of the 
Barbourville Amusement Company at Bar- 
bourville, Ky., and vice-president of the Ken- 
tucky Association of Theatre Owners, pre- 
sents an etched silver tray to Vernon Osborne 
and Joyce Mayne for the best reenactment 
of a love scene from MGM's "Tension." 


NEW ORLEANS 

Top officials of Lippert Productions and 
Monogram will gather here May 14 through 
16 for a conference designed to stimulate 
greater interest between independent distrib- 
utors and exhibitors and to formulate plans 
to aid the exhibitors increase their box 
office revenue. James Tringas, Fort 
Walton, Fla., was in visiting along film row 
and announced that his new drive-in theatre 
there will open soon. ... H. B. Paul, San 
Francisco, an old timer in the business, has 
been appointed manager of the local Kay 
Film Exchange. William Johnson’s 
Chief drive-in at Natchitoches, La., has 
opened for the season. 


NEW YORK 


Breaking a precedent, the New York In- 
dependent Theatre Owners Association has 
passed a resolution authorizing audience col- 
lections in member theatres for the Cerebral 
Palsy Drive in conjunction with the show- 
ing of an Alan Ladd trailer. Ordinarily, the 
association’s laws permit only one health 
week collection annually... . Walter Reade 
Theatres of New Jersey has launched an 
extensive advertising and promotion cam- 
paign on the theme “Movies Are Better 
Than Ever—Let’s Go Tonight.” ... Fred 
J. Schwartz of Century Circuit was inter- 
viewed Monday on station WLIB on the 
subject “What Motion Picture Exhibitors 
Are Doing to Make Movie Going More 
Pleasurable.” . . . Alfred D. Lerner, attor- 
ney, has been appointed assistant to Julius 
W. Levine, president of Mid-Century Pic- 
tures Corporation. 


OKLAHOMA CITY 


Giant Kid Shows were on the screen of the 
Plaza, Ritz and Capitol theatres Saturday. 
All children were given free candy. 
Forrest Tucker and Adele Mara were on 
the stage of the Liberty theatre, May 3, 
making personal appearances during the 
showing of “Rock Island Trail,” which is 
showing at the Liberty all week. .. . Orange 
Drive-In Theatres, Inc., Beaumont, Tex., 











has been granted a charter, for 50-year term, 
with $10,000 capital stock. Incorporators: 
Julius M. Gordon, V. J. Pelisek and T. R. 
Clemons, Opera-Playhouse. 


OMAHA 


Healthy box office business continues. .. . 
Waldon Krabbe opened the Farragut theatre 
at Farragut, Ia., May 6. Joe Jacobs, 
20th-Fox branch manager, celebrates his 
20th year with the company. ... Leon Men- 
delson, new Warner Brothers branch man- 
ager at Des Moines, spent 27 years as a 
salesman here, starting with old First Na- 
tional. .. . Billy Weist of Lake Andes, S. D., 
took over the Pic theatre at Pickstown, S. 
D., from the Pic Theatre Corporation. .. . 
The Kozy theatre at Exira, La., was re- 
named the Exira after installation of a new 
marquee by Ray Jeanotte. . .. Fred Gear- 
heart of Omaha bought the Sun theatre at 
Woodward, Ia., from Mrs. Lorena Hansson. 
... The new Beatrice, Neb., drive-in opened 
over the weekend. 


PHILADELPHIA 


The South Philadelphia drive-in, first in- 
city open air theatre, to open in a few weeks 
and operated by Charles Goldfine, made the 
successful bid for the first South Philadel- 
phia subsequent run of “Cheaper By the 
Dozen,” beginning on May 24. The 
Laureldale, Laureldale, Pr., which is having 
an addition built, will use the addition as 
a television room. . . . Joe Leon, city sales- 
man for Eagle Lion, was promoted to sales 
manager with Richard Melvin, former office 
manager, named for the sales post... . The 
Capitol, Pottsville, Pa., taken over by the 
Paramount interests from the Comerford 
organization last July, will be completely 
modernized early this summer at a cost of 
$50,000 or more. . . . Charles Poorman is 
back as manager of the Pottsville drive-in, 
Pottsville, Pa... . William C. Hunt’s new 
8501-seat Cape May, Cape May, N. J., is 
scheduled to open by June 15. Harry 
Clay Bonadurant opened the Caldonia Park- 
In near Gettysburg, Ja., for the 1950 season. 


PITTSBURGH 


Howard Minsky, a nephew of Harry Kal- 
mine’s, who did such an excellent job spear- 
heading 20th Century-Fox’s Showmanship 
Drive here, has resigned his post as district 








manager for the Pittsburgh, Philadelphia 
and Washington territory. .. . The Senator 
theatre has closed after three successful 


weeks featuring first runs and vaudeville. 
It will be opened in September as the Nixon 
theatre with “Oklahoma” as its initial attrac- 
tion. It is now being renovated. . . . Jules 
Green, former booker at the Warner Ex- 
change here, flew in from Hollywood to 
help put across Bob Hope’s personal appear- 
ance at Syria Mosque. . . . George Eby of 
the Harris organization, flew from the Vari- 
ety Club convention at New Orleans to 
Hollywood to see the opening oi the “Ice- 
Capades.” . Morris Finkel, president of 
the AMPTO of Western Pennsylvania; M. 
O. Silver, zone manager for Warners, and 
Saal Gottlieb, of MGM, have been named to 
head the U. S. Savings Bond drive here. 
3 Business is off at the downtown and 
suburban houses. In order to get business 
Loew’s Penn sneak previewed “The Reform- 
er,’ and the Fulton, “The Big Lift.” 


(Continued on following page) 
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PORTLAND 


Ralph Amacher, exchange manager, 
Eagle Lion, in Portland, was named bond 
drive chairman. ... Mrs. J. J. Parker was 
conferring with city manager Kenneth 
Wright at Pendleton. . . . Jack Matlack of 
J. J. Parker Theatres, and M. M. Mesher 
of Oregon Evergreen Theatres are promot- 
ing the “Movies Are Better Than Ever” 
campaign in downtown Portland theatres. 
.. . Neal Walton, branch manager for Co- 
lumbia; salesmen Homer Schmitt, Bob Par- 
nell and Buck Seale went to Chicago for a 





regional sales meeting. . . . Rumors persist 
of additional drive-ins along vacation spots 
on the Oregon coast....F. Forsander 


opened the Gorge theatre at Newhalem. 


SAN_ANTONIO 


“Samson and Delilah” was held over ior 
an extended week’s run at the Texas. “The 
Outriders” was the screen attraction at the 
Majestic. . . . Hall Industries have closed 
their Rex theatre in Kingsville, Texas. 
This circuit recently opened their new 
Texas there which supplants the old Rex. 
... “The Perfect Woman” earned a hold- 
over at the Josephine, and “Puerta Joven” 
was the Spanish laugh-provoker at the Ala- 
meda. ... Ramon Munoz, Tamaulipas, Mex- 
ico, and Wilfrido Moreno, Alarcon Thea- 
tres, Mexico City, were recent visitors... . 
The new South Loop 13 drive-in theatre 
here is to be opened next month by State- 
wide Drive-In Theatres. It will have a 
500-car capacity. . . . Glasscock Circuit has 
appointed John Reed of George West, man- 
ager of the new Mathis drive-in at Mathis, 
Texas. 


SAN FRANCISCO 


A roundup of first-run theatres shows 
“Sierra” in first week at the Orpheum, and 
“Wagonmaster” at the Golden Gate. . 
Graham Kislingbury, chairman of “Movies 
Are Better Than Ever” committee is con- 
tinuing to sparkplug the campaign here 
which now is in its second successful week. 
... The promotion of publicist Jerry Juroe 
at Paramount Theatres, has been announced. 
Late this month he will head for the Para- 
mount Studio in Hollywood to take up new 
duties there in the publicity department. .. . 
Hanns Kolmar has been named advertising 
and publicity director for Fox West Coast 
Theatres in San Francisco, replacing Wil- 
liam McDonnell who resigned. Mr. Kolmar 
ha, been with the chain’s East Bay theatres 
fur the past year. Bob Palmer, former treas- 
urer Fox theatre, takes over the Oakland 
publicity chores. 


ST. LOUIS 


The World theatre will reopen under a 
new name and new management May 12 and 
will feature foreign films. It will now be 
called the World Playhouse, with Harry 
Wald as manager. Opening attraction will 
be “Gigi.” . . . The Missouri and Shubert 
theatres have closed for the summer season, 
and the Ambassador will revert to a first- 
run policy. All three theatres are Fanchon 
and Marco houses. . . . The Fox theatre, 
which has dropped regular weekly stage 
shows for the summer, has announced that 
it will play host to occasional one-nighter 
shows. First on the schedule is a square 











34 





dance exhibition by the Normandy High 
School Square Dance Team, slated for one 


evening performance only. ... Programs for 
the week: “Annie Get Your Gun” at Loew’s 
State; “Father Is a Bachelor” and “The 
Traveling Saleswoman” at Loew’s Orphe- 
um; “Cheaper By the Dozen” and “Buc- 
caneer’s Girl” at the Ambassador; “Ma and 
Pa Kettle Go to Town” and “Lucky Los- 
ers” at the Fox; “The Big Lift” and “Bar- 
ricade” at the St. Louis. 


TORONTO 


After getting a break with the cool weath- 
er for easily a month, Toronto exhibitors 
came face to face with high temperature 
and a resultant easing-off in patronage for 
holdover attractions, of which there were 
plenty during the past week. Prominent 
among the new features were “Under My 
Skin” at Shea’s,” and “Champagne for 
Caesar” at Loew’s theatre... . Famous 
Players Canadian Corp. is following a pol- 
icy of unit shows for a group of five Toron- 
to neighborhood theatres, the subsequent- 
run pair being labeled “The Show of the 
Week.” The latest program, which proved 
a box office success, consisted of “Prince of 
Foxes” and “Mother Didn’t Tell Me.” 


VANCOUVER 


The recently-formed British Columbia 
Theatre Association now represents 174 
theatres througout the province, of which 
112 are independent and 62 are chain- 
owned. President is Len Johnson of the 
Cascades drive-in theatre near Vancouver. 
. . . Business was on the light side in down- 
towners. Showing were “The Third Man” 
at Capitol; “Young Man With a Horn,” 
Orpheum; “Ambush,” Dominion; “Wabash 
Avenue,” Strand; “A Dangerous Profes- 
sion,” Cinema; “The Big Wheel,” Plaza 
and Fraser. 


WASHINGTON 


New openings included: “The Damned 
Don’t Cry” at the Warner; “Singing Guns” 
at the Metropolitan; “Wabash Avenue” at 
the Palace; “Outriders” at the Capitol; “In- 
dian Scout” at the Columbia; “Outside the 
Wall” at RKO Keith’s; “Bicycle Thief” at 
the Trans Lux, and “Salt to the Devil’ at 
the Plaza. . . . On Thursday, May 4, the 
Variety Club dedicated a Diet Kitchen at 
the Home for Incurables. All equipment, 
including refrigerator, stove, cabinets, etc., 
was donated by the club. 











Production 
In France 


Lost 20% 


French production during 1949 suffered a 
loss of about 20 per cent and while the re- 
cent 25 per cent rise in admission prices 
may alleviate this situation, it will never- 
theless continue for another two years or 
more. 

This was the word brought to this coun- 
try last week by a three-man French dele- 
gation representing Unifrance-Film and 
here at the invitation of the Motion Picture 
Association of America Advisory Unit for 
Foreign Films to study ways of broadening 
French film exhibition in the U. S. Uni- 
france is the combination of French pro- 
ducers dedicated to the promotion of their 
pictures abroad. 

Economically Weak 

The press conference, carried on through 
the interpretative services of Jacques Cha- 
brier, president of the American Pathe 
Cinema, brought out the fact that French 
production — with 104 pictures made last 
year and about 100 planned for 1950 —is 
booming but economically weak. It costs 
some 60,000,000 francs (about $175,000) 
to turn out an average picture but only 
about $120,000 can be recouped from the 
domestic market. It is hoped that wider 
foreign distribution will fill this gap. 

The officials—J. P. Frogerais, president of 
the French Film Producers Syndicate: 
Georges Lourau, president of Unifrance, and 
Robert Cravenne, executive manager—said 
the admission increase would help, but 
agreed that prices could not be raised fur- 
ther in the immediate future without dis- 
astrous reaction at the box office. With 
only the 25 per cent boost, attendance had 
fallen off about 10 per cent, they said. 

French production is supported through a 
$4,500,000 fund to which producers and ex- 
hibitors contribute. Part of that money is 
used for theatre reconstruction and mod- 
ernization. Unifrance’s budget of $250,000 
is taken from the producers’ portion. 


No Production Code 


Mr. Frogerais said French producers, 
when satisfied with their foreign market 
take, would press for elimination of the 
quota, which now forces exhibitors to give 
five out of 13 weeks to French product. He 
also stressed that there was “no possibility” 
of developing a production Code for French 
producers, whose main object is “to make 
French pictures representing the French 
way of life and to go on making films with 
typically French characterizations. ‘‘Observ- 
ance of code items to service the American 
market was left to the individual producers,” 
he declared. 

During their visit to the U. S., the French 
officials will visit Washington and Holly- 
wood as guests of the MRAA. They hope 
to arrange a French film festival in New 
York this year. 
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Banker Brings Hope to 
Independent Producers 


by WILLIAM R. WEAVER 
Hollywood Editor 


Independent producers, long harassed 
and largely idled by the post-war scarcity 
of second-money investors, last week found 
themselves for the first time on the receiving 
end of a financing proposal, and loved the 
experience. To Hollywood had come Alex 
H. Ardrey, executive vice-president of the 
Bankers Trust Company of New York, to 
present to them at a meeting of the Society 
of Independent Motion Picture Producers 
a plan for interesting the lay public in their 
problem to the extent of some $10,000,000. 
Listeners accustomed of late to hearing 
bankers say nothing but no, kept their visi- 
tor talking for three hours, gave him a rising 
vote of approval. 


Ardrey Says There Is Much 
Risk Capital Available 


Mr. Ardrey told them there is plenty of 
risk capital in the nation, perhaps more than 
at any time in the past 20 years, and that 
investment bankers with whom he’d dis- 
cussed the idea believe it is practicable to 
attract $10,000,000 of it into a corporation 
having as its sole function the supplying of 
second-money to independent producers able 
to obtain first-money (40 per cent to 65 per 
cent of budget) from banks or elsewhere. 

He said his own bank, which has fur- 
nished first-money for 20 per cent of all in- 


dependent production since 1940 and has 
$10,000,000 of its own it would like to in- 
vest that way now, is disposed to undertake 
the spade work on the proposition, and pay 
for it, if the producers will cooperate. 

He pointed out that the actual effect of 
the project would be to make about $20,- 
000,000 available for independent produc- 
tion, and it’s no trick at all to translate that 
figure into terms of about 30 features under 
present conditions, plus a continuing supply 
of funds as the pictures play off and recoup. 

Naturally, it didn’t take three hours for 
Mr. Ardrey’s listeners to endorse the sum 
of his proposal. But that part about co- 
operating unreservedly boiled down to a 
single action which required extended de- 
bate. The action consists in each producer’s 
submitting to an impartial research body the 
complete and detailed record of every pic- 
ture independently produced in the past 12 
years, to the end that valid proof of the 
over-all soundness of investment in indepen- 
dent production can be compiled for the 
purposes of investment bankers and, ulti- 
mately, public stockholders. In another era 
this requirement of full disclosure could 
have wrecked the Ardrey project forthwith, 
but these are days of realism, in indepen- 
dent ranks as well as in major studios. 

By weekend the project appeared as cer- 
tain of success as producer cooperation in 
preliminary research can make it. The re- 
search will take a long time, of course, and 


beyond its completion lies the launching of 
the proposed corporation, which Mr. Ard- 
rey declared would not be undertaken if the 
research showed second-money investment 
to be less sound than Bankers Trust officials 
think it is. 


Cooper Film Started, 
Eight Others Begun 


Nine pictures were started this week. 

Warners started “Dallas,” with Gary 
Cooper and Ruth Roman, produced by 
Anthony Veiller and directed by Stuart 
Heisler. 

Howard Welsch launched “Woman on 
the Run” for U-I, with Norman Foster di- 
recting Ann Sheridan and Dennis O’Keefe. 

Aubrey Schenck’s first for U-I is “Wyom- 
ing Mail,” in Technicolor, with Reginald 
LeBorg directing Stephen McNally and 
Alexis Smith. 

“Under the Gun,” U-I, is produced by 
Ralph Dietrich and directed by Ted Tetzlaff, 
with Richard Conte and Audrey Totter. 

Henry Ruskin is producing “Watch the 
Birdie,” a Red Skelton vehicle, MGM, with 
Jack Donahue directing. 

Lewis Rachmil rolled “Seven Witnesses,” 
RKO Radio, directed by George Archain- 
baud, with Mary Anderson and Gig Young. 

Republic’s “North of the Great Divide,” 
a Roy Rogers vehicle, is produced by Ed- 
ward J. White and directed by William 
Whitney. 

Albert J. Cohen turned cameras on “Pre- 
historic Women,” directed by Gregg Tallas, 
with Leurette, Luiz, Allan Nixon and 
others, for Eagle Lion release. 

Producer-director Edward L. Cahn started 
“Delayed Action,” a Crystal Productions 
project for which no release has been se- 
lected, with John Howard heading the cast. 








THIS WEEK IN PRODUCTION: 











STARTED UNIVERSAL- 
INTERNATIONAL 

EAGLE LION Vie Se 

; : ( Technicolor ) 
Prehistoric Women Under the Gun 
INDEPENDENT Woman on the Run 
Delayed Action WARNER BROS. 
MGM Dallas (Technicolor) 
Watch the Birdie COMPLETED 
REPUBLIC COLUMBIA 
North of the That Bedside Manner 

Great Divide Hijacked 

RKO RADIO LIPPERT 


Seven Witnesses Train to Tombstone 
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MGM SHOOTING 
Kim | TREN a STAMINA 
MONOGRAM COLUMBIA 
Snow Dog The Brave Bulls 
PARAMOUNT Harriet Craig 
Al Jennings of 
Branded Oklah 
Tripoli BI <lahoma 
azing Sun 
RKO RADIO 
Jet Pilot FILM CLASSICS 


The Second Face 
MGM 


UNITED ARTISTS 
The Dungeon 


UNIVERSAL- The Tender Hours 
INTERNATIONAL To Please a Lady 
Desert Hawk Cause for Alarm 

Shakedown It’s a Big Country 





MONOGRAM UNITED ARTISTS 

Triple Trouble New Mexico 

PARAMOUNT The Sound of Fury 

Dark City 

Beyond the Sunset UNIVERSAL- 
INTERNATIONAL 

REPUBLIC The Milk 

Prisoners in Petticoats . ae 
Frenchie 

RKO RADIO Harvey 

Mad With Much Abbott & Costello in 

Heart the Foreign Legion 


His Kind of Woman 


20TH CENTURY-FOX WARNER BROS. 


I'll Get By Tea for Two 
Trumpet to the Morn’ The Breaking Point 
Mister 880 Kiss Tomorrow 


All About Eve Goodbye 


HHUUGUCQUUUOEUNOEOYORONUOQULUQENUEUOLEOOQURUUUL CEU C40 0GEOLEEOVEOOOOAGUUOEOUOUEOAUONUOGOGEUUUEOAE OEE 


35 








CINERAMA—VITARAMA 





Promotions 


A POSSIBLE—BUT NOT Stressed by 
PROBABLE TV ANSWER Showmen 


by FLOYD E. STONE 


On a pleasant spring day last week, W. 
French Githens, executive committee chair- 
man for Vitarama-Cinerama, drove trade 
writers out from New York City along the 
Long Island North Shore Route 25A, al- 
most to Huntington, and there turned left 
into a large estate marked ‘“Vitarama.” 

Along this route for several weeks many 
from the industry, from finance and from 
promotion have driven or been driven to 
a large indoor tennis court rented from the 
estate owner. There they saw what possibly 
—but not probably—may be the industry's 
answer to television. 


Sense of Participation 


It is the so-called third dimensional proc- 
ess. More correctly, it has been labeled 
peripheral perception. With it, the spectator 
receives a sense of dimension, and more im- 
portantly a sense of participation. 

The screen in the exhibition hall 
some 60 feet wide, curved with its 
towards the spectators, about 18 feet high 
and made of one-inch cellulose strips, erected 
vertically and correctly angled toward 
the center of the arc. Some 80 feet from 
the screen were three projectors, 25 feet 
apart and also describing a curve, the center 
one farthest back. Shown were short clips, 
such as roadways seen from an automobile, 
a ride on a roller coaster, a parade, a Hud- 
son River view. 

Because the screen covered the width of 
the building the effect was panoramic. Be- 
cause the screen ends were curved one felt 
participation. Because speakers are placed 
in several positions behind the screen and 
in parts of the hall, one felt third dimension 
in sound. All such sensations diminished 
and even vanished as one retreated from the 
arc of the screen and went toward the rear 
of the hall. From there, the effect seemed 
merely that of the oldtime “large screen.” 


Need Wide, Short Theatre 


Mr. Githens, James Rogers, who is finan- 
cial consultant for the Rockefeller interests, 
and Fred Waller, president of the company 
and inventor of the process, all stressed that 
a wide and comparatively short theatre was 


was 
ends 


best. 

As seen last week the images cast by the 
three projectors did not coalesce properly. 
There was variation in image lighting, in 
edge matching, in movement. These “bugs” 
would not be apparent in new machines the 
corporation is manufacturing, Mr. Waller 
promised. 

The projectors and special three-lens, 
three-film cameras will be manufactured in 
Huntington. The cameras will be leased to 
the picture producers, the projectors to 
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the exhibitors. The leases to the exhibitors 
will provide for percentage of the gross 
profits, Mr. Githens declared, also remark- 
ing that the arrangements for both produc- 
ers and exhibitors were to obtain the widest 
possible use of the process at the outset. He 
stressed that the exhibitor would be leased 
the projectors and a technician, and thus 
would not have any technical problems, nor 
inordinate initial investment. 

Projectors Cost $70,000 

The projectors on display, electrically 
synchronized, and with different speeds and 
gearing, cost about $70,000, he added, but 
with expanded production in the future 
would cost about $30,000. 

A witness to last week’s demonstration, 
Lauritz Garman, Maryland Allied president, 
called attention to certain problems. 

For changeover, there would have to be, 
not three projectors, but six, two in each 
position. Each position would have two 
projectionists. Because not only the center 
projection position is used but two at the 
sides of a theatre and considerably forward 
of the center, the theatre men will have io 
invest in alteration. 

To meet these added costs and also pay 
a percentage of the gross to Vitarama, the 
theatre man will have to raise the admission 
price, probably considerably. 

Would the public consider the innovation 
important enough? That would be the the- 
atre man’s final problem. 


See Old Type Inadequate 


Mr. Githens told the trade his 
firm was proceeding on the assumption it 
had something which when seen in the the- 
atre, and especially the Broadway theatre, 
would make the old fashioned flat, small 
screen inadequate. 

Not only have major company executives 
seen the process at Huntington and been 
interested; a major producer will make a 
feature before the year’s end, using the 
three-lens camera, Mr. Githens said. <A 
Broadway showing will follow. 


writers 





Trailers Are Prepared 
For U. S. Bond Drive 


A special trailer designed to alert the na- 
tion in the forthcoming Independence Bond 
Drive has been produced by Twentieth 
Century-Fox under the supervision of Spy- 
ros P. Skouras, president, and Darryl F. 
Zanuck, production chief. The trailer will 
star William Lundigan. Edmund Reek, of 
Movietone News and chairman of the news- 
reel committee of the drive, is arranging 
for all five of the newsreels—Movietone, 
Paramount, Universal, News of the Day and 
Pathe-Warner—to use the trailer May 12. 


A good example of what the exhibitor can 
do to further public relations was given 
Monday when Fred Schwartz, vice-president 
of the Century circuit in New York, ap- 
peared before interviewer Estelle Stern- 
berger on WLIB in New York to answer 
questions on the industry. 


Comments on Film Critics 

Mr. Schwartz covered a wide range of 
topics but he never hedged or faltered on 
even the most delicate questions. For ex- 
ample, he was asked what he thought of 
the work of film critics today. Mr. Schwartz 
said he didn’t think they were doing a 
good job since they do not review from an 
entertainment viewpoint. Mr. Schwartz also 
explained the buying and booking operation; 
the effort at all times to get top product; 
the job of training staffs in courtesy and 
providing comfort and service; the initia- 
tive and the gamble in building new theatres 
in districts; the community role of the the- 
atre in its participation in civic projects and 
philanthropies; the unfairness of the ad- 
mission tax and why it should be complete- 
ly repealed; and why he thought television 
would eventually neutralize itself and pos- 
sibly prove beneficial to the film business, 
Mr. Schwartz also listed the top films re- 
leased in the past three months to point 
out how much better the majority of pictures 
are today. 

Elsewhere on the showmanship front, the 
Chakeres Theatres of Springfield, O., got 
their Phil Chakeres May 1-August 26 drive 
under way with the release of a booklet of 
suggestions and listing prizes for those who 
showed the most enterprise. 

The opening by Charles H. Richelieu and 
his partner, Rocker Salzer, of their new 
State theatre at St. Petersburg, Fla., was 
the occasion of a full-page ad in the local 
newspaper and a story with a four-column 
head about the house on another page. 


New Jersey Drive Launched 

In New Jersey the Walter Reade circuit 
started an intensive advertising and promo- 
tional campaign with the drive supplemented 
on the local level with lobby displays, trail- 
ers, contests and special promotions. Exhibi- 
tors in the Philadelphia area were planning 
to test their campaign in small towns during 
the summer, going into their full-speed drive 
in the autumn. The “test” towns are Wil- 
mington, Del., Reading and Lancaster, Pa. 
From Coshocton, O., R. McCague, manager 
of the Pastime theatre, reported that it was 
easy to get other theatres to share the costs 
for an ad urging the full repeal of the ad- 
missions tax. 

In Cleveland, exhibitors distributed 150,- 
000 copies of a column by W. Ward Marsh 
in the Cleveland Plain Dealer on the theme, 
“Movies Are Better Than Ever.” It achieved 
wide attention. 
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Metro Sets 
27 Releases 
In 6 Months 


At least 14 pictures will be released by 
MGM between now and the end of August, 
making a minimum of 27 films that the com- 
pany will have released between January 1 
and August 31, it has been announced by 
William F. Rodgers, vice-president and gen- 
eral sales manager. The films for that peri- 
od do not include “Annie Get Your Gun,” 
“Stars in My Crown” and “The Next Voice 
You Hear,” details of which will be set at 
the “Say It With Pictures” meetings which 
the company is conducting in New York, 
Chicago and San Francisco starting May 15. 

One reprint, “Blossoms in the Dust,” will 
be included in the 27 features definitely set 
ior 1950. The 27 compares with 24 released 
during the same months in 1949, when one 
reprint, “The Wizard of Oz,” was released. 
During 1949, a total of 34 pictures, includ- 
ing two reprints, were released. 

During May the schedule calls for four 
films: “Reformer and the Redhead,” fol- 
lowed by ‘‘Please Believe Me,” “Shadow on 
the Wall” and “The Big Hangover.” In 
June there will be three: “Asphalt Jungle,” 
“Father of the Bride,” which will have its 
premiere at the Radio City Music Hall in 
New York, and “The Skipper Surprised 
His Wife.” The July films are “The Happy 
Years” and “Duchess of Idaho” in Techni- 


Street.” In August the three will be ‘Three 
Little Words” in color, “The Miniver 
Story” and “Lady Without Passport.” 

These films are still not scheduled: “Sum- 
mer Stock” in Technicolor, ‘Crisis,’ ‘‘Toast 
of New Orleans” in Technicolor, “Right 
Cross,” “A Life of Her Own,” “King Solo- 
mon’s Mines” in Technicolor, “The Violent 
Hour” and “Kim” in Technicolor. The fol- 
lowing pictures are currently in production: 
“Tender Hours’ and ‘‘Pagan Love Song” 
in Technicolor, “To Please a Lady,” “It’s 
a Big Country” and “Cause for Alarm.” 


Ten MGM Executives to 
Attend Promotion Talks 


Ten home office executives will attend all 
three MGM “Say It With Pictures” meet- 
ings, the first of which will be held Mon- 
day and Tuesday at the Hotel Astor in New 
York. In attendance will be: William F. 
Rodgers, vice-president and general sales 
manager, who will preside; Edward M. 
Saunders, assistant sales manager; Charles 
F. Reagan, sales executive; Howard Dietz, 
advertising, publicity and exploitation vice- 
president; S. F. Seadler, advertising man- 
ager; John Joseph, publicity manager; Dan 
S. Terrell, exploitation manager; H. M. 
Richey, exhibitor relations head; M. L. 
Simons, assistant to Mr. Richey, and Wil- 
liam B. Zoellner, in charge of short sub- 
jects sales and reprints. The second meet- 
ing will be in Chicago, May 19, and the 
third in San Francisco, May 24. 


Loew's Declares Dividend 
The directors of Loew’s, Inc., last week 
declared a regular quarterly dividend of 


Palsy Drive 
Starts Well 


Encouraging first reports of theatre col- 
lections for the $5,000,000 United Cerebral 
Palsy Association have reached Leonard 
Goldenson, president of the drive. 

James H. Eshelman of the Buffalo Para- 
mount Corporation has estimated 
tions at the Center, Paramount, Seneca, 
Niagara and Kenmore theatres at $15,000 
and an early report from Jerry Zigmond 
of San Francisco Paramount Theatres esti- 
mated a $12,000 take in three houses. 


collec- 


Participating exhibitors are presenting 
special benefit performances during May. 
Specific tasks have been set for exchanges 
and exhibitors in connection with the cam- 
paign. Mr. Goldenson has sent letters to 
200 theatre men, asking cooperation in ar- 
ranging drive tieins with radio stations. The 
exhibitors will provide the stations with 
special transcriptions to urge public support. 
This will be in addition to the letters already 
mailed by Bob Hope, national campaign 
chairman, to 800 stations, requesting cooper- 
ation and providing them with copy. 

The exchange campaign will begin May 
19 with meetings held by division, district 
and branch managers. That particular phase 
of the drive will end June 23. 


Mexico Drive-In Opened 

Mexico’s first drive-in theatre, the Auto 
Cinema Lomas in Mexico City, holding 650 
cars, owned and operated by Raul Castel- 


color, “Devil’s Doorway” and “Mystery 37% cents per share, payable June 30. lanos, has opened. 








CITY PLACE OF SCREENING TIME 

PA RAM ‘@) U N T ALBANY. « seeeceeesFOX SCREENING ROOM, 1052 Broadway......0+++++++7:30 P.M. 

ATLANTA. « ¢ oe0e00ePARAMOUNT PROJ. ROOM, 154 Walton St., N. W....+.- 10:30 A.M. 

BOSTON. ..«+e0eesPARAMOUNT PROJ. ROOM, 58 Berkeley Street........... 2 P.M. 

BUFFALO. .....0+2+PARAMOUNT PROJ. ROOM, 464 Franklin Street............ 2 P.M. 

CHARLOTTE. ...22+-PARAMOUNT PROJ. ROOM, 305 S. Church Street.......... 10 A.M. 

fe CHICAGO. ..«+++2+PARAMOUNT PROJ. ROOM, 1306 S. Michigan Ave........ 1:30 P.M. 

CINCINNATI. 60++«.PARAMOUNT PROJ. ROOM, 1214 Central Parkway....... 2:30 P.M. 

Wednesday, May 17 CLEVELAND. .......PARAMOUNT PROJ. ROOM, 1735 E. 23rd Street........... 2 P.M. 

rs = DALLAS. ....+e+++-PARAMOUNT PROJ. ROOM, 412 S. Harwood St.......... 2:30 P.M. 

DENVER... «+ee0++sPARAMOUNT PROJ. ROOM, 2100 Stout St...(May 18)*...3:30 P.M. 

be 3 DES MOINES. ......PARAMOUNT PROJ. ROOM, 1125 High Street..........+4.- 1 P.M. 

DETROIT. ...<20+++sPARAMOUNT PROJ. ROOM, 479 Ledyard Ave........+.-+- 2 P.M. 

T ‘4 t L PNY L - S$ 5 INDIANAPOLIS. .....PARAMOUNT PROJ. ROOM, 116 West Michigan Street....... 1 P.M. 

: JACKSONVILLE...... FLORIDA THEATRE SCREENING ROOM, Florida Theatre Bldg..8 P.M. 

Starring KANSAS CITY......»PARAMOUNT PROJ. ROOM, 1800 Wyandotte Street........ 2 P.M. 

LOS ANGELES. .....PARAMOUNT PROJ. ROOM, 1613 West 20th Street....... 1:30 P.M. 

MA C D 0 N A LD CA R FY MEMPHIS. ....2++.PARAMOUNT PROJ. ROOM, 362 South Second Street.....2:30 P.M. 

MILWAUKEE. . «’...«-PARAMOUNT PROJ. ROOM, 1121 North 8th St.............- 2 P.M. 

MINNEAPOLIS. .....PARAMOUNT PROJ. ROOM, 1201 Currie Avenue...........- 2 P.M. 

G A a R UJ SS ELL NEW HAVEN. ......PARAMOUNT PROJ. ROOM, 82 State Street...........005- 2 P.M. 

NEW ORLEANS. ....PARAMOUNT PROJ. ROOM, 215 South Liberty Street..... 10:30 A.M. 

wilt NEW YORK CITY.... PARAMOUNT PROJ. ROOM, 1501 B'way (9th Floor)...... 10:30 A.M. 

. OKLAHOMA CITY....PARAMOUNT PROJ. ROOM, 701 W. Grand Avenve.:...... 1 P.M. 

John SF TIIES . Lee Patrick OMAHA. ...++2+++-PARAMOUNT PROJ. ROOM, 1704 Davenport St...(May 18)*..1 P.M. 

i PHILADELPHIA. .....PARAMOUNT PROJ. ROOM, 248 North 12th Street.......... 2 P.M. 

John H 0 yt ° [ Ps | lo Rio LS PITTSBURGH........PARAMOUNT PROJ. ROOM, 1727 Boulevard of Allies....... 2 P.M. 

PORTLAND, ORE.....PARAMOUNT PROJ. ROOM, 909 N. W. 19th Avenue...... 1.30 P.M. 

Dire cted by Joseph Losey ST. LOUIS. ....+2+.«PARAMOUNT PROJ. ROOM, 2949 Olive Street............. 1 P.M. 

SALT LAKE CITY. ....PARAMOUNT PROJ. ROOM, 270 E. Ist South Street....... 1:30 P.M. 

Written for the Screen by Geoffrey Homes - gaa PROJ. ROOM, 205 Golden Gate Ave......... 2 P.M. 

ATE s.<: 5.30 + +++++PARAMOUNT PROJ, ROOM, 2330 First Avenue.........- 1:30 P.M. 

Produced by WILLIAM H. PINE and WASHINGTON. .... PARAMOUNT PROJ. ROOM, 306 H. Street, N. W.......-- 2:30 P.M. 
WILLIAM C. THOMAS *NOTE: Trade screening for Denver and Omaha is May 18 
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by LUIS BECERRA CELIS 
in Mexico City 

American motion pictures again led by far 
imports and bookings in Mexico last year, it 
is announced by Jesus Castillo Lopez, direc- 
tor of the Cinematographic Section of the 
Ministry of the Interior. 

Of the 400 pictures imported in 1949, Hol- 
lywood contributed 338. The others were 
France, 16; Spain, 15; Great Britain, 10; 
Argentina, 6; Russia, 4; Italy, 6; Sweden, 
2, and Australia and Portugal, one each. 

Of the 427 films exhibited during 1949, 
250 were of American origin; 1t01 were 
Mexican; 20 French; 20 Spanish; 17 Brit- 
ish; eight Argentinian; six Italian; two 
Russian and one each German, Swedish and 
Hungarian. 

V 

Spyros P. Skouras, president of Twenti- 
eth Century-Fox, and Murray Silverstone, 
head of 20th-Fox International, were re- 
ceived in special audience by President 
Miguel Aleman recently. They were in- 
troduced by Gen. Abelardo L. Rodriguez, 
ex-president of Mexico and board chairman 
of the Credito Cinematografico Mexicano, 
S.A., the Government-sponsored picture 
firm, and Gabriel Alarcon, important circuit 
operator. 

Following their discussion, the 20th-Fox 
executives said the President had told them 
that his Government welcomed U. S. and 
other foreign companies desirous of produc- 
ing pictures in Mexico. They indicated that 
20th-Fox was interested in that matter. 


V 


one British and one Spanish 
nine box office 


Four U. S., 
picture were among the 
champions here last year, exhibitor figures 
show. The top champion was the Spanish 
picture “Locure de Amor” (“Love Mad- 
ness”), which grossed $147,575 in 105 days. 
Next was RKO’s “Joan of Arc,” which 
grossed $68,935 in 35 days. Other Ameri- 
can films that did well included “Prince of 
Foxes,” “Arch of Triumph” and “Hamlet.” 

V 

Three more distributors of Mexican and 
European pictures have yielded to the Na- 
tional Cinematographic Industry Workers 
Union (STIC) in the drive it launched last 
year for higher wages. 


Mexico Variety Club memers had high 
hopes that the Club’s 1951 international con- 
vention would be held here, as President 
Miguel Aleman has expressed a desire to 
have the meeting take place in this city. Mex- 
ican delegates won the selection of this city 
for the mid-winter meeting, at the New 
Orleans convention last week. 

V 

Six German pictures, some made during 
the war, are to be distributed in Mexico by 
Gen. Juan F. Azcarate, producer of the 
EMA Mexican newsreel and documentaries. 


38 
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He was Mexican Minister to Germany at 
the outbreak of World War II. 


V ; 

“The Blue Angel,” which UFA made in 
the ’30s with Emil Jannings and Marlene 
Dietrich, is to be produced in Mexico in 
Spanish by Rudolph Loewenthal, the Euro- 
pean who has made four pictures in this 
country. He has bought the rights to the 
picture and intends to make it, along with 
“Girls in Uniform.” 


TURKEY 
by PHEDON NAZLOGLOU 


in Ankara 

Business here has been very poor as a re- 
sult of the prevailing crisis. Theatres are 
suffering and exhibitors are anxious to ob- 
tain product they can afford. As a result, 
many reissues are being booked. Two of 
these—“The Real Glory” and “Wuthering 
Heights’”—have done rather well. 


V 

A number of foreign industry figures have 
visited here. Among them was George 
Chasanas of Egypt, general manager of 
Metro-Goldwyn-Mayer for the Near East. 
Mr. Chasanas was trying to sell exhibitors 
this year’s Metro lineup. Another visitor 
was Mr. Bensimon, a French producer, who 
surveyed the market with a view to re-intro- 
ducing French films. None are being played 
here now, but they were very popular before 
the war. Also here was a director of the 
Lux-Film, Rome. 

V 

Turkish exhibitors are trying to obtain a 
reduction in the admissions tax, which is 
heavy. They base their argument on the 
fact that production is taxed only lightly. 
Ten Turkish pictures have been offered so 
far this year. 


AUSTRALIA 
by FRANK O'CONNELL 


in Sydney 

“Sands of Iwo Jima” will be included in 
the distribution deal concluded between 
Twentieth Century-Fox and Republic. The 
latter company’s films, which formerly went 
to Greater Union Theatres, now will go to 
Hoyts. Another product shift is the As- 
sociated British-Pathe product, which BEF 
has also lost. This accounted for only about 
six films a year, but these pictures will now, 
it is believed, go to Hoyts. 

Third switch—away from Hoyts and 
towards BEF—is the Rank product, which 
Fox loses this year and which BEF takes 
over. Acquisition of the Republic franchise 
for this territory is seen strengthening the 


20th-Fox lineup. 





Uniform censorship has worked satisfac- 


torily in its first year of operation, accord- 
ing to J. O. Alexander, chief Commonwealth 


film censor. It operates only in four states, 
but exhibitors in other states have a gentle- 
men’s agreement with the censor and volun- 
tarily carry out the letter of the law. As 
a result of exhibitor cooperation, the chief 
censor claims there has not been a single 
complant in the past year from anybody 
or individual. 


Hollywood director Lesley Selander has 
arrived in Sydney to start work on “The 
Kangaroo Kid,” the third film made by Em- 
bassy Pictures, the McCreadie Brothers out- 
fit. Mr. Selander replaces John English, 
who was originally signed for the directorial 
stint but who couldn’t make the trip because 
of conflicting dates. 


BRAZIL 
by R. EKERMAN 


in Sao Paulo 

There is hope here that the crisis caused 
by the critical carbon shortage will be re- 
solved soon with the issue of licenses to 
distributors. Projection carbons if shipped 
promptly, should arrive just in time to pre- 
vent the closing of theatres. 

The difficult situation arose because of 
the import restrictions imposed about two 
years ago. Tightened up regulations in 1949 
caused Brazilian houses to find themselves 
almost bare of carbons on January 1. 

In the beginning of 1949 several import 
licenses for American carbons had been ap- 
plied for by the distributors of this material, 
but they were not granted until July, when 
all applications were refused and had to be 
made again. 

Theatres here already once came close 
to shuttering their doors, but were prevented 
from doing so by a small shipment of car- 
bons from France. It was then that the 
Sao Paulo Federation of Theatre Owners 
sent its president to Rio to take the matter 
up with the Import Licenses Department 
of the Bank of Brazil. 


V 

A new enterprise to produce Brizilian pic- 
tures has been set up in Sao Paulo. The 
Companhia Cinematografica Vera Cruz is 
about the most serious of its kind and prom- 
ises to become a really big company, with 
capital supplied by industrial and commer- 
cial figures of Sao Paulo. Studios are to 
be built near the city. Alberto Cavalcanti 
will be in charge of production. 

A full-length picture entitled ‘Caicara,” 
starring Elaine Lage of Rio’s high society, 
will be the first film to be made. A film 
on the Brazilian Indians also is planned. 


Mexico TV Station Set 


Mexico’s first television station, equipped 
with a five-kilowatt transmitter and associ- 
ated studio and mobile pickup units supplied 
by RCA, is scheduled to go on the air in 
Mexico City this summer, Meade Brunet, 
RCA vice-president and managing director 
of the RCA International Division, has an- 
nounced. The station is owned and operated 
by Television de Mexico, S.A. 
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FOREIGN REVIEW 
THE WALLS OF MALAPAGA 


Films International—French and Italian 
with English subtitles 

An odd combination of the strength and the 
weakness of the “realism” technique adopted by 
the post-war Italian and French film makers, 
this is a fine film photographed against the 
depressing poverty of Genoa’s ancient, rubble- 
strewn debtors quarter. Once again the picture 
stands and falls with its atmosphere while com- 
paratively little attention is paid to the story 
itself. Jean Gabin and Isa Miranda are the 
stars. The Gabin name alone insures the film 
an attentive audience in the art houses where 
it quite properly belongs. Vera Talchi takes 
the part of Miranda’s little daughter and she 
practically steals the show with a superb and 
sensitive performance. There is an atmosphere 
of gloom and hopelessness about the story of a 
man fleeing his past and indifferent to the 
future. Rene Clement directed this Alfredo 
Guarini production which cleverly merges the 
French with the Italian. Hardly an entertain- 
ing piece, “Walls of Malapaga” is an artistic 
achievement. Running time, 86 minutes. Adult 
audience classification. Very Good.—F. H. 


Rank's Gate Studio 
To Be Auctioned 


London Bureau 

The Gate Studio, Elstree, is the latest J. 
Arthur Rank property to come under the 
auctioneer’s hammer. Goddard and Smith 
will offer the plant and complete equipment 
for sale in a fortnight. They estimate its 
value at $420,000. The plant has two stages 
and is equipped with what is regarded as 
first-rate production gear. The Gate is no 
part of the J. Arthur Rank Organization. It 
is the property of a private company, 
G.H.W. Productions Ltd., formed under Mr. 
Rank’s personal guarantee for the making 
of religious films, and was the occasion and 
reason for Mr. Rank’s entry into the film 
business. The last film to be made at the 
Gate Studio was Henry Wilcox’s produc- 
tion, “Odette.” 





Companies Feel Pinch 
Of French Import Rule 


U. S. companies are just beginning to 
feel the pinch of the French limit on dubbed 
film imports, the U. S. Commerce Depart- 
ment reports from Washington. Film chief 
Nathan Golden explained the September, 
1948, agreement limited the number to 121, 
but that most of the major companies at 
that time had a considerable supply of un- 
used visas. “These old visas have gradu- 
ally been used since that date and are now 
virtually exhausted,” he declared. “Some 
have indicated doubt of their ability to 
maintain their own distribution organiza- 
tions with only 11 films annually.” 


Detroit Colosseum Elects 


Bert Tighe, Republic salesman, has been 
reelected president of the Detroit Colos- 
seum of Motion Picture Salesmen. Arvid 
Kantor, of Republic, was elected vice-presi- 
dent, and Robert Lamb, Paramount, was 
named secretary-treasurer. Frank Jones 
of RKO, William Waldholz and Milton 
Zimmerman, of Universal-International, and 
Jack Thompson, of Paramount, were elected 
trustees. 
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Critics that Count 


HERE The Herald continues the presentation of a series of tabloid 
profile attentions to leading motion picture critics and editors of the 
daily press. Elections to this attention represent the unified judgments 
of showmen engaged in national distribution, regionally dominant 
exhibitors, and press representatives of the industry, east and west. 


Hollywood's toughest job right now 
would seem to be to make films for an 
audience as nearly universal as possible 
and to get young 
and old into the 
same theatre at the 
same time, says 
Groverman Blake, 
the film critic of the 
Cincinnati Times- 
Star. 

His biggest com- 
plaint as far as the 
exhibitors is con- 
cerned is that they 
are ‘mostly formula 
conscious and leery 
of the so-called ‘art’ 
films." He thinks 
they should study the specialized methods 
required for bringing high-type films be- 
fore the public. 'Boldness and novelty of 
merchandising must replace the timid and 
standardized methods of the present,'’ he 
says. 





Groverman Blake 





"Hollywood and the exhibitors are con- 
tent with fooling some of the people some 
of the time, which is simply not good 
enough, what with competition as tough 
i ee 

Mr. Blake has been with the Times-Star 
for quite a while and has been reviewing 
the constant flow of pictures for some 10 
years. Nevertheless he remains conscien- 
tious in his recognition of the responsibili- 
ties of a critic. ''To make copy fresh and 
readable and still to preserve a critical 
conscience is the toughest part of the job,’ 
he confides. ‘Defining the line of criticism 
for an audience as varied as that of the 
films is a job to keep awake over, too." 

Describing himself as ‘'fortyish and feel- 
ing every day of it,’ Mr. Blake, a graduate 
of Princeton, ‘'wasted'' six years in the 
family coal business before starting work 
on the Times-Star, where he began as 
assistant music critic and literary editor. 
Ten years ago he progressed to drama edi- 
tor. During the war, he spent four years 
in the Air Force. 





Theatre Operators Suggest 
May 29, July 3 as Holidays 


The board of directors of the Metropoli- 
tan Motion Picture Theatres Association 
have adopted a resolution urging the ob- 
servance of Monday, May 29, and Monday, 
July 3, the days before Memorial Day and 
Independence Day, respectively, as holidays, 


thus setting up a Saturday to Tuesday holi- 


day. The organization said that this move 
would enable not only the departure of thou- 
sands from the city, but would also give the 
millions who remain in the city an oppor- 
tunity to go to the theatres. It was stated 
that several distributing, producing and cir- 
cuit companies have agreed to the plan, and 
it is expected that “the Commerce and In- 
dustry Association of New York and the 
Department of Commerce of the City of 
New York” will help spread the idea to all 
lines of business. 


Pine-Thomas Plan to Make 


More "Controversial" Films 
More pictures of a controversial nature 
are on the production agenda for William 
Pine and William Thomas, Paramount pro- 
ducers, who are known for their outdoor 
action product. Mr. Pine was in New York 
this week discussing the forthcoming release 
of “The Lawless,” a film with a racial 
theme. Mr. Pine said he had more of this 


type of picture in the planning stage and 
is waiting for approval from Paramount. 
Racial subjects, he said, gave the writer and 
producer “more substance, more to work 
with.” Mr. Pine arrived in New York 
from Texas, where he attended the opening 
of “The Eagle and the Hawk” last Wednes- 
day. Attending that premiere in Houston 
was an eight-member troupe of performers 
including John Wayne and William Bendix, 
all of whom will visit Dallas, Fort Worth, 
New Orleans, Atlanta, Baltimore, Indian- 
apolis and San Francisco. 


Open "Winchester" June | 

A press group will cover the world pre- 
miere of Universal-International’s ‘‘Win- 
chester ’73” at New Haven, Conn., June 1. 
New Haven is the home of the Winchester 
Repeating Arms Company. The picture will 
open in New York early in June and in 500 
theatres across the country July 12. 








The industry’s campaign 
against the 20 per cent Federal 
admission tax is making itself 
felt in Washington. Congress- 
men are deluged with exhibi- 
tor mail. Continued industry 
pressure, however, must be 
maintained. 














High Court 
Will Not Act 
On **Curley”~™ 


Washington Bureau 

Without rendering an opinion or stating 
its reasons, the U. S. Supreme Court this 
week refused to hear the industry’s appeal in 
the “Curley” case. It had been hoped that 
a decision would settle the legality of state 
and local censorship. 

The “Curley” case arose when Lloyd T. 
Binford, chairman in Memphis, 
banned the picture because it showed white 
and colored children playing together. Hal 
Roach, the producer, and United Artists, 
distributor, went to court and later appealed 
to the Tennessee Supreme Court, which 
ruled that the Memphis board had no au- 
thority to ban pictures on the basis of color 
or creed. 

However, the court also noted that neither 
Mr. Roach nor UA nor the Motion Picture 
Association of America, which had _inter- 
vened, were doing business in the state and 
that they therefore had no authority to ini- 
tiate the case. An MPAA spokesman this 
week indicated that despite the Supreme 
Court refusal to hear the case, “Curley” 
could nevertheless be shown in Memphis 
and this view was substantiated by a brief 
filed with the Supreme Court last Monday 
by the attorney for the City of Memphis in 
opposition to a petition for review. 

While the Supreme Court move consti- 
tutes a setback, the decision by no means 
can be taken as final since technical legal 
questions were involved. The industry now 
must pin its hopes on an Atlanta case in- 
volving “Lost Boundaries.” That case ap- 
parently makes a clear-cut issue of the con- 
constitutionality of state and local censorship 
is still 


censor 


without any extraneous issues. It 
before an appeals court. 


Cole, Gloria Swanson at 
Rocky Mountain Meet 


Gloria Swanson and Col. H. A. Cole, di- 
rector of national Allied, will be among the 
speakers at the convention of Allied Rocky 
Mountain Independent Theatre Owners, 
which is scheduled for May 16 and 17 at 
the Cosmopolitan Hotel here. Miss Swan- 
son will speak on “The Movies as I Know 
Them”; Col. Cole’s topic is “Must Per- 
centages”; Trueman Rembusch, national Al- 
lied president, will discuss television, and 
Joe Ashby, the local general manager, will 
speak on “Caravan.” One morning will be 
devoted to a discussion of drive-in problems. 








FOR SALE 


600 theatre chairs in excellent condition— 
fully upholstered—spring back and seat. 
Original cost $35 each. 


RAYBOND THEATRES 


150! Broadway e LA-4-4100 

















SCREEN CREDITS 
SAID TOO LONG 


The present method of listing 
credits at the beginning of a feature 
was the target of criticism in an edi- 
torial, April 18, in the Marshall 
Messenger of Marshall, Minn. The 
editorial took to task the producers 
who “devoted more time to crediting 
its dozen-or-so contributors than to 
picturing a murder, a chase and a 
torrid love scene.’ The editorial, 
while admitting that “some of the 
best movies we have seen in years 
have been appearing lately," sug- 
gested that perhaps it would be 
better to tack the credits on the end 
of the film. 





Warner Bros. to Close 
Lafayette at Batavia 


Warner Bros. has announced plans to 
close the Lafayette in Batavia, N. Y. This 
means that the circuit will now be without 
a theatre in that town, since only recently 
it turned over its only other house, the 
Family, to Dipson Theatrical Enterprises. 
The Warner lease for the Lafayette, owned 
by Jacob Farber of New York, was under- 
stood to have been scheduled to run until 
July. The Family and Lafayette were Ba- 
tavia’s only theatres until three years ago 
and had been operated by Warner Bros. for 
20 years. Until the future plans for the 
Lafayette are announced, Batavia will have 
three theatres upon completion of remodel- 
ing of the Family. 


Studio Employment Showed 
Slight Gain During March 


Studio employed gained slightly in March, 
rising to 68.6 from February’s 67.1, accord- 
ing to the California Labor Bureau’s sta- 
tistical scale, which bases its average index 
at 100. Average weekly earnings in March 
were $97.29, which compares with $95.52 in 
February. 


Denver Managers Organize 

Theatre managers of Denver have organ- 
ized the Denver Theatre Managers Associa- 
tion. One of the first objectives will be to 
work on publicizing the “Movies Are Better 
Than Ever” slogan of the Showmanship 
Drive. Officers include A. P. Archer, of 
Civic Theatres, president; V. W. Footman 
of the Victory, vice-president; and Hall 
Baetz, Denver city district manager of the 
Fox Intermountain circuit, secretary- 
treasurer. 


Shift Jersey Houses 

Shift of Atlantic Theatres houses in 
southern New Jersey to the Melvin Fox in- 
terests in Philadelphia took place last week. 
These theatres were returned to the Fox 
operation: High in Burlington; Criterion in 
Moorestown; Beverlee in Beverly ; Embassy 
in Swedesboro; Fox in Burlington; Fox at 
Mt. Holly, and Fox at Riverside. 


Name Kirby 
Arkansas 


Onit Head 


Sam Kirby of Little Rock, Ark., was re- 
elected president of the Independent The- 
atre Operators of Arkansas at that organi- 
zation’s convention in Little Rock May 2 
through 4. William B. Sockwell of North 
Little Rock was elected vice-president; Jack 
Bomar, North Little Rock, secretary-treas- 
urer, and E. W. Savage, Booneville, board 
chairman. 

A guest speaker was Floyd L. Gray, thea- 
tre operator at Sandpoint, Idaho, and Mayor 
of that own, who said “the ride on the 
lush years has come to a halt and those 
who developed a different attitude (toward 
showmanship) have come to the fork of the 
road when a decision must be made and ac- 
tion taken.” He urged greater participation 
in community affairs. 

The convention endorsed and passed on 
to the national organization recommenda- 
tions that a nationwide popularity poll of 
films and stars be instigated in which the- 
atre patrons would participate; that all ad- 
vertising emphasize that reissued pictures 
are not new pictures, and that magazine ad- 
vertising be revised to include several pic- 
tures instead of just one far in advance of 
its appearance in the smaller theatres of the 
country. 

New board members are: O. G. Aber- 
nathy, Morrilton; M. S. McCord, North 
Little Rock; Cecil Cupp, Arkadelphia; L. 
G. Renfro, Holly Grove; W. C. Sumpter, 
Lepanto; Herod Jimerson, Little Rock, and 
Terry Axley, England. 


Salesmen to File Wage 
Charges Against U. A. 


The Colosseum of Motion Picture Sales- 
men of America plans to file unfair labor 
practice charges against United Artists with 
the National Labor Relations Board in New 
York, Mary Pickford and Charles Chaplin, 
co-owners of the company, have been in- 
formed. The disclosure was made this week 
by David Beznor, Colosseum counsel, who 
said the action will be taken in consequence 
of United Artists’ failure to reply to re- 
quests by the salesmen’s union for a meeting 
to discuss amendments to the present con- 
tract, which covers some 70 UA employes. 
Early this year, the Colosseum concluded 
new wage-and-hour agreements with all of 
the majors except UA in line with the re- 
opening-of-negotiations clauses in the pre- 
vailing contracts. 








APPRECIATION 


To the Editor: 

Keep up the good work in the 
Herald; we in the field appre- 
ciate it.—Louis Kravitz, Manager, 
Glen Theatre, Joplin, Missouri. 
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Columbia 


NEVADAN, THE: Randolph Scott, Dorothy Malone 
—Another Scott Western to do well at the box office. 
It has all the ingredients that were in “Coroner 
Creek” or “Gunfighters,” including the Cinecolor. 
Our patrons go for it all in a big way. Doubled with 
“And Baby Makes Three,’’ Columbia, a very amusing 
comedy. It made a well-balanced program that satis- 
fied all our customers. Played Sunday, Monday, April 
9, 10.—William Hayden, Vacaville Theatre, Vacaville, 
Calif. 


SIX-GUN LAW: Charles 
ing. They love it. ho am 
likes the way they pay off. 
22.—Harland Rankin, Plaza 
tario, Can. 


Starrett—Lots of shoot- 

to interfere with their 
Played Saturday, April 
Theatre, Tilbury, On- 


Eagle Lion 


RIDE, RYDER, RIDE: Jim Bannon—Sensationally 
bad even with good production values and Cinecolor. 
Kids walked out on it. so you take it from there as 
far as this series of Westerns is concerned. All we 
can say is that it drove them into the candy bar, so 
perhaps we should thank Eagle Lion after all. Dou- 
bled with “Mark of the Gorilla,’ Columbia, which 
helped to salvage a little something. Played Satur- 
day, April 22.—William Hayden, Vacaville Theatre, 
Vacaville, Calif. 


SPRING IN PARK LANE: Anna Neagle—A pleas- 
ant enough English comedy. There is an automatic 
prejudice here against British films, but we got them 
in with some appropriate advertising, plus an interest- 
ing short subject about Middle Eastern oil, and they 
stayed to see it through. Played Saturday, Sunday, 
March 18, 19.--L. F. Adams, Tapline Theatre, Ras Ei 
Misha’ab, Saudi Arabia. 


Kay 


OUR RELATIONS: Laurel & Hardy 
& Hardy reissue I’ve played. Would 
some new ones with this team. Played 
T. Jackson, Jackson Theatre, Flomaton, 


-Best Laurel 
like to have 
Saturday.—S. 
Ala. 


Lippert 


DALTON GANG, THE: Don Barry, 
—Business good because of strong co-feature. This 
was an above average Western. Played Friday, Sat- 
urday, April 21, 22—Ralph Raspa, State Theatre, 
Rivesville, West Va. 


Robert Lowery 


Metro-Goldwyn-Mayer 


EDWARD, MY SON: Spencer Tracy, Deborah Kerr 
—Just as we suspected, this thing never got off the 
ground. Perhaps playing it “hot’? might have made 
some difference, but certainly not enough to avoid a 
beating at best. Our social set enjoyed it, but they’ve 
never paid the bills. It’s heavy drama. The only 
thing that can be said is that it pursues its way re- 
lentlessly to an unhappy ending on all counts. Played 
Thursday, Friday, April 13, 14.—William Hayden, 
Vacaville Theatre, Vacaville, Calif. 


GOODBYE MR. CHIPS: Robert Donat, Greer Gar- 
son—Reissue. This picture had its day. We don’t 
have too much luck with reissues. Played Thursday, 
Friday, April 20, 21.—Harland Rankin, Plaza The- 
atre, Tilbury, Ontario, Can. 


SECRET GARDEN, THE: Margaret O’Brien, Dean 
Stockwell—A picture children and parents will en- 
joy. Good little picture. The previews we showed 
sure wouldn’t help to bring them in. Wonder what is 
wrong lately with the previews. Seems as if we never 
get a good one on any of our features. Played Sun- 
day, Monday, April 23, 24.--Mrs. Denzil Hildebrand, 
Algerian Theatre, Risco, Mo. 
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. . . the original exhibitors' report department, established October 14, 1916. 


In it 


theatremen serve one another with information about the box office performance of 
product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS: 
What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20. 


Pedro Armendariz 


3 GODFATHERS: John Wayne, 


John Ford, the Kgs pe did a much better job on 
this picture than he did on “She Wore a Yellow Rib- 
bon” (RKO). This one is a little long and drawn 


out but it is entertaining all the way through. Very 
_ walkouts. Business good. Played Sunday, April 
—Pat Fleming, Gail Theatre, Round Pond, Ark. 


Monogram 


BOMBA, THE JUNGLE BOY: Johnny Sheffield, 
Peggy Ann Garner—The jungle shots from previous 
African travelogues were still good but the idiotic 
and implausible story tying them together killed it 
even for the matinee crowd. A six-year-old, remark- 
ing about the safari’s camera technique, said: “You 
can’t take good movies that way.’’ Nobody was fooled 


-very few came. Played Saturday, April 15.—Wil- 
liam Jayden, Vacaville Theatre, Vacaville, Calif. 
Paramount 


GREAT LOVER, THE: Bob Hope, Rhonda Flem- 
ing—Not so hot. Not as good as some of Bob Hope’s 
other pictures. Rather dull at first but as the picture 
goes on, interest picks up a bit. Business fair. Not 
many comments. Played Saturday, Sunday, Monday, 
April 22-24.—O. Formby, Paula Theatre, Homer, La. 


PALEFACE, THE: Bob Hope, Jane Russell—Like 
most Hope pictures, this one falls apart whenever he 
isn’t on the screen, the exceptions being those in 
which he was teamed with Crosby. If we must have 
sex appeal, why not Dorothy Lamour, who can at 
least act a little? Jane Russell is another entry in 
the parade of wooden faces. Played Saturday, Sun- 
day, March 11, 12—L. F. Adams, Tapline Theatre. 
Ras El Misha’ab, Sauda Arabia. 


Realart 


SEA SPOILERS: John Wayne, Fuzzy Knight— 
They used to eat these reissues up, but now they’re 
becoming poison at the box office. I guess this one 

was just a little too old. Below par at the box office 
and at pleasing the crowd. Played Sunday, Monday, 
April 23, 24.- "Ralph Raspa, State Theatre, Rivesville, 
West Va. 


Republic 


BELLE OF OLD MEXICO: Estelita Rodriquez, 
Robert Rockwell—A fair picture in color. Nothing big 
but an exhibitor can get by with it. Business aver- 
age. Played Wednesday. Thursday, April 19, 20.—O. 
Fomby, Paula Theatre, Homer, La. 


FIGHTING KENTUCKIAN, THE: John Wayne, 
Vera Ralston—This picture went over real well here. 
I let my people know several weeks in advance that 
this picture dealt with a part of the early history of 
Alabama. Oliver Hardy had a very good role in this. 

hy don’t we see him in more pictures? Played 
Monday, Tuesday, April 24, 25.—S. T. Jackson, Jack- 
son Theatre, Flomaton, Ala. 


FIGHTING SEABEES: John Wayne—The picture 
seemed swell to me and should have what the people 
have been going for. However, I doubled with 
“Paradine Case,”” which I thought was very interest- 
ing personally, but the public shied away from_ this 
picture and many did not want to sit through it. 
Poorest gross on Wednesday and Thursday in a year 
with these two. Played Wednesday, Thursday, April 
26, 27.—Melvin M. Edel, State Theatre, Centralia, II. 


MARSHAL OF LAREDO: Bill Elliott, Alice Flem- 
ing—Old dependable Wild Bill couldn’t get in a decent 
crowd this weekend. Business was poor, but this was 
a good Western. Played Friday, Saturday, April 
o 29.—Ralph Raspa, State Theatre, Rivesville, West 

a. 


SON OF GOD’S COUNTRY: Monte Hale, Pamela 
Blake—An average crowd came to see this one, but 
Monte Hale just doesn’t seem to click here for some 
reason; I don’t know why. Some of Monte Hale’s 
Westerns are better than this one. Played Friday, 


Saturday, April 21, 22.—Pat Fleming, Gail Theatre, 
Round Pond, Ark. 
e 

RKO Radio 

BIG STEAL, THE: Robert Mitchum, William 
Bendix—It breaks my heart to see a good picture play 
to a poor house. This action film is good and it real- 
ly moves. Played Sunday, Monday, April 23, 24.— 


Ralph Raspa, State Theatre, Rivesville, West Va. 


DANGEROUS PROFESSION, A: George Rait, 


Pat O’Brien—Worst Friday, Saturday business in 
months. The name Raft means poorly-made pictures 
which, in turn, means poor business and even the 
name co-stars couldn’t help Raft in this one. Played 
Friday, Saturday, April 28, 29.—Ralph Raspa, State 
Theatre, Rivesville, West Va. 

SHE: Randolph Scott, Helen Mack—A very un- 
usual adventure story that pleased. Couldn’t get 
but a few patrons, for the patrons said it was ancient. 
(The trailer was too old.) Play it up big. Played 
Tuesday, Wednesday, April 25, 26—Ralph Raspa, 
State Theatre, Rivesville, West Va. 

SO DEAR TO MY HEART: Walt Disney Feature 


Disney is still the master, but this isn’t up to his 
standard. We agree with some of our customers 
that live action has little place in a picture best 
suited to the cartoon medium, Those children are 


March 
Ras El 


very tiresome, too. Played Thursday, Friday, 
9, 10.—L. F. Adams, Tapline Theatre, 
Misha’ab, Saudi Arabia. 


Twentieth Century-Fox 


JUNGLE, PATROL: Kristine Miller, Arthur Franz 
—This picture was O.K. Nice matinees and favorable 
weekend business. Played Saturday, April 22.—Har- 
land Rankin, Tilbury, Ontario, Can. 


MR. BELVEDERE GOES TO COLLEGE: Clifton 
Webb, Shirley Temple—This didn’t do the business 
that “Sitting Pretty” did. Business above average. 
no refunds but lots of extra seats. Played Monday, 
Tuesday, Wednesday, April 17-19.—Harland Rankin, 
Plaza Theatre, Tilbury, Ontario, Can. 


Plaza Theatre, 


_THIS IS MY AFFAIR: Robert Taylor, Barbara 
Stanwyck—Very good reissue. Played Tuesday, April 
18.—S. T. Jackson, Jackson Theatre, Flomaton, Ala. 
. e 

United Artists 

CHAMPION: Kirk Douglas, Marilyn Maxwell— 
Good picture. Did fair business. Played Sunday.—S. 
T. Jackson, Jackson Theatre, Flomaton, Ala. 


GREAT DAN PATCH, THE: Dennis O'Keefe, 
Russell—A very fine picture and real entertainment. 
Hardly see how you can_miss with this. Doubled 
with a usual Western, “Cheyenne Round Up,” Film 

(Continued on following page) 
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Makes a very nice Friday-Saturday bill. 
seemed well pleased and business just 
average. Played Friday, Saturday, April 28, 29.— 
Melvin M. Edel, State Theatre, Centralia, Il. 


HOME OF THE BRAVE: 
Dick—Here is a_ swell picture. Attendance was a 
little over average. Doubled with “Outpost in Moroc- 
co,” also United Artists. Many fine comments from 
patrons, who thanked me for bringing a fine picture 
like “Home of the rave” to the State theatre. 
Played Sunday, Monday, Tuesday, April 23-25.—Mel- 
vin M. Edel, State Theatre, Centralia, Ill. 


IMPACT: Brian Donlevy, Ella Raines—This indeed 
is a very good picture. You should especially invite 
some of the church people to see this—helps a lot. 


Classics. 
People all 


Steve Brodie, Douglas 


Invite them and give them passes. _ Run an extra 
slide on this. Played Thursday, Friday, April 12, 
13.—Mrs. Denzil Hildebrand, Algerian, Risco, Mo. 


Barbara Stanwyck, Mi- 
When you 


LADY OF BURLESQUE: 


chael O’Shea—This was a good picture. 


play it, use it on midnight. Advertise it for adults 
only. Charge regular price of the week. Believe it 
will help. Played Saturday, April 22.—Mrs. Denzil 
Hildebrand, Algerian Theatre, Risco, “Mo. 

LUCKY STIFF, THE: Dorothy Lamour, Brian 
Donlevy—-A good feature, a little unusual, and very 
different. What few patrons we had enjoyed it 
Previews no good on Aayed Sunday, Monday, 


ae 
April 16, 17.—Mrs. Denzil Hildebrand, Algerian Thea- 


tre, Risco, Mo. 


RED RIVER: John Wayne, 
A first class Western which pleased all. 
action and some excellent photography. This should 
have been done in Technicolor. Played Thursday, 
Friday, March 16, 17.—L. F. Adams, Tapline Theatre, 
Ras El Misha’ab, Saudi Arabia. 


Montgomery Clift- 
Plenty of 


Universal 


GAL WHO TOOK THE WEST, THE: Yvonne De 
Carlo, John Russell—A colorful tongue-in-the-cheek 
Western that never takes itself or anything else seri- 
ously. The people who came enjoyed it but, contrary 
to Universal's opinion, DeCarlo doesn’t mean a thing 
at the box office and a splash of Technicolor does not 


necessarily make a big picture. Doubled with “Sword 
in the Desert,’ Universal, to a, business. 
Played Tuesday, Wednesday, April 11, —William 
Hayden, Vacaville Theatre, Vacaville, Calli 
STORY OF MOLLY X, THE: June peyvee, John 
Russell—A good picture for a midnight show. Played 
Saturday, April 15.—Mrs. Denzil Hildebrand, Algerian 
Theatre, Risco, Mo. 

STORY OF MOLLY X, THE: June Havoc, John 


Russell—This is ideal for both men and women, hav- 
ing plenty therein to satisfy. Business good because 
this dealt with women in prison. A new cycle has 
begun. Played Friday, Saturday, April 21, 22.—Ralph 


Raspa, State Theatre, Rivesville, West Va. 


SWORD IN THE DESERT: Dana Andrews, Marta 
Toren—Here was an exciting story that was com- 
pletely ruined because somebody had to inject a 
message into it! It wasn’t even presented in an in- 
telligent manner. The writers constantly filled the 
script with most insipid dialogue; made morons out 
of the supposed villains and white-washed the opposi- 
tion beautifully. Played Tuesday, Wednesday, April 
11, 12.—William Hayden, Vacaville, Vacaville, Calif. 


YES SIR, THAT’S MY BABY: Donald O’Connor, 
Gloria De Haven—This went over fine here. Received 
many favorable comments. Played Sunday.—S. T. 
Jackson, Jackson Theatre Flomaton, Ala. 


Warner Bros. 


FIGHTER SQUADRON: Robert Stack, Henry Hull 

We were dubious about the appeal of a war picture, 
but this one was well liked. It goes slow in spots, 
but the combat scenes make up for this. These bear 
a certain resemblance to those in previous war films, 
but this is probably inevitable. Played Monday, 
Tuesday, March 13, 14.—L. F. Adams, Tapline The- 
atre, Ras El Misha’ab, Saudi Arabia. 


HASTY HEART, THE: Ronald Reagan, Patricia 
Neal—The only really “hasty” thing about this was 
our decision to play it as a top feature on Sunday, 
Monday. <A good solid tear-jerker, it left all the 
women red-eyed, and me, too, after I saw the box 
office results. It’s a good show. Even the cautious 
addition of “Challenge to Lassie” did not save us 
from a _way-below average yf and Monday. 
Played Sunday, Monday, April 16, 17.—William Hay- 
den, Vacaville Theatre, Vacaville, Calif. 


TASK FORCE: Gary Cooper, Jane Wyatt—You 
run a risk playing this as late as we did. The “Bat- 
tleground’’s and “12 O'Clock High”s have taken the 
punch out of it. Although very spectacular, too 
much actual combat footage puts it almost into the 
documentary class. If it can be sold, “Task Force” 
is a good show. Played Wednesday, Thursday, Fri- 
day, April 19-21.—William Hayden, Vacaville Theatre, 
Vacaville, Calif. 


New Manager Named 

Charles G. Swett has been named mana- 
ger of the Madison theatre in Albany, 
N. Y., succeeding Herbert Jennings who 
has resigned. 
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Short Product in First Run Houses 


NEW YORK — Week of May 8 
ASTOR: The Grasshopper and the Ant 

RKO Radio 
Feature: The Golden Twenties........ RKO Radio 
CAPITOL: Pass Through Panoramas....MGM 
Yankee Doodie Mouse....... ...-MGM 
Feature: Conspirator aero .MGM 
CRITERION: Blue Angel ..........Columbia 
Danger Is My Profession.......Warner Bros. 
Feature: D.O.A. UA 
GLOBE: Sporting World .......Warner Bros. 
Strife With Father............Warner Bros. 
Feature: City Lights. . oo we awane 3 
MAYFAIR: Norway . pik inoiee a s\ore sous oe 
Fifth Column Mouse...........Warner Bros. 


eeeee 


Feature: House By the River............ Republic 
PARAMOUNT: To the Winner (Sportlight) 
Paramount 


Beach Peach (Popeye)]..........Paramount 
Feature: No Man of Her Own......... Paramount 
RIVOLI: Shortnin' Bread .........Paramount 
Feature: The Big Lift........... 20th Century-Fox 


ROXY: Dinky in the Beauty Shop 
20th Century-Fox 


Music of Manhattan.......20th Century-Fox 
Home of the Homeless... ..20th Century-Fox 
Feature: Wabash Avenue ....... 20th Century-Fox 
STRAND: Leghorn Blows at Night 

Warner Bros, 
So You Think You Are Not Guilty 

Warner Bros. 
Shoot the Basket.............Warner Bros, 
i oe Warner Bros. 


CHICAGO — Week of May 8 
GRAND: The Lion's Busy.......Warner Bros. 
Basketball Headliners of 1950....RKO Radio 
Feature: The Kid from Texas........... . Universal 
ORIENTAL: Where Is the Fire? 

20th Century-Fox 
Three Little Minnies...............Republic 
Feature: A Ticket to Tomahawk. .20th Century-Fox 
ROOSEVELT: Start 'Em beanie ... -Paramount 
His Bitter Half. KG lsip\is awa eie Warner Bros. 
Feature: The Outriders MGM 
WOODS: The Orphan Duck.20th Century-Fox 
Parade of the Relays.................Dezel 
Feature: Cheaper By the Dozen. 20th Century-Fox 








Settlement Reported Due 
In Road Anti-trust Suit 


An out-of-court settlement was reported 
to have been reached in the $750,000 anti- 
trust suit filed in Chicago by the Road 
theatre, operated by Ethel Soloman. Listed 
as defendants are Twentieth Century-Fox, 
Gold Theatre Co., Homan Photoplay Co., 
Eileen Theatre Corp., Balaban and Katz, 
Warner Bros., Universal, Eagle Lion, RKO, 
Loew’s, United Artists, Paramount, Colum- 
bia and Republic. Miss Soloman claimed 
that she is losing the lease on the house 
shortly. The Road is owned by a corpora- 
tion listed as a defendant, and headed by 
Jack Kirsch, Illinois Allied head. The hear- 
ing has been postponed to May 15. 


Natalie Kalmus in 


Color Video Field 


Natalie Kalmus has said in Hollywood 
that she has entered the color television 
field. The former wife of Dr. Herbert T. 
Kalmus, president of Technicolor, said she 
had two methods, one of which would be 
demonstrated within a month. She disclosed 
that one is a gadget which can be attached 
to present sets. “I helped to bring color to 
the movies, now I’d like to do the same for 
television,” she said. 





Paramount Gets Interest 
In Chromatic Laboratory 


Paramount Television Productions, Inc., 
has acquired a part interest in Chromatic 
Television Laboratories, Inc., it was an- 
nounced last week by Richard Hodgson, 
president of Chromatic and also head of en- 
gineering for the Paramount company. Ac- 
cording to Mr. Hodgson, the company is 
engaged in color television research with 
specific reference to its application to thea- 
tre television. A demonstration of Para- 


mount’s large-screen projection method, 

color, should be held within a few months. 
Directors of the company include Robert 
Dressler, a Paramount employee; Rowan 
Gaither, vice-president; Mr. Hodgson, Ern- 
est O. Lawrence and Paul Raibourn, presi- 
dent of Paramount Television Productions. 


New York Proposal to 


Regulate Drive-ins 

The New York City Board of Estimate 
last week approved a proposal forbidding. 
the construction of drive-in theatres within 
the city limits without prior approval from 
the Board and the City Planning Commis- 
sion. The measures takes effect May 16. All 
applications for outdoor theatre construc- 
tion submitted to the commission will be 
subject to “public notice and hearing.” Ap- 
proval will be given only if the commission 
is convinced that the theatre “will not create 
serious traffic congestion, will not be detri- 
mental to public health or general welfare 
and is consistent with the master plan of 
the city.” 


Boston Passes Measures 
To Halt Drive-ins 


The Boston City Council has passed two 
ordinances designed to prevent the opening 
of two Boston drive-in theatres. The action 
was taken under suspension of the rules fol- 
lowing an appeal from Councilman John J. 
Beades to act on the measures as “emer- 
gency orders.” Usually such legislation is 
referred to a ‘special committee for hearing. 
One measure would prevent any drive-in 
theatre from opening for business “if located 
within 2,000 feet of a school, hospital or 
church.” The other would block the granting 
of an amusement license ‘in advance for a 
theatre located in the same location. Mayor 
John B. Hynes said if he got legal approval 
for the bills he would sign them. 
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Tichenor 


Dies at 69 


Frank A. Tichenor, 69, the editor and 
publisher of Aero Digest, formerly a promi- 
nent motion picture producer, died May 5 
at his Greenwich, Conn., home. After he 
left the film industry, he became widely 
known as the “Grand Old Man of Avia- 
tion” for his fights on behalf of the budding 
flying industry. 

Mr. Tichenor joined the film industry at 
the turn of the century and later become 
president of the General Film Company. 
He later merged the remnants of General 
into the Eastern Film Corporation, and from 
1919 to 1929 produced industrial and edu- 
cational films. Mr. Tichenor also has been 
credited with suggesting Will H. Hays for 
his first post in the filni industry. After 
forming Eastern Film Corp., Mr. Tichenor 
worked with Lee De Forest on a sound film 
invention. 

His widow and a son survive. 


Hiram S. Brown, Once 


President of RKO 

Hiram Staunton Brown, 67, president of 
RKO and Radio Pictures from 1929 to 1933, 
and a former investment banker and _utili- 
ties executive, died May 4 at Chesterton, 
Md., where he had been living in retire- 
ment. According to Dr. Frank W. Smith, 
medical examiner, Mr. Brown, suffering for 
some time from a nervous condition, took 
his own life. 

Mr. Brown was for many years connected 
with the Lehman Brothers investment firm. 
At the beginning of the Second World War, 
he joined the Office of Production Manage- 
ment as assistant director of the Purchases 
Office. Mr. Brown was also for some time 
chairman of the board of trustees of Wash- 
ington College. 

His widow and son, Hiram S. Brown, Jr., 
a Hollywood producer, survive. 


Franklin Dyall 

Franklin Dyall, 76, one of the first British 
actors to perform in talking pictures, died 
May 8 in Britain. Born in Liverpool, Mr. 
Dyall made his stage debut with the Mas- 
queraders in 1894, He later toured U. S. 
and Europe in many stage productions. His 
first screen roles was in 1929 in “Atlantic.” 
Since then he appeared in many other pic- 
tures. 


Charles Wagner 

Charles Wagner, 58, publicity and adver- 
tising representative for the RKO press 
book department in New York, died at his 
home in West Englewood, N. J., May 8. His 
widow survives. 


Rudolph M. Gram 

Rudolph M. Gram, 79, for the past 29 
years owner of the Sylvia theatre in Buffalo, 
N. Y., died of a heart attack May 5. Sur- 


viving him are his wife, a son, and a daugh- 
ter. 
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IN NEWSREELS 


MOVIETONE NEWS—Vol. 33, No. 37—Mock Com- 
munist coup in Wisconsin. May Day demonstrations 
in Berlin. Miss Nippon beauty title in Japan. Navy 
wk we in a seas. Motorcycle climbing. 

lom ra 

MOVIETONE NEWS—Vol 33, No. 38—Canadian fire 
and floods. Truman starts 16-state tour. Dachau 
Camp Memorial. North Sea rescue drama. Kentucky 


Derby. 

NEWS OF THE DAY—Vol. 21, No. 271—Mock Com- 
munist demonstration in Wisconsin. Reds’ May Day 
threat fizzles in Germany. Truman welcomes Pakis- 
tan minister. GI brides have reunion. Navy ships 
defy seas. V-E Day 1945-50. 

NEWS OF THE DAY—Vol. 21, No. 272—Canadian 
fire. Truman on tour. Rescue at sea. Remember 
Dachau. Elizabeth Taylor wedding. Kentucky Derby. 

PARAMOUNT NEWS—No. 74—May Day films in 
Germany. Smathers beats Pepper in Florida. Parisian 
hats. New wonder drug, terramycin. Navy task 
force testing in Arctic seas. 

ARAMOUNT NEWS—No. 75—Canadian fire. Tru- 
man’s tour. Elizabeth Taylor wedding. Kentucky 





Derby. 

TELENEWS DIGEST—Vol. 4, No. 18-B—Visitor from 
Pakistan. Washington: Climax in “spy” probe. 
Japan: Emperor’s birthday. Berlin May Day. Mock 
Communist demonstration in Wisconsin. Florida 
election upset. Danish bicycle builder here. 
LENEWS DIGEST—Vol. 4, No. 18-A—Acheson to 
Europe for talks. Truman on tour. McCarthy’s vs. 
Tydings. Holland fair. 
Elizabeth, p ael Moran. 
Victory in Euro’ 

UNIVERSAL NEWS—Vol. 23, No. 349—U. S. aid 
spurs French oil field. Red menace, real and simu- 
lated. Parisian roller rhythm. 

UNIVERSAL NEWS—Vol. 23, No. 350—Canadian fire. 
Rescue at sea. New York: Big fall in narcotics. 
Swiss army. Kentucky Derby. 

WARNER PATHE NEWS—Voi. 21, No. 76—May Day 
in Berlin. Czechs close U. S. information bureau in 
Prague. Trygve Lie interview. Pakistan minister 
here. Smathers beats Pepper. Navy battles Arctic 
seas. Fashions. Roller skating. 
ARNER THE NEWS—Vol. 21, No. 77—People 

Eleanor Parker, 
fire and flood. 


People in the News: Queen 
News Stories of the Past: 


in the News: Acheson, Truman, 
Chrysler strike. Canadian disasters: 
Kentucky Derby. 





Legion Approves Eight 
Of Ten New Pictures 


The National Legion of Decency this 
week reviewed 10 new pictures, placing four 
—“Devil’s Doorway,’ “Father of the 
Bride,” “Fortunes of Captain Blood” and 
“The Vanishing Westerner”—in Class A-1, 
morally unobjectionable for general patron- 
age; four—“The Blue Lamp,” “Boys in 
Brown,” “The Men” and “Sleeping City”— 
in Class A-2, morally unobjectionable for 
adults; and two—“Bright Leaf” and “Love 
That Brute”—in Class B, morally objection- 
able in part for all, the former because of 
“suggestive sequences,” and the latter be- 
cause of “suggestive costuming.” 


— Announces Plan 


To Build in Florida 


Harry Brandt has announced plans for 
the immediate construction of a 1,100-seat 
first run house in Coral Gables, Fla., to be 
called the University theatre. Mr. Brandt 
also said he would build a first run house 
in downtown Miami and four others in the 
outlying districts of the city. Mr. Brandt’s 
present operations in the Miami area consist 
of the Flamingo and Roosevelt theatres. 


"'Tillie's Punctured Romance" 


Will Be Re-Released 

“Tillie’s Punctured Romance,” produced 
in 1915 with Charlie Chaplin and Marie 
Dressler, will be re-released with an added 
sound track of narration and musical score. 
The deal for distribution was made last 
week in Hollywood between Edward Alper- 
son and Eagle Lion. The film will run 43 
minutes. 


FCC to Look 
Into Ban on 
Phonevision 


A statement this week by Wayne Coy, 
chairman of the Federal Communications 
Commission, was construed by observers as 
implying that motion picture producers who 
refuse to license films for Phonevision pur- 
poses might well prejudice any application 
such producer or distributor might make for 
radio or television stations. Meanwhile, in 
Hollywood, a spokesman for Eugene F. Mc- 
Donald, president of Zenith Radio Corp., ad- 
mitted for the first time that Zenith was hav- 
ing trouble obtaining film for its Chicago 
Phonevision test which is scheduled for 
September. 

Mr. Coy’s statement was in reply to a 
letter by Senator Charles W. Tobey, New 
Hampshire Republican, who had asked if 
the distributors’ refusal to license films to 
Zenith might not have a bearing on the ques- 
tion of refusal of radio and television li- 
censes to those convicted of anti-trust of- 
fenses. Mr. Coy admitted that the FCC 
should, indeed, consider the attitude of film 
companies in not making these films avail- 
able for Phonevision. 

Mr. Coy said he knew of the trade press 
stories of the film companies’ attitude toward 
Phonevision and felt the FCC “could and 
probably should develop the facts relating to 
that matter in some proceeding where the 
question is put at issue.” As an example 
where these facts could be developed, Mr. 
Coy offered a possible “hearing upon appli- 
cations by motion picture producers for 
radio station facilities.” Additionally, of 
course, the development has added signifi- 
cance in view of the forthcoming theatre 
television proceedings where this point may 
well come up. 

As to product, the Zenith Hollywood 
spokesman said, “Commander McDonald re- 
peatedly has sought to rent good motion 
pictures for this test . . . producers have 
refused.” He considered this refusal a 
“short-sighted” policy on the part of the 
industry since the Chicago test could “well 
point the way to the return of industry- 
wide prosperity in Hollywood.” 


Film Fantasy from Fox 

Twentieth Century-Fox will make a 
pseudo-scientific picture concerning a space 
ship from another planet which lands in 
Washington, D. C., under the title “Fare- 
well to the Master,” Darryl F. Zanuck, vice- 
president in charge of production, an- 
nounced this week. Based on a short story 
by Harry. Bates, the picture will be pro- 
duced by Julian Blaustein. 


Dedicate Griffith Memorial 

The Screen Directors Guild memorial for 
David Wark Griffith, pioneer film producer, 
was dedicated at his grave last weekend in 
Mount Tabor Cemetery near LaGrange, 
Ky. 
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“Theres No Business Like Show Business” 


IKE SIMONS, speaking for the 
M exhibitor relations department of 

Metro-Goldwyn-Mayer at the 3lst 
annual convention of the Independent The- 
atre Owners of Arkansas, in Little Rock, 
last week, brought to old friends of ours in 
that sector a stimulating message of “show- 
manship in its working clothes.” 

We like the presentation which has been 
developed at Metro for this continuing cam- 
paign, always a part of the exhibitor rela- 
tions activity of the company, under the di- 
rection of Henderson M. Richey. There 
are many things to catch the eye and ear, 
and to emphasize personal action in a desire 
for accomplishment. Mike has some apt 
illustrations in his brochure. 

For instance, he pictures a headless man, 
to start your thinking, and then puts over 
the idea that some managers offer their will- 
ing hands and loyal hearts, without putting 
their heads at work. He suggests, quite 
possibly, that some employers hire managers 
without their heads, because only higher-up 
brains are needed, and he proves that it pays 
to encourage the use of brain power. 

He says that “heralds are back’”—for 
which, applause. And shows simple ways 
to use fan magazines and national advertis- 
ing for lobby display in small situations. 
He suggests that “your newsreel can sell 
tickets” in cooperation with your newspaper. 
He cites some “good enough” advertising, 
in contrast with some that shows the intelli- 
gent use of basic showmanship. 

His advertising theme is “to get what 
you pay for” and that means in his book that 
you give the matter enough of your careful, 
personal attention to know that you get a 
proper advertising value, every day—not 
just a routine job in slipshod fashion. He 
reproduces Ringling Brothers’ circus ad as 
an example of time-tested style, where every 
word counts, without one fact left out. 

Metro’s brochure is available to you in its 
original form; well worth getting, and ab- 
sorbing. Managers are finding more than 
usual aid from top-bracket sources, this year. 
Don’t let the opportunity slip by; don’t fail 








“\ Ay 
ALL BUSINESS IS LOCAL 
The advertising trades keep hammering 

away at this slogan, which we remind you 
of again after frequent repetition in this 
corner. And especially with the organiza- 
tion of COMPO and its fulfillment, just 
ahead, we offer a guiding theme. 

The slogan could be adopted as a basic 
principle of operation by the Conference 
of Motion Picture Organizations, since it 
covers basic policy in public relations. 
When and if the Conference gets down to 
the policy that “‘all business is local,"’ we 
will begin to find ourselves out of the 
woods. As things are, we can't see the 
forest for the trees. 

The folks at the grass roots literally don't 
care a continental who makes or stars in a 
motion picture as long as it is a good 
motion picture. They are not interested in 
publicity about processes of production, 
nor the technicians who create effects, nor 
even the fact that effects are created on 
the screen. All they want is to be enter- 
tained, and a good way to dilute that 
entertainment is to keep up a running 
interference that destroys all belief in the 
motion picture. 

They don't want to learn of our mer- 
chandising and/or distribution methods, 
nor of our intra-industry squabbles, nor 
of trade practices, nor of the private lives 
of producers, distributors, stars or support- 
ing players. The manager of the home- 
town theatre is closer to the people along 
Main Street than the biggest names in 
Hollywood or New York. 








to get this benefit for yourself, while it is 
in circulation. You'll find Mike’s presenta- 
tion no puff-sheet; it’s pure showmanship 
without flourishes and for no other purpose 
than to help your selling approach in dealing 
with the public. It’s a good Spring tonic 
for tired showmen. 





Rudy Koutnik’s most recent example 

of two-color, full-page ads in the 
Milwaukee Journal is not his usual stint for 
the Fox Palace theatre, but a fine coopera- 
tive ad, sponsored by eight local advertisers, 
to celebrate the opening of Milwaukee’s new 
civic arena, “the realization of a dream come 
true.” Harold J. Fitzgerald, head of Fox 
Wisconsin theatres, is president of -the Mil- 
waukee Civic Progress Commission, credit- 
ed with the promotion of this municipal 
event, and responsible for ‘“‘a million dollars 
worth of entertainment” coming to partici- 
pate in Milwaukee Progress Week. 


MN 


Harold Grott, manager of the Rialto the- 
atre, Baltimore, who leads among Round 
Table members in the production of his 
program-heralds, ts again in the mail with 
recent examples in which he has repro- 
duced. the Fox Showmanship institutional 
advertising, by photo-offset, with liberal use 
of the slogan “Movies Are Better Than 
Ever.’ He even las that Fox salesman 
working for him (the slim fellow who ap- 
pears in the trade-press advertising). 


MN 


qg Arthur Pickus, owner and manager of 

the Stratford theatre, Stratford, 
Conn., has been cited on the editorial page 
of the Bridgeport Post as “Stratford’s Man 
of the Year” and presented with a medal 
and certificate by Goldbach Post, Veterans 
of Foreign Wars. He is credited in the 
newspaper editorial for his fine work with 
the Community Chest, National Brotherhood 
Week, the March of Dimes and other drives 
in which his theatre was the focal point. The 
editor says, “For him there was a new ac- 
itvity, week after week, yet he gave time 
freely and _ constructively, without the 
slightest idea that someone would give him 
a medal proclaiming him as his home town’s 
man of the year.” —Walter Brooks 
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Spring Promotion 
With Young Ideas 
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Sol Gordon, manager of Margheurite Dougherty, 
the Fox Wisconsin theatre manager of the Tower the- 
in. downtown Milwaukee, atre, Reno, Nev., had an 
planned this original lobby "Old Fashioned Girl'’ contest 
stunt as advertising for on stage, and here are the 
"Challenge to Lassie.'’ Over two youngest prize winners 
100 dogs were adopted. in charming costume. 


i ag: Be Boyd Sparrow's attractive service staff, 
IE GET for ‘ at Loew's Warfield theatre, San 
Francisco, all togged out in western 
4 costume as window dressing for a 
YOUR oo bs current attraction. It pays to put the 


patron in a right frame of mind, by 
wns TECHNOLO proouKc TION : having the picture come out to 


meet him. And it results in word-of- 
mouth advertising, back home. 


We've had a deluge of 
donkeys, doubling in street 
ballyhoo for ''Francis''—but 
here are a couple on 

parade that speak for 
themselves. Below, Eaton M. 
Sizer, manager of the California 
theatre, Bakersfield, Cal., 
combined two old ideas in 

a new way. 


am 


ed THE in 


Dick Feldman, manager of Schine's Paramount (4 7m THE 


theatre, used this simple and inexpensive 
curiosity arouser on the streets of Syracuse. It 
asked questions and made ''Francis’’ talk. 
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Things are more than tepid in the rivalry 
between showmen, down Florida way. 
Comes in the mail two pressbooks, one from 
Sonny Shepherd, proclaiming Wometco’s 
Silver Anniversary, and the other from 
Howard Pettengill, announcing for Florida 
State Theatres: “We’ve Got the Jump on 
the Summer Slump.” 

It’s nice to see this reverberation of the 
recent showmanship conferences, displayed 
by two major circuits where we can expect 
the fruitful results of competitive effort. 
Wometco, with Sonny Shepherd acting as 
chairman, has Harvey Fleischman, Hal Kop- 
plin, Frank Rubel, Mark Chartrand and 
Elmer Hecht as a committee in charge of 
the anniversary. (They just paid off 
Wometco employees in silver, as a gesture 
of celebration, and it took a ton of silver 
coins to meet the $34,000 weekly payroll.) 


Putting Over the Idea 
Of the Twenty-fifth 


One feature of Wometco’s 25th birthday 
was a 25c day in all Wometco theatres, on 
April 25th, with special prizes for all car 
owners whose license tags ended in the 
numerals “25.” There are to be other 
prizes, including two Chevrolet sedans, 
given on May 8th, through a drawing of 
lucky tickets. Cooperative newspaper pages 
have announced the birthday to the public 
with sponsorship of local advertisers, and a 
banquet in Wometco’s Miamian restaurant 
was attended by all managers and members 
of “the Old Guard.” 

Howard Pettengill’s brochure is colorful 
and exciting. It cites Florida State man- 
agers for excellence in showmanship, and 
gives examples. Harry Vincent, of the 
Florida theatre, Sarasota, is high on the list 
with his recent handling of “Samson and 
Delilah.” Manager Dan Sangaree cele- 
brated a “Movie Parade of 1950” at the Star 
theatre, Arcadia. In Plant City, Lee 
Murphy reports a “Spring Parade of Hits” 
at the State theatre. Joe Palinkas, manager 
of the Harlam theatre, St. Petersburg, had 
a talent show on stage. Bob Harris, man- 
ager of the Ritz theatre, Sanford, is chang- 
ing his lighting to accent “coolness” for 
summer. 


Managers Write Their 
Own Sales Slogans 


William Russell, at the Warner theatre, 
Ft. Lauderdale, is starting his annual search 
for “Miss Fort Lauderdale of 1950.” Bob 
Cornwall, at the Fairfax theatre, Jackson- 
ville, announces his “Fairfax Hit Season,” 
and Mildred Robinson, at the State theatre, 
Dania, has a good slogan in “Springtime 
Is Movietime.” Rowland Pollitt, manager 
of the Roxy theatre, St. Petersburg, is 


really reaching with his slogan—“Springtime 
The boys on 


Shower of Happiness Hits.” 
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Showmanship Is 
ot In Florida 








WitH G00D 


OLD FASHIONED 
SHOWMANSHIP 
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the circuit wrote their own slogans and 
created their own campaigns. 

Excellent use was made of the Fox insti- 
tutional newspaper advertising. In both 
St. Petersburg and Tampa, the ads carried 
the names of all local managers, and the 
same thing in Jacksonville, but with actual 
signatures rather than type. A lot of use 
was made of the trade slogan, “Movies Are 
Better Than Ever” in all newspaper ads. 
There was a series of “Lucky 13” ads in 
which local managers were introduced, with 
their photographs in Miami papers. 





No Trouble Placing 
A Bride's Picture 


Sid Kleper, manager of Loew’s College 


theatre, New Haven, proves that it is easy 
to plant promotional pictures of Elizabeth 
Taylor in cooperative advertising with local 
newspapers, since her wedding and two cur- 
rent film releases are in the news. The 
Yale boys must also know a thing or two 
about newspaper art. 





Manager Walter Kessler, of Loew's Ohio, 
Columbus, Ohio, greets MGM starlet, Bridget 
Carr, and her faithful "Yellow Cab Man" on 
their 12,000-mile exploitation trip across the 
continent and back again. 
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“What I Did 
For the Picture’ 


THE YELLOW CAB MAN—Metro-Goldwyn-Mayer, 
Printed a circus herald locally in cooperation with 
Yellow Cab Co., who distributed 10,000 and paid all 
costs. All cabs rag them out to customers a week in 
advance. One side of herald devoted to picture, the 
other side for Yellow Cab service in Lowell.—Mat 
Silver, Palace theatre, Lowell, Mass. 


CINDERELLA and SAVAGE SPLENDOR—Double 
bill. For our playdate or, these two pictures, I wasn’t 
worried about our ‘Kid’ patronage, but wanted to 
create a little stir among the adults, too. Promoted 
four stuffed monkeys, one sloth, four African spears, 
three African drums, one hideous African witch-doctor 
mask, one boa constrictor skin, one lovely bunch of 
cocoanuts, an under-glass display of tropical butter- 
flies, poisonous spiders, tarantulas and scorpions; add- 
ed to this a 15- gal. tank with two live baby alligators 
and a bowl of “invisible” fish’—backed this with 3- 
sheets, thatched-roof effect, all at a cost of $5.1G— 
and all the boys on the circuit wanted to borrow the 
_. Meinberg, Ritz theatre, Brooklyn, 


WABASH AVENUE—20th Century-Fox. Mercury car 
tieup came through as follows: New Haven agency 
gave us his entire showroom front windows, Tushed 
through the national 24-sheet poster campaign to 
coincide with our playdates. Allowed us new 1950 
Mercury cars for street ballyhoo all week. Had two 
contests for a full week on both local radio stations. 
Also large downtown windows and cooperative ads.— 
Sid Kleper, Loew’s College, New Haven, Conn. 


CHEAPER BY THE DOZEN—20th Century-Fox. Had 
tieup with Grant store, whose clerks wore ribbon 
badges and window display plugged picture. At be- 
ginning of month, distributed 25,000 heralds using 
institutional advertising obtained from Round Table 
series of a year ago, from pressbook mats. On the 
same bill with ‘‘Cheaper by the Dozen,” we played 
an RKO short, “Basketball Headliners of 1950,” and 
it provided its own draw, with free publicity in sports 
columns.—Dick Walsh, Cataract theatre, Niagara 
Falls, N. Y. 


MOVIE MEMORY QUIZ—Institutional advertising. 
Thought you might be interested in ‘‘Movie Memory 
Quiz” running in our theatres in conjunction with 
“Movies Are Better Than Ever” campaign. Card is 
distributed in which the slogan is spelled down the 
left hand margin, with one initial letter for each line. 
All ten towns are using this, with prizes for the 
person who can fill in picture titles on each line, 
plus a 25-word description, “Why I Think Movies Are 
Better—”. It takes 23 titles to fill, as you can see 
for yourself, and the public goes for it.—Al Floer- 
shimer, advertising and publicity director, Walter 
Reade’s theatres in New Jersey. 


THE FUGITIVE—RKO Pictures. Played the picture 
with cooperation of local Catholic parishes. Addressed 
letters to them, with outline of the story and fact that 
this was endorsed by the ecclesiastical authorities in 
Rome. Arranged a special matinee for schools. Used 
the “shopping edition” of the Tilbury Times to good 
advantage and a herald printed locally from a 4-column 
newspaper ad mat.—Harland Rankin, Plaza theatre, 
Tilbury, Ont. 


THE SCENE OF THE CRIME—Metro-Goldwyn- 
Mayer. I dreamed up a little stunt of projecting a 
hand (dummy) from ‘the back of the baggage com- 
partment of my car, plus a sign reading “‘This is not 
the scene of the crime—which will be shown at the 
College theatre, etc.”” A cop almost arrested me and 
folks called out crazy remarks as they saw the “scene” 
on the back of my car. All of this, of course, attracted 
a great deal of attention.—A. R. Gary, College thea- 
tre, Birmingham, Alabama. 


THE YELLOW CAB MAN—Metro-Goldwyn-Mayer. 
Arranged with local radio station to announce at every 
chain break, “This is your Red Skelton station.” 
Yellow Cab fare is 25c anywhere in Joplin, but cabs 
took two for the price of one to and from the theatre. 
All cabs carried bumper signs and a Yellow Cab 
parked in front of the theatre had the 24-sheet cut-out 
of Skelton sticking out of the window.—Louis Kravitz, 
Glen theatre, Joplin, Mo. 











FOR SALE 


Attractive 750-seat theatre, Rangely, Colorado, trade area 
3500. 50’ building, good equipment. Lease and equip- 
ment $40,000.00, $20,000.00 in cash, balance easy terms. 
Also option to buy building. Good town for family opera- 
tion. Living quarters in building, Town well isolated, 
oil fields, ranching, farming, hunting and fishing. Address 
manager, Rig Theatre, Rangely, Colorado 
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Anchorage 
Advertises 


Air Film 


Dick Peacock, manager of the 4th Ave- 
nue theatre, Anchorage, Alaska, has reason 
to be proud of his campaign for “12 
O’Clock High,” which measures up to the 
best standards of the Round Table. He was 
fortunate to have General Frank Arm- 
strong, on whose experiences the film is 
based, stationed at the local air field. So 
he proved what a capable manager can do, 
given an opportunity, even if located in a 
small and rather remote situation. 

The playdates coincided with the annual 
“Fyr Rendezvous,” which includes an Ice 
Carnival. The opening of “12 O’Clock 
High” was made the special event of the 
program. General Armstrong and his staff 
of seven generals were guests of honor. 
The local radio station made a special broad- 
cast of an interview with those who flew 
the general's wing when he was in com- 
mand of the bomb group in the story. The 
“toby” used in the film was on display, in- 
sured for $1,000 against loss. 

Just for the record, the stage and house 
photos which are contained in Dick’s cam- 
paign book show a modern theatre with fine 
equipment. His house staff are attractive 
and well costumed. Local newspapers con- 
tributed cooperative advertising pages and 
window displays. The Pocket Book edition 
of the book was advertised and_ sold 
very well. The city manager and editor of 
the Anchorage Times took part in the stage 
event, and the newspaper gave the opening 
special editorial comment. 


Style Show in Weiser, Idaho 

R. G. W. Frisbey, manager of the Star 
theatre, Weiser, Idaho, sends tear sheets to 
show the handling of his style show, which 
local steres and merchants sponsored, with 
the cooperation of high school students and 
civic clubs. Tieup was to advertise the show- 
ing of “Mother Didn’t Tell Me,” and the 
students were models, as well as members 
of the school orchestra furnishing the music. 





Low Brown, director of advertising for Loew's 
Northeast theatres, and Morris Rosenthal, 
manager of Loew's Poli theatre, New Haven, 
Conn., with Dot Lind, the modern "Anne 
Oakley" on tour, escorted by Ken Prickett, 
Metro's Boston exploiteer. 
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Competition Asks Recount 
On "Brotherhood Week” 


From out in the foothills of the Rockies 
has come vigorous complaint regarding the 
special Quigley Award for “Brotherhood 
Week.” In the mail, two letters, one from 
Pat McGee, general manager of Cooper 
Foundation Theatres, and the other from 
Hall Baetz, district manager for Fox Inter- 
Mountain Theatres, in Denver. Both pro- 
test that Bill Hastings, manager of the RKO 
Orpheum theatre, is entitled to the honor. 


Entries Must Be Entered 


That’s getting strong support from the 
opposition. So strong, in fact, that we were 
definitely alarmed, or would have been, if 
we hadn’t also received a wire from Bill 
Hastings, saying that he just discovered 
the carapaign had never been sent to the 
Round Table. And it has just arrived, after 
a circuitous journey involving the National 
Conference of Christians and Jews, and the 
University of Denver, bearing a date line 
of April 2nd. Our contest closed here on 
March 3lst, and we can’t judge ’em if we 
don’t see ’em. 

Hall Baetz says he was “amazed” when 
he -found that Bill didn’t get the award. 
Pat McGee was “disappointed” for the same 
reason. And, confidentially, we are delight- 
ed to see such a display of cooperation be- 
tween competitive theatres in the Denver 
area. The campaign covers all of Colorado, 
and to bestow credit wovld be difficult, if it 
were not obviously the wish of the two 
complainants that Bill be entered as their 
personal nomination. So, herewith Bill 
Hastings gets a duplicate award, slightly 
delayed. 


Will Benefit Next Year 


The campaign is really a honey. It tops 
all effort in this department, for this or any 
other year, since “Brotherhood Week” has 
been part of theatre enterprise. We wish 
that we could have had it earlier, and that 
there will be something next year to equal 
it in stature. “Brotherhood Week” fell 
rather flat, in our estimation, in 1950, but 
that was only because we hadn’t seen this 
super entry. And perhaps it will benefit if 
others try to measure up to it in another 
competition. 

Beginning with a proclamation by Gov- 
ernor Lee Knous, of Colorado, the campaign 
got under way. Mayor Quigg Newton, of 
Denver, seconded the motion. A coopera- 
tive schedule involving all radio stations in 
Colorado was put into effect. Every news- 
paper in the State, including various lan- 
guage papers, took part. The Denver Coun- 
cil of Churches presented “Brotherhood 
Through Music” as their contribution to the 
observance. Editorial writers in all parts of 
the state responded to the “Brotherhood” 
theme. Particularly in Greeley, Colorado, 


the evidence of cooperation was great. 
But it was the touches of good showman- 





ship that put the campaign over. We sus- 
pect Pat McGee and Hall Baetz of a ma- 
jor contribution to this result. From 20 
outlying towns, 100 homing pigeons deliv- 
ered the message of “Brotherhood” to the 
central unit in Denver. Contributions of 
cash, and good will, were literally flown in, 
by pigeon power, with a terrific publicity 
result in Denver newspapers. The event 
was covered by the newsreels, the first of 
its kind to get attention in this manner. 
And there were many nice touches of 
human interest, which we attribute to good 
showmen. Denver had fifteen nationalities 
represented in various ways in the observ- 
ance of the week. The papers carried art 
layouts of attractive Chinese and Japanese 
citizens in music programs. Mexican, 
Philippine, Norwegian girls in costume took 
part. The Denver Cosmopolitan Club held 
a Fellowship Fete, for “inter-racial, inter- 
faith and inter-cultural understanding.” 


Typical of Bill Hastings 


But most important was the cooperation 
of the clergy. Again, we know it took a 
certain central force to bring together so 
many different faiths in such a display of 
brotherhood. And in it we see the same 
good management that makes Bill Hastings 
a central figure in so many civic and com- 
munity benefits in the Denver area. The 
Rev. Fabian Joyce, Franciscan of St. Eliza- 
beth’s church, with his missal, and Rabbi 
C. E. H. Kauvar, of BMH Synagogue, with 
the torah, posed for pictures to support the 
theme that all men are truly brothers. 

Not last nor least was the splendid co- 
operation of youth groups. Today’s teen- 
agers held a broadcast with members of the 
clergy, a quiz program entitled “These Kids 
of Ours,” which had all the elements of 
showmanship. The entire program shows 
the good influence of good school back- 
grounds, and the work of Herbert K. Wal- 
ther, regional director for the Conference, 
who is a professor at the University of 
Denver. Hall Baetz asks for “credit where 
credit is due,” and Pat McGee agrees that it 
was Bill Hasting’s project, in the main, with 
all the cooperation he gets in Denver, from 
friends of long standing. We applaud from 
our corner for this evidence of friendly 
competition—W. B. 
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Round Table 
In England 


GEORGE BERNARD, manager of the Odeon 

theatre, Norwich, sends a complete cam- 
paign to prove that British managers are doing 
all right with “Jolson Sings Again.” He 
prefaces his entry with the remark that every- 
body in Norwich knew that Jolson sang again, 
and proves it with fine use of that Jolson pose, 
imitated by a Jolson singer and two girl Jol- 
sons to add the feminine touch—cuts in black- 
face and pigtails. “Jolson Night” was a great 
success. His marquee display was a huge phono- 
graph record, with playing arm, perhaps ten 
feet in diameter, and “strictly off the record,” 
he says that the picture was terrific... . JOHN 
LoNGBOTTOM also shows fine results with his 
“Jolson Song Competition” and novel stunts for 
the run of “Jolson Sings Again” at the Odeon 
theatre, Middlebrough, where he used a Jolson 
cut-out 20 feet high. . . . S. E. Pascor-WIL- 
LIAMS, manager of the Ritz cinema, Woking, 
used “It’s a Great Feeling” to celebrate the 
13th anniversary of the theatre... . H. Cray- 
ToN-NutTtT, manager of the Broadway cinema, 
sends his campaign on “Little Women,” which 
was cost free to the theatre and resulted in the 
breaking of the house record... . LovELL, 
manager of the Regal cinema, Kirkcaldy, turned 
in a campaign for “The Third Man” which 
brought him 200 inches of free newspaper space, 
including a cooperative half-page in the Fife- 
shire Advertiser. .. . Jack Donnachie, manager 
of the Regal cinema, Paisley, Scotland, and F. 
P. Ex.iott, manager of the Dominion cinema, 
Walthamstow, are new members of the Round 
it ARTHUR LowrlIE, manager of the 
Ritz cinema, Hastings, sends a copy of his 
souvenir program and campaign for the the- 
atre’s 12th anniversary. . . . G. WILLIAMS, man- 
ager of the Regent cinema, Chatham Kent, had 
his picture in the papers with the winners of 
his “Neptune’s Daughter’ contest, and we don’t 
wonder, seeing the company he was with. 


v v 


KENNETH A. HALL, manager of the Savoy 

Cinema, Wolverhampton, obtained ten 
scarves from Margaret O’Brien, in Hollywood, 
which were presented to children at the Sedgley 
Home. Eight were entertained on stage, but 
the other two were very young, so “their scarves 
are being put in their bottom drawer, by the 
Foster Mother’—which we think is a nice 
touch. It was all good publicity for “Little 
Women.” Ken also had an exhibition game of 
Table Tennis, on stage, as promotion for “Any 
Number Can Play.”. . . WimttAm Gray, man- 
ager of the Regal cinema, Kilmarnock, Scotland, 
and his assistant, Ropert H. Wixtson, acknowl- 
edge their new membership in the Round Table 
with tear sheets showing the serialization of 
“White Heat” in the Kilmarnock Herald... . 
C. J. SmirH, manager of the Castle cinema, 
Merthyr Tydfil, Wales, shows a fine coopera- 
tive newspaper page for “Little Women,” which 
was the first time in Merthyr. Also, cute photos 
of little girls in old fashioned costumes for his 
Children Fancy Dress Ball... .C. H. G. Evi1t, 
manager of the New Coliseum cinema, Whitley 
Bay, had a fine display of “Little Women” jig- 
saw puzzles and accessories for the picture, 
which broke all records. .. . Nat MaTTHEws, 
manager of the Cabot cinema, Filton, had a 
“Cavalcade of Nursing” on stage, with girls 
wearing the nurse’s costumes of different pe- 
riods. . . . Henry Kerr, manager of the Do- 
minion theatre, London, a new member of the 
Round Table, is the only one to have held all 
national offices in the Society of Cinema Man- 
agers. .. . S. Tony TENSER, manager of the 
Savoy cinema, Croydon, sends a photograph 
for our picture page, showing him entirely 
surrounded by contenders for his “Neptune’s 
Daughter” contest; to prove, he says, that a 
manager’s life is not all hard work. 
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Selling Approach 





THE BIG LIFT—20th Century-Fox. Now 
you can see it, as you cheered it. The 
world waited for them to cleave a highway 
through the skies. The big story behind 
"Operation Vittles''—actually photo- 
graphed in Berlin, during the blockade. 
The big story behind the Airlift over Ger- 
many. Posters are okey for some cut-outs, 
including both pictorial heads and over- 
sized lettering. The herald has the usual 
virtue of supplying the advertising theme 
for small situations. The window card is in 
the same style with the posters, which gives 
you a well-rounded campaign that holds 
together and looks different from others. 
Newspaper ad mats are okay, and in 
enough sizes to give you plenty of choice, 
but are rather crowded. Teaser ads and 
slugs are good. Pressbook offers a page 
of small town exploitation ideas, for which, 
grateful thanks. Paul Douglas and Mont- 
gomery Clift are popular, and as the two 
male leads, will get their following. There 
are two new faces, two German girls, who 
joined the production unit in Berlin. They 
are apt to be interesting to your audience, 
and are well known actresses in their own 
country. Model plane ideas should count 
up for this one. The title is good for co- 
operative newspaper page headings. Pub- 
licity stories and mats are especially good, 
and many newspapers will run No. 4A, 
which tells of the Berlin Airlift, or some of 
the other star photos among the publicity 
stills. A lot of ex-G.l.'s are keenly inter- 
ested in the occupation of Berlin. Press- 
book suggests close cooperation with the 
Air Force, and prints a list of their infor- 
mation offices in many cities. 


MA AND PA KETTLE GO TO TOWN— 
Universal-International. Their newest and 
most hilarious adventure. Starring Marjorie 
Main and Percy Kilbride. When they do 
the town, it's really done for. Pa becomes 
Public Enemy No. Zero. Ma goes in for 
Park Avenue Glamour. 24-sheet and other 
posters have been designed to give you 
suitable cut-out material for lobby and 
marquee display. There is a good herald, 
which keys the campaign for the small 
situations. Follow this lead in whatever you 
do, and you'll cash in on the growing pop- 
ularity of ''Ma and Pa Kettle." Plenty of 
newspaper ad mats in a variety of sizes, 
and all of them good display, without too 
much crowding. You'll find what you want 
in the size you can afford to use. But al- 
ways go for at least one good-sized ad; 
build up to it and make it stand out above 
your routine advertising. If you keep in a 
groove, your patrons will forget to read 
your stuff or remember that you are a 
live showman. A couple dressed as Ma and 
Pa, and carrying fantastic baggage, will 
attract attention. Pa is featured in his long 
underwear, which certainly will. Since this 
is broad comedy, you don't have to be too 
dignified about it. A “loot hunt''—right 
out of the picture—is suggested as exploi- 
tation in the pressbook, and a ‘jingle con- 
test'’ which should accent comedy. A re- 
semblance contest is okey if you want to 
award the best version of "Ma and Pa” 
attending the theatre. Square dance and 
hillbilly tieups are all in line with the char- 
acters. Pressbook suggests that theatre can 
provide baby-sitter for largest families, so 
Ma and Pa’ can come to the movies. 








Good Use of Special 
Mailing Cards 


Fred G. Weppler, manager of the Co- 
lonial theatre, Colfax, Ill, has a special 
mailing card, done by multigraph process in 
red ink on Manila stock, which he uses to 
good advantage, and is typical of his selling 
approach. One recent issue was addressed 
to members of his Roy Rogers Riders Club, 
another to Legion members. 





NOW SPECIALIZING 
IN REFRESHMENT 
SERVICE FOR 











800,000,000 Candle Power 
For "Riding High" 

Dick Walsh, manager of the Cataract 
theatre, Niagara Falls, N. Y., is lucky to 
be located where they have plenty of power, 
for he needed it to light up the eight hun- 
dred million candle power searchlight he 
promoted for the premiere of “Riding 
High.” Could be seen for thirty miles. 
Swansdown Cake Flour helped, too, with 
cake recipes distributed by food stores. Lo- 
cal merchants went for cooperative ads. 














FOR SALE 


Completely equipped theatre, California town 
of 4,000, thirty miles from Los Angeles. Equip- 
ment and lease $45,000.00, one-half cash balance 
easy. Ten-year lease, $400.00 per month. 
Address: Box 440 
MOTION PICTURE HERALD 
Rockefeller Center, N. Y. 20, N. Y. 
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CLASSIFIED ADVERTISING 









insertions 


Ten cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four 

a the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 
commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 
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POSITIONS WANTED 


STUDIO EQUIPMENT 


BUSINESS OPPORTUNITIES 





OPERATOR, FIVE YEARS’ EXPERIENCE, AGE 
94, single. Go anywhere. Prefer New Jersey or New 
York City. References. BOX 2445, MOTION PICTURE 
HERALD. 





CITY MANAGER, MARRIED, 23 YEARS WITH 
same major circuit. College education. Experienced ail 
phases, moving pictures, legitimate road shows, drive- 
ins. Desire geographic change, Southeast. South, 
Southwest, or West Coast. References and_personnel 
record on request. BOX 2447, MOTION PICTURE 
HERALD. 





USED EQUIPMENT 





FOR THE PREVIEW ROOM. REBUILT NAVY 
DeVry projectors, $550. Pair. Renewed Navy DeVry 
amplifiers, $65. Holmes Educators, complete, $600, like 
new. MIDSTATE THEATRE SUPPLY, 1906 Thomas 
Ave., Fresno, Calif. 





ANYONE CAN SAY “REBUILT LIKE NEW” 
but ours is. Holmes Educators $550; Simplex Acme 
$795; Simplex SP or Standard $995—all dual equipments 
with 2000’ magazines, lenses, amplifier, speaker, etc. 
Super Simplex heads, $895 pair. All available on time 
payments. S. O. S. CINEMA SUPPLY CORP., 604 
West 52nd St., New York 19. 





EQUAL TO NEW. HOLMES OR DeVRY 35MM 
projector with 2000’ magazine, sound single projector 
$300, pair $500. IDEAL FILM & SUPPLY CO., INC., 
630 Ninth Ave., New York 19, N. Y. 





PAIR HOLMES EDUCATOR 35MM. SOUND 
projectors, 2000-foot magazines, complete with ampli- 
fier, speaker; renewed. $450. ROBERT EVANS, 1750 
North Serrano, Apt. 201, Hollywood, Calif. GRanite 
9715. 





STAR! WHERE YOUR MONEY BUYS MORE! 
£7 mechanisms, rebuilt, $1,100 pair; Griswold splicers, 
$13.50; Strong 1kw lamphouses, $350 pair; rear shutters 
for Simplex $40 pair; BB movements rebuilt $49.50; 2 
unit ticket machines, rebuilt, $75; Series II lenses $35 
pair; what do you need? STAR CINEMA SUPPLY, 
441 West 50th St., New York 19. 





SIMPLEX TA-62 AMPLIFIER, PAIR JENSEN 
18”, L-18 speakers, perfect, $225. GoldE deluxe en- 
closed, motor driven rewinds, new, $69.50. Pair Ben- 
wood Linze 30 amp. rectifiers, perfect, $110. Pair Pow- 
ers 6-B projectors, $195. Cinephor lenses, series II, 6’, 
6%", 7”, pair, $49.50. Projectionists reference book, 300 
pages, circuits, charts, trouble shooting data, worth 
$s$—our price $1.98. Lists free. Trades accepted. 
MOGULL’S, 112 West 48th, New York 19. 





DRIVE-IN EQUIPMENT 





S. O. S. SAVES DRIVE-INS THOUSANDS ON 

top quality equipment. Standard & Super Simplex, 
Motiograph, DeVry, Superior, Weber available for 
or 1000 cars from $1595. Easy Payment Plan. 

S. O. S. Co-op speakers $16 pair including junction 
box. Buy sample pair and compare. Teleseal 14-2 under- 
ground cable $47.13M, Masonite marquee letters 35c up. 
5S. O. S. CINEMA SUPPLY CORP., 604 West 52nd 
St.. New York 19. 





IN-CAR SPEAKERS $13.50 SET; COMPLETE 
drive-in equipment for 400 cars, $1,375; single unit 
electric ticket machine, rebuilt, $99.50. STAR CINEMA 
SUPPLY, 441 West 50th St., New York 19. 





WANTED—16 AND 35MM MITCHELLS. BELL 
and Howell cameras, sound and silent Moviolas, lab- 
oratory equipment. Send listing for our liberal cash 
offers. All 16-35mm_ production equipment sold and 
rented THE CAMERA MART, INC., 70 West 45th 
St., New York. 





DEPUE 16 SOUND AND PICTURE PRINTERS. 
new $2,500; negative film perforator, cost $2,000, $495; 
Houston Neg/pos. processor model 9, $1,195; MR twin 
arc broads on stands, $90; Auricon combination single/ 
double system lens, powerpack, $1,495; Bridgamatic 
automatic developing machines, patented over-drive 
principle, combination 16/35mm or straight 16mm (inc. 
tax) from $1,595; Cinephone 35 newsreel camera, motor, 
4 lenses, $795; Wall 3-mm single system camera, Maur- 
er galvanometer, shiftover, 4 Baltars, amplifier, maga- 
zines, etc., worth $10,000, $4,995; Art Reeves Sensitester, 
bench model, $335; Eyemo 71K newsreel camera less 
lens, $135; rotary stabilizer film phonographs, 1200 
RPM, $395; RCA synchronous 35mm dubbing pro- 
jectors, $795; background process projector. 3 Selsyn 
motors, lenses, screen, worth $15,000, $4.995; MR 18’ 
microphone boom with dolly, $339; Kinevox magnetic 
perforated tape recorders, $1,250. Send for Catalog 
Sturelab. S. O. S. CINEMA SUPPLY CORP., 604 
West 52nd St., New York 19, 





NEW EQUIPMENT 





DON’T OVERLOOK S. O. S. NEW BOOTH 
equipments for theatres $2,950; for drive-ins $3,950, 
actually % off market price! Special: new latest 
Morelite Monarc 70 ampere lamps with 14” reflectors 
$695 pair, 75 amp, 220 V, 3 Ph. rectifiers, $197.50 each, 
Time Deals and Trades Too! Send for details. S. O. S. 
as ae SUPPLY CORP., 604 West 52nd St., New 
Tork 19. 





SPECIALS DURING MAY AND JUNE ONLY! 
Wire welded reels 14” and 15’, $1.95; rectifier bulbs 
15 amp. $4.49, 6 amp. $1.95; crystal pickups 95c; am- 
plifier tubes 45% off; 1,000 watt T-20 Med. Pref. lamps 
$1.49; Mogul Pref. C-13 $1.95; projector oil 85c gallon. 
Ss. O. S. CINEMA SUPPLY CORP., 604 West 52nd 
St., New York 19. 





RECTIFIER BULBS, FIRST QUALITY, $4.95; 
aluminum reels, $2.69; wire welded, $2.49; curtain con- 
trols, $79.50 pair; blowers, from $79.50; Garver 6@ am- 
pere rectifiers, $275 pair. What do you need? STAR 
CINEMA SUPPLY, 441 West 50th St.. New York 19. 





THEATRES 





THEATRES FOR SALE. WRITE FOR LIST 
on EXCHANGE, Fine Arts Bldg., Portland, 
e. 





COZY THEATRE, SOUTH BEND, INDIANA. A 
good business opportunity for some individual. 18 year 
lease. Low rental. If interested, address R. LUB- 
LINER, 11 N. Clark Street, Chicago. 





FOR SALE IN OHIO, 480 SEATER, NEIGHBOR- 
hood theatre, good condition, good equipment, good 
business, small confectionery adjoining the theatre, in- 
cluding real estate. If you mean business, write 
GEORGE A. MANOS, Toronto, Ohio. 





VENTILATING EQUIPMENT 





BEAT THE HEAT. ORDER AIR COOLING 


equipment now! Exhaust fans: 10’’—$10.78; 12’—$13.75; 
16’’—$18.15. Special ! Complete 11,000 c.f.m evaporative 
cooler $595. S. O. S. CINEMA SUPPLY CORP., 604 
West 52nd St.. New York 19. 





DRIVE-IN THEATRE SITE, GEOGRAPHIC CEN- 
ter of “Northern New Jersey Playground” on six lane 
super highway intersecting four lane state highway, 
14 miles out of New York City. Densely populated 
and industrial area. Plenty of acreage, excellent ingress 
and exit facilities to two state highways. RUSMONT 
CORP., 831 Main Ave., Passaic, N. J., Gregory 3-6400. 





PRINTING SERVICE 





WINDOW CARDS. PROGRAMS. HERALDS. 
Photo-offset printing. CATO SHOW PRINTING CO.., 
Cato, New York. 





SEATING 





HERE’S YOUR BEST CHAIR BUY: 750 AMER- 
ican heavy panel back metal lined spring cushion, ex- 
cellent, $4.95. Many other lots available from $2.95. 
Send for Chair Bulletin. S. O. S. CINEMA SUPPLY 
CORP., 604 West 52nd St., New York 19. 





BUSINESS BOOSTERS 





BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS 
—2 colors—$3.00 per thousand. PREMIUM PROD- 
UCTS, 354 West 44th St., New York 18, N. Y. 





COMIC BOOKS AVAILABLE AS PREMIUMS, 
giveaways at your kiddy shows. Large variety, latest 
newsstand editions. COMICS PREMIUM CO., 412% 
Greenwich St., N. Y. C. Publications for premiums 
(exclusively) since 1939. 





COMIC BOOKS PROVEN THE MOST SUC- 
cessful method of attracting the “small fry” to their 
Saturday matinees, Always large variety and latest 
popular titles. Sold on all newsstands at 10c; $22.50 
per 1000. F.O.B. New York City. DUMONT SALES, 
15 Park Row, New York City. 





SCHOOLS 





LEARN MODERN MANAGEMENT. HUNDREDS 
have successfully advanced to better positions through 
the institute’s time tested training in spare time, at 
low cost. Free information. Established 20th year. 
THEATRE MANAGERS INSTITUTE, Elmira, N. Y. 








BOOKS 





MAGIC SHADOWS—THE STORY OF THE ORI- 
gin of Motion Pictures by Martin Quigley, Jr., Adven- 
turous explorations of the screen’s history told in 191 
crisp pages and 28 rare illustrations. Exciting reading 
fer now and authoritative reference for tomorrow. A 
Georgetown University Press book. Price, postpaid, 
$3.50 QUIGLEY BOOKSHOP, 1270 Sixth Ave... New 
York 20, N. Y. 





RICHARDSON’S BLUEBOOK OF PROJECTION. 
Best Seller since 1911. Now in 7th edition, Revised 
to present last word in Sound Trouble Shooting Chart. 
Expert information on all phases of projection and 
equipment. Special new section on television. Invalu- 
able to beginner and expert, $7.25 postpaid. QUIGLEY 
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. Y. 





INTERNATIONAL MOTION’ PICTURE’ AL- 
manac—the big bock about your business—1949-50 edi- 
tion. Contains over 12,000 biographies of important mo- 
tion picture personalities. Also all industry statistics. 
Complete listing of feature pictures 1944 to date. Order 
your copy today, $5.00 postage included. Send remit- 
tance to QUIGLEY BOOKSHOOP, 1270 Sixth Avenue, 
New York 20, N. Y. 
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Dollar Bills Launch 
“The Eagle And 
. The Hawk” 


William Pine and William 
Thomas got their big Techni- 
color production off to bril- 
liant playoff at first engage- 
ments—in Houston, Dallas 
and Atlanta. Hundreds of 
dates are set for May 30th. 


People Who Are 


ramount 
THE HEADLINES 

















“Sunset 
Boulevard’ Star 
Starts Tour 


Gloria Swanson has begun 
an intensive itinerary to 25 
cities in behalf of national 
promotion for this Brackett- 
Wilder production. She will 
personally meet hundreds 
of newspaper men and 
will greet exhibitors at the 
picture's trade shows. 


ee 





Drew Pearson 
Narrates ‘The 
Lawless” Trailer 


Famous newspaper columnist 
and radio commentator 
appears on screen with his 
prediction it will be ‘most 
talked-of picture of the 
year.” Ad campaign will also 
stress Pearson endorsement. 








180 CBS 
Stations Salute 
Bing and 
“Riding High” 


Crosby's birthday cele- 
brated from coast to coast 
with radio narration and 
songs from his current hit. 
Simultaneously, M. P. Herald 
announced “Riding High” as 
a new Boxoffice Champion. 





Popeye And 
Pals Tell 
Short Stories 


“Short Stories by Para- 
mount” is in the mail to 
you now! Watch for this 
sparkling brochure that tells 
you everything about 
Paramount News and Shorts 
for the 1950-'51 season. 





DeMille Hears 
‘Samson and 
Delilah” Results 


New York City's first 136 
neighborhood engagements 
{including Loew Circuit) re- 
peated the tremendous 
crowds and record grosses 
it registered on Broadway 
where it played 15 weeks at 
the Rivoli, a month day-and- 
date at the Paramount. 
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Father of the Bride 


MGM—lt's a Hit 

Spencer Tracy, moderately successful lawyer 
living in Suburbia, here reviews the events 
leading up to his pretty young daughter’s ro- 
mance and wedding. Good-natured, heart-warm- 
ing and constantly pitched at an understand- 
able, down-to-earth level for audiences in wide 
wholesale, “Father of the Bride” shines and 
scintillates like a gem which is precisely the 
kind of attraction it is. Would that Hollywood 
would, or could, turn out more like it. 

This is the film based on the best-selling book 
by Edward Streeter and given a vastly larger 
readership in reprint form in Reader's Dige St. 
Actually story body is light. The film is far 
more in the nature of a retrospective—and re- 
signed—glance by Tracy of events looming large 
in his current memory and check book. The 
events revolve around Elizabeth ‘Taylor, the 
pretty young daughter, and her almost calf-like 
love match with Don Taylor. It’s enough they 
want to get married which is exactly what they 
do despite Tracy’s efforts at such practicalities 
as family, the economic facts of life, etc. He 
proves to be a pretty bewildered man caught in 





such intricate machinery as the engagement 
party, wedding announcements, church cere- 
mony, rehearsals, morning coats, caterers, 


trousseaus and the myriad of details which Joan 
Bennett, his wife, informs him are essential. 
Tracy doesn’t always understand why, but no- 
body listens. He protests, is consistently over- 
ruled and succumbs under the sheer weight of 
events. 

That’s all there is insofar as a story line is 
concerned. But the charm and the fun in 
“Father of the Bride” trace to other causes. 
They trace, for instance, to the excellent script 
by Frances Goodrich and Albert Hackett and 
the cunningly clever detail they have incor- 
porated in the situations with which they deal. 
Vincente Minnelli’s direction is in the persistent 
mood of the script and, so far as may be re- 
called, the best of his chores in Hollywood to 
date. He has guided a topnotch cast through 
whatever actual or mythical shoals may have 
dotted the course into the safest of waters. 
Tracy is so good that it would require historical 
research tracing his years to unearth a match- 
maker, and “Adam’s Rib” has not been ignored. 
This is his picture, hands down. He’s simply 
immense. 

Pandro S. Berman is credited as producer. 
He never had a better one. 

Reviewed at Loew's 72nd Street Theatre, 
New York, where a mid-town audience chuck- 
led, laughe d and roared, drowning out much of 
the dialogue. Reviewer's Rating: Excellent.— 
Rep KANN. 


Release date, June 16, 1950. 
utes. PCA No. 14439. General 


Running time. 93 min- 
audience classification. 
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Billie Burke, Leo G. Carroll, Moroni Olsen, Melville 
Cooper, Taylor Holmes, Paul Harvey, Frank Orth, 


Rusty Tamblyn, Tom Irish, Marietta Canty 
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Love That Brute 


Twentieth Century-Fox— 
Crime and Comedy 


Remember “Tall, Dark and Handsome’? It 
was a sparkling comedy of the Chicago gang 
wars which Twentieth Century-Fox released in 
1941, Next month that company will make avail- 
able “Love That Brute,” a remake of the orig- 
inal picture, this time starring Paul Douglas 
as the mob chieftain feuding with gang from 
the opposite side of the Chicago River. 

Unlike many remakes this new version has 
improved with the passage of nine years. Not 
only has the company assigned the same pro- 
ducer, Fred Kohlmar, to the picture, but it has 
also employed the two writers who also wrote 
the original story and screenplay, Karl Tunberg 
and Darrell Ware, this time ably assisted by 
John Lee Mahin. Their familiarity with the 
story and its production has resulted in a 
picture which uses every type of comedy for its 
laughs: some of it is smart, some of it sophisti- 
cated and some of it slapstick. All of it is 
good, 

In addition there is an excellent cast support- 
ing Douglas, who turns in his usual fine per- 
formance. Jean Peters is the naive young thing 
who innocently becomes involved with the gang 
and abhors Douglas’ way of life; Keenan Wynn 
is the chief’s right-hand man; Cesar Romero 
heads the opposition underworld syndicate, and 
Joan Davis and Arthur Treacher are key mem- 
bers of the Douglas mob. All vie for the top 
acting honors, but it is Peter Price, as a young 
boy born and brought up in the underworld 
who emulates its ways and talk, who almost 
walks away with the picture. 

The theme has Douglas as the syndicate 
leader who has built a facade of ruthlessness 
around his basically soft heart. His softness 
is exposed when all his victims appear on the 
scene very much alive after a comfortable life 
in his jail-like cellar. The gang wars break 
out into the open again but Douglas manages 

break with the underworld and there are 
indications that he will live a peaceful life with 
Miss Peters. 

The direction by Alexander Hall is excellent 
and he has kept the picture moving at such 
a pace that the laughs are bound to overlap in 
almost any theatre. However, some of the 
dialogue and a few of the situations are designed 
primarily for adult eyes and ears. 

Reviewed at the Twentieth Century-Fox pro- 


jection room in New 








SHOWMEN’S REVIEWS 
REISSUE REVIEW 
ADVANCE SYNOPSES 
SHORT SUBJECTS 
THE RELEASE CHART 











York. 


Reviewer's Rating: 
Very Good—Gerorce H. Spires. 


1950. Running time, 
Adult audience classification, 


Release date. June, 85 minutes 


PCA No. 13927. 
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Joan Davis, Arthur Treacher, Peter Price, Jay C. 
Flippen, Barry Kelley, Leon Belasco, Edwin Max, 


Sid Tomack, Phil Tully, Clara Blandick, Jimmie Haw- 


kins, Judith Ann Vroom 


Motor Patrol 


Lippert—Police Melodrama 


Produced in close collaboration with the Traf- 
fic Division of the Los Angeles Police Depart- 
ment, this melodrama based on factual material 
borrowed from official files gives a new and 
stimulating insight into the activities and re- 
sponsibilities of the hitherto neglected and 
widely underestimated “motorcycle cop.” The 
screenplay by Maurice Tombragel and Or- 
ville Hampton, from a story by the former, 
opens on a hit-and-run killing that turns out to 
be the first of two murders, and follows the 
determined traffic-division officers over the long 
trail of resourceful and hazardous investigation 
which leads to exposure of a hot-car ring and 
the solution of the murders. As produced by 
Barney Sarecky and directed by Sam Newfield, 
with Don Castle, Bill Henry and Reed Hadley 
in the foremost roles, it’s a_ brisk, competent 
and incidentally informative accounting of its 
67 minutes on the screen. 

The setting is, of course, Los Angeles and 
its highway approaches, and Castle plays a po- 
lice trainee engaged to the sister of Henry, 
a motorcycle policeman who takes part in the 
investigation of a hit-and-run killing suspected 
of being a murder. Sighting a stolen car be- 
lieved used in the killing, Henry rides in pursuit 
and is slain by the driver, whom the audience 
knows to be the killer. Castle is taken from 
the training school and assigned to impersonate 
a known auto thief now secretly in custody, by 
way of acquiring information bearing on the 
two murders, and is successful in doing so but 
finds himself, near the picture’s end, recognized 
as a policeman and confronted at gun point by 
the killer. From there on the action piles up 
apace, culminating in an appropriate ending. 

Previewed at the studio. Reviewer's Rating: 
Good.—WILL1AM R. WEAVER. 

Release date, May 12, 1950. Running time, 67 min- 


utes. PCA No. 14469. General audience classification. 
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Reed Hadley, Bill Henry, Gwen O’Connor, Sid Melton, 
Dick Travis, Frank Jenks, Louis Fuller, Charles 
Victor, Onslow Stevens, Charles Wagonheim, Frank 
Jacquet 


The Admiral Was a Lady 


UA-Roxbury—Situation Comedy 
Edmond O’Brien, Wanda Hendrix and Rudy 
Vallee are the top names in this Roxbury 


Productions (Albert S. Rogell and Jack M. 
(Continued on following page) 
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Warner) situation comedy, the first two in the 
romantic leads and Vallee present at intervals 
to spark proceedings with one of his expert 
delineations of an over-wealthy gentleman in 
the kinds of trouble money can’t buy his way 
out of. The original story and screenplay by 
Sidney Salkow and John O’Shea rides on an 
unique premise, which makes for novelty of 
narrative, and the comedy ranges in type from 
gentle farce to unrestrained slapstick. As 
produced and directed by Rogell, it is a fast, 
light, pleasantly amusing attraction, needful 
of a crowded auditorium for best results and 
directly tailored to the tastes of the age group 
which its billing is most likely to attract. 

O’Brien plays the leader in a group of four 
congenial veterans who have made a science of 
subsisting both merrily and comfortably on the 
$20 a week each receives as a member in good 
standing of the 52-20 club, and Miss Hendrix 
portrays an ex-Wave, similarly sustained, whom 
they meet in the pay-off line and take under 
their wings when they learn she has _ been 
waiting overlong for a sweetheart who, they 
learn elsewhere, has been detained by the ex- 
wife of Vallee, a juke box capitalist who wants 
his ex-wife back and thinks he'll get her back 
if he can reunite Miss Hendrix with the missing 
boy friend. Vallee threatens to force O’ Brien 
and his pals to go to work unless they detain 
Miss Hendrix within ready reach of her tardy 
swain, and this they accomplish by many and 
varied means which make up the principal con- 
tent of the action. If this reads complicated, 
it’s because a tale like this is to be seen, not 
read, and because the incidents in the picture, 
rather than the story, carry the burden of the 
entertainment. 

Previewed at the Academy 
Reviewer's Rating: Good.—W. 

Release date, August 4, 1950. 


Awards theatre. 
R. W. 


Running time, 85 


minutes. PCA No. 14369. General audience classifica- 
tion. 
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Erdman, Hillary Brooke, Richard Lane, Garry Owen, 
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The Skipper Surprised 
His Wife 


MGM—tThe Navy Way at Home 


Touches of charm, a note of simplicity and 
moments of amusement are the basic elements 
upon which “The Skipper” depends for its en- 
tertainment values. If these were the sole in- 
gredients upon which the film’s entertainment 
was to be built, it would fill the bill to per- 
fection. 

From all appearances, however, it was in- 
tended as a domestic farce—the type of com- 
edy which employs both the subtle and the 
slapstick to keep the audience in a state of 
mirth from start to finish. In this it fails and 
the best it can do is draw an occasional snicker 
or chuckle. To top it off, few in the audience 
will be able to fathom just what the skipper 
did to surprise his wife. 

The story and screenplay by Dorothy Kings- 
ley, from an article by Commander W. J. Led- 
erer, U.S.N., has the time-worn plot of a 
husband and wife pitted against each other in 
the systematic operation of the home. 

The husband, Robert Walker, just returned 
from a year at sea, is disturbed by the cyclone- 
like effect of two small boys around the house. 
When the wife, Joan Leslie, breaks her leg on 
a misplaced roller skate, he introduces the 
Navy-way of living, along with its strict ship- 
board discipline. Mrs. Wife deserts the ship 
with her crew of two until the husband realizes 
that running a ship is one thing, running a 
home another. 

Edward Arnold and Spring Byington, as the 
admiral and his wife who live next door, lend 
good support and manage to extract the most 
from what little true comedy there is in the 
script. It was directed by Elliott Nugent and 
produced by William H. Wright. 

Reviewed at a sneak preview at Loew's 72nd 
Street theatre, New York, where a late evening 
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audience remained quiet during as proceedings. 
ee 


Reviewer's Rating: Fair.—G. 


June 30, 1950, = time, 85 min- 
14326. Adult audience a 
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Release dite, 
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Leon Ames, Jan Sterling, Anthony Ross, Paul Har- 
vey, Kathryn Card, Tommy Myers, Rudy Lee 


The Fighting Stallion 


Eagle Lion—Western with pathos 

This outdoor action picture has been given a 
touch of pathos in the theme of a war veteran, 
presumably going blind, who tries to train his 
faithful horse to play the part of a seeing-eye 
horse. There are some moments of action and 
excitement but for the most part “The Fighting 
Stallion” comes off without much conviction. 

The story concerns Bill Edwards, who on 
his release from the Navy, learns he is going 
blind. Returning to his ranch in Wyoming, he 
has an idea to train an obstreperous stallion 
named Starlight to guide him when his vision 
is gone. Edwards’ plans go awry when his 
horse is branded as a killer which cannot be 
tamed. However, the hero accomplishes his 
feat just before blindness is to strike. Another 
part of the light story involves a wild black 
stallion that has been preying on the ranch 
horses. A battle ensues at the end of the pic- 
ture between Starlight and the other horse with 
the former coming out the victor. 

Doris Merrick plays the feminine lead who 
has some misunderstanding with Edwards. The 
two are happily reconciled with their differ- 
ences resolved by the time of the fadeout. There 
is an optimistic note with the promise that the 
veteran may regain his sight. 

Jack Schwarz was the producer and Robert 
Tansey the director. The screenplay was by 
Frances Kavanaugh from an original story by 
George P. Slavin. 

Reviewed in a New 
Reviewer’s Rating: Fair. 

Release date, March, 1950. Running time, 63 minutes. 
PCA No. 14178. General audience classification. 


York 


screening room. 
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Robert Carson, Concha Ybarra, Rocky Camron 


Congolaise 


Trinity-Film Classics— 
Jungle Documentary 


There is little attention paid to standards of 
good taste in this, another jungle documentary. 
The result is a picture which has its moments 
of suspense and excitement, but somethiag the 
youngsters could very well do without. As far 
as adult audiences are concerned, it is just a 
matter of what the individual standards are and 
how insensitive a person is to nudity and close- 
ups of animals being dissected by natives. 

The one thing that is certainly required in 
watching this film is a strong stomach. Addi- 
tionally, there are sequences which detail vari- 
ous native customs, as cruel as you can imagine. 
This is not for the squeamish. 

Ostensibly, the expedition which made this 
picture was sponsored by the French Gov- 
ernment and the Museum of Man. A group of 
voung scientists was sent into Equatorial Africa 
for the purpose of making a lasting record of 
the primitive tribes. It may be that the scien- 
tists did their job very well, and the film 
record will indeed by valuable to posterity, 
but whether it is suitable enertainment for 
a family theatre, or even for adults, is an- 
other question. 

Some of the sequences are very good. Others 
are poor. Technically the photography for the 
most part is only fair with the shaky camera 
and blurred images making it difficult to de- 
cipher at times what is going on. The last se- 


quence, especially, the gorilla hunt, is bad 
enough to give a person a first class head- 


ache. 
Other parts of the picture contain the usual 
tribal dances and customs, in drawn out se- 


quences, and certainly nothing that hasn’t been 
seen before. Jack Rieger was the producer 
and Jacques Dupont the director. Robert S¢t, 
John and Ray Morgan narrated. 

Reviewed at New York screening room. Re- 


viewer's Rating: Fair—CuHARLES J. Lazarus, 
Release fate, April 17, 1950. Running time, 68 min- 
utes. PCA No. 14460. Adult audience classification, 


Forbidden Jungle 


Eagle Lion—Jungle Adventure 


Bringing the camera into the jungle to film 
its mysteries, adventures and the mortal combat 
of wild animals, this Jack Schwarz production 
offers several exploitation possibilities but gen- 
erally is without originality or distinction. 

Don Harvey heads the cast as the explorer in 
search of a wild jungle boy. Eventually, and 
after numerous adventures, he succeeds in his 
mission but realizes it would be cruel to take 
the boy from the jungle he has made his home, 
Robert Cabal is the jungle boy and Alyce Louis, 
his mate. 

Robert Tansey directed from a story and 
screenplay by Frances Kavanaugh. 

Reviewed in New York. Reviewer's Rating: 
Fair. 

Release date, March, 1950. Running time, 67 min- 
utes. PCA No, 14090. General audience classification. 
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The Arizona Cowboy 


Republic—New Western Hero 


This is a minor effort in the Western market 
but it serves as an adequate vehicle to launch 
the film career of Rex Allen. The picture can 
be exploited in certain areas where Allen is 
known for his recordings and radio and rodeo 
appearances. 

The story of “The Arizona Cowboy” is satis- 
factory but the performances and general pres- 
entation lack the sparkle that are necessary to 
give this type of film its proper zip. The yarn 
concerns the fact that there is oil at Dusty 
Acres but a group of shady operators are intent 
on seeing that this is kept secret. 

The gang hopes that by keeping it quiet they 
eventually can buy out the homesteaders’ prop- 
erty cheaply and thus take over as the new 
owners, to be enriched by oil. However, the 
villains don’t reckon on Allen entering the pic- 
ture. When he learns of the scheme, he fights 
his way to a happy ending, giving out mean- 
while with four tunes. Teala Loring plays op- 
posite Allen. 

Franklin Andreon was the associate producer 
and R. G. Springsteen directed. Bradford Ropes 
wrote the screenplay. 

Reviewed at the Republic screening room in 
New York. Reviewer's Rating: Fair. 

Release date, April 1, 1950. Running time, 67 min- 


utes. PCA No. 13841. General audience classification. 
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James Cardwell, Roy Barcroft 


The Torch 


Eagle Lion—\|t Happened in Mexico 


Made in its entirety in Mexico, “The Torch” 
is a peculiarly faltering enterprise, presenting 
in variously dramatic, romantic and comedy 
ways the story of a ruthless rebel who cap- 
tures a town along with an aristocratic girl’s 
heart. It starts with a flourish, continues hap- 
hazardly and ends on the odd note of the girl 
becoming a camp- -follower. 

“The Torch” has some fine photography. 
The cast is impressive and definitely to the 
picture’s credit. Paulette Goddard has the ro- 
mantic lead as the temperamental Mexican girl, 
Pedro Armendariz does his usual competent 
job and Gilbert Roland stands out in a re- 
strained performance as the | priest. 

A Bert Granet production, a number of 
Mexican supporting players are used with pic- 
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turesque results. Emilio Fernandez directed 
with occasional imaginative touches, and col- 
laborated with Inigo de Martino Noriega on the 
screenplay. Miss Goddard was associate pro- 
ducer. : ; 

Miss Goddard fails to come across in her 
role, overacting to the point where scenes 
meant to be dramatic take on overtones of 
comedy. This impression is helped by inade- 
quate dialogue and illogical sequences. Is it 
likely, for instance, for a girl to repeatedly 
slap the face of the brutal general who holds 
her father in capacity and is about to have him 
executed? She does it with such relish that 
Armendariz, who plays that gentleman, imme- 
diately declares she must be his wife. As if to 
answer him, she sets off a firecracker under his 
horse. 

Eventually, Armendariz reforms and helps the 
town fight an influenza epidemic. When he 
decides to retreat rather than fight the govern- 
ment troops, Paulette is so stirred by the 
bugles of the retreating troops, she leaves her 
marriage ceremony and marches with Armen- 
dariz and his ragged troops into the sunset. 

Seen at a New York screening room. Re- 
viewer's Rating: Fair—Frep Hirt. 

Release date, June, 1950. 


PCA No. 14435. 
Maria Dolores.. 


Running time, 83 minutes. 


General audience classification. 


..-Paulette Goddard 
Jose Juan Reyes. -Pedro Armendariz 
Father Sierra.... ...-Gilbert Roland 
Walter Reed, Julio Villareal, Carlos Musquiz, Mar- 
garito Luna, Jose I. Torvay, Garcia Pena, Antonia 
Kaneem 


Cow Town 
Columbia—Barbed Wire and Autry 


Gene Autry is back again to please his multi- 
tude of loyal followers, this time to support a 
cause which has not, within memory, been 
used as a peg for a Western. The reason for it 
all is the fact that Autry wants the cattle own- 
ers to use barbed wire to keep the cattle from 
straying and being stolen, and the thieves, natu- 
rally, do not. 

On this theme Armand Schaefer, the pro- 
ducer, and John English, the director, have built 
a presentable film which should give Autry 
fans their money’s worth. Photographed in 
sepia tone, “Cow Town” moves at a leisurely 
pace which is sparked from time to time by 
some good action, and slowed, occasionally, by 
Gene’s singing at the oddest moments of crisis. 

Autry ‘is a rancher, one of the first to intro- 
duce the barbed wire. His objective is not only 
to stop rustling but to help the cattlemen con- 
trol breeding. The forces which oppose him are 
members of a gang who are trying to provoke 
range warfare, bringing in sheep when the 
ranchers have destroyed each other. One of 
the ranchers is a girl whose ranch is facing 
tax foreclosure. 

Autry finds his fences torn up and the cow 
punchers, believing they will lose their jobs 
because of the barbed wire, also against him. 
He sets out to find the culprit behind all 
the trouble, which he does in effective fashion 
while taking it very easy whether he is fighting 
with a six-shooter or his fists, or on the back 
of his horse Champion. Gail Davis as the girl 
is properly fiery. 

Reviewed at the Columbia screening room in 
(7 York. Reviewer’s Rating: Average.— 






. Release date, May, 1950. 
PCA No. 13959. General 
Gene Autry... 
Ginger Kirby. 


Running time, 70 minutes. 
audience classification. 
vs ..Gene Autry 
....Gail Davis 
Sandy Reeves. ..Harry Shannon 
Toc Jeffreys.. — ‘ Jock O’Mahoney 
Clark “Buddy” Burroughs, Harry Harvey, Steve Dar- 
rell, Sandy Sanders 


Outcast of Black Mesa 


Columbia—Durango Rides Again 

“Outcast of Black Mesa,” which stars 
Charles Starrett, is standard Western fare that 
should satisfy both exhibitor and customer in 
situations where these pictures are popular. 
There is lots of riding and fighting and shoot- 
ing, in addition to a few western songs by 
Smiley Burnette. 

This time we have Starrett, playing the dou- 
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ble role of Steve Norman, falsely accused of 
murder, and the Durango Kid, who digs up the 
proof to save Starrett’s neck. The story opens 
with the daughter of a mine owner accusing 
Starrett, who is a partner, of murdering her 
father. In flashback, he tells the story of how 
he was framed and sets out to prove his point. 

He is saved from hanging, and with the help 
of the Durango Kid, shows that not he, but a 
fake doctor, is the brains behind the whole plot. 
The “doctor,” it seems, wanted all the partners 
out of the way so that he could marry the girl 
and get the mine. 

The picture moves along at a nice clip and 
the story is unfolded with a minimum of com- 
plications. Martha Hyer plays the girl, and 
Richard Bailey the “doctor.” Colbert Clark 
was the producer, and Ray Nazarro the direc- 
tor. Barry Shipman wrote the screenplay from 
a story by Elmer Clifton. 

Reviewed at the Columbia screening room in 
New York. Reviewer's Rating: Average.— 
eae ae) 

Release date, April 13, 1950. Running time, 54 min- 
utes. PCA No. 14254. General audience classification. 


Steve Norman i 
The Durango Kid f -esresseesese eee eee Charles Starrett 


SE ION og 5 oc 5 clare cid cbiades dane cue oneweuets Himself 
TR EEMIE ahs vieesicesvossineawssiioesaeneed Martha Hyer 
pO errr reer Richard Bailey 
Stanley Andrews, William Haade, Lane Chandler 


REISSUE REVIEWS 


CITY LIGHTS 
(United Artists) 

When “City Lights” was first released in 
February, 1931, it was acclaimed not only as 
another Chaplin masterpiece, but also as a con- 
troversial picture that might restore the popu- 
larity of the silent film. For it was shown at 
a time when the sound film was already firmly 
established. Re-released now in its original 
version, which features Chaplin’s music along 
with occasional sound effects, the picture ap- 
pears to have lost little of its appeal. Charlie 
Chaplin was then and is today a _ top-rate 
comedian who speaks a language—silent though 
moving and clearly understandable—which 
touches the heart as much as it tickles the 
funnybone. “City Lights,” which stars Harry 
Myers and Virginia Cherrill besides Chaplin, 
who also directed and produced, is full of 
imaginative touches, pathetic and yet humorous. 
Considered one of the best of Chaplin’s “tramp” 
pictures—and also his last—it should spell out 
box office everywhere. The original HERALD 
review of February 14, 1931, stressed the diffi- 
culties of a silent picture in a talking era and 
said Chaplin was in a class by himself. UA 
reissued the film April 7, 1950. 


ADVANCE SYNOPSES 


MYSTERY STREET 

(MGM) 

PRODUCER: Frank Taylor. DIRECTOR: 
John Sturges. PLAYERS: Ricardo Montal- 
ban, Sally Forrest, Bruce Bennett, Marshall 
Thompson, Elsa Lanchester. 

MYSTERY MELODRAMA. A girl’s mur- 
der is revealed when drifting sands at Cape Cod 
uncover the body of Vivian, attractive but in- 
discreet cafe worker. The police investigate 
and learn that she was last seen in a yellow car 
with a strange man. When they find the man, 
Shanway, he denies knowing Vivian, even 
though witnesses swear that he was with her. 
The sole believer in his innocence is his young 
wife who pledges herself to get evidence to free 
him. The police are pretty certain, however, 
from the clues that he is the murderer, but he is 
proved innocent. 


THREE LITTLE WORDS 
(MGM) 
PRODUCER: Jack Cummings. DIREC- 
TOR: Richard Thorpe. PLAYERS: Fred 
Astaire, Red Skelton, Vera-Ellen, Arlene 
Dahl. 

MUSICAL. This plot is based on the lives 
of a famous songwriting team, Bert Kalmar and 








Harry Ruby, who wrote countless successful 
songs and music for Broadway shows and mov- 
ing pictures. Bert and Jessie are becoming 
successful in vaudeville but Bert prefers to do 
his magic act alone, at which time he meets 
Ruby. When Bert injures his knee and can’t 
dance for a year Jessie is not unhappy because 
she is hopeful they will marry. But Bert joins 
Ruby and they become a successful writing 
team. After Bert and Jessie do marry she is 
always trying to keep them from quarreling 
because of their respective hobbies. Harry 
meets Eileen and marries her after he and Bert 
have a fight and separate. The girls are instru- 
mental in bringing the team together again. 


THE HAPPY YEARS 
(MGM) 
PRODUCER: Carey Wilson. DIRECTOR: 
William A. Wellman. PLAYERS: Dean. 
Stockwell, Scotty Beckett, Leo G. Carroll, 
Darryl Hickman, Margalo Gilmore, Leon 
Ames, Peter Thompson, Jerrylyn Alton. 
JUVENILE COMEDY. In 1896 in East- 
chester, N. Y., Dink Stover’s family have al- 
most despaired for his education because he is 
an incorrigible student. They send him to 
Lawrenceville, an exclusive preparatory school, 
where he gets into one situation after another 
and incurs the dislike of his classmates. Be- 
cause they think him cowardly he challenges 
several of them to a fight and they change their 
mind. When Dink returns home for the summer 
he meets Dolly Travers and increases his hatred 
of girls when she does not accept his schoolboy 
pranks. He returns to school more difficult to 
handle than ever. However, when a teacher 
inadvertently shows him the error of his ways 
he emerges with a bright new philosophy. 


THE MEN 
(United Artists) 


PRODUCER: Stanley Kramer. DIREC- 
TOR: Fred Zinneman. PLAYERS: Marlon 
Brando, Teresa Wright. 

DRAMA. This study of paraplegic veterans 
revolves around a strong-willed ambitious young 
man to whom the prospect of increasing and 
unceasing dependence is more horrible than 
death. His gradual, painful adjustment to his 
future life takes in the problems of his hospital 
companions and of the people who will surround 
them when they find their places in the world 
again. 


SHORT SUBJECTS 


MUSIC OF MANHATTAN (20th-Fox) 
Movietone Specialty (8003) 

This is an excellent one-reeler whose top 
notch handling of an unusual theme won for it 
spontaneous applause when seen at the Roxy 
theatre in New York. The picture deals, as the 
title says, with music in Manhattan. As a 
way of pointing up the melting pot characteris- 
tics of New York, the camera goes on an in- 
triguing sound-sight tour of the city. There is 
no narration, the sound track providing its own 
explanations. First the audience listens to a 
huray gurdy man in the Italian section of the 
city; then a shot of St. Patrick’s Cathedral 
with the bells ringing; a street carousel; a 
fiddler playing for pennies outside of Carnegie 
Hall fading into a concert violinist on the stage 
inside; the doves in Herald Square; a jive 
joint in Harlem, etc., etc. Vyvyan Donner has 
incorporated some Grade A production values 
and the photography, with Bill Storz as 
cameraman and Arthur Lincer as film editor, is 
off the top shelf. Exhibitors can’t go wrong 
with this one. Edmund Reek produced. 

Release date, July, 1950 10 minutes 


STRIFE WITH FATHER (Warner) 
Merrie Melodies Cartoon (6707) 

Slow-witted Beaky Buzzard is the orphan 
hatched from an egg left on the doorstep of 
Mr. and Mrs. Sparrow. The latter attempts to 
teach the buzzard how to hunt but every attempt 
is foiled by Beaky’s dopey antics. 
Release date, April 1, 1950 





7 minutes 
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TITLE—Production Number—Company 


ABANDONED (707) Univ. 
Abbott & Costello Meet the Killer, 

Boris Karloff (702) Univ. 
Adam and Evalyn (Brit.) Univ. 
Adam's Rib (7)* MGM 


Admiral Was a Lady, The UA 
Adventures of Ichabod & Mr. Toad, The 


(color) (093) RKO 
Against the Wind (Brit.) (965) EL 
Air Hostess (120) Col. 
Alias the Champ (817) Rep. 
All the King's Men (227)* Col. 
Always Leave Them Laughing (908)* WB 


Amazing Mr. Beecham (Brit.) (021) EL 
Ambush (13) MGM 


And Baby Makes Three (229) Col. 
Angels in Disguise (4818) Mono. 
Anna Lucasta (148) Col. 
Annie Get Your Gun (color) MGM 
Apache Chief (4824) Lippert 
Arizona Cowboy, The (4961) Rep. 
Arctic Fury (011) RKO 
Asphalt Jungle, The (29) MGM 
Astonished Heart, The (Brit.) Univ. 
BACKFIRE (915) WB 
Bagdad (color) (903)* Univ. 
Bandit King of Texas (867) Rep. 
Bandits of El Dorado (268) Col. 
Barbary Pirate (212) Col. 
Baron of Arizona (4902) Lippert 
Barricade (color) (918) WB 
Battleground (16)* MGM 
Beau Geste (4920) Para. 
Beauty on Parade Col. 
Bed of Roses RKO 
Belle of Old Mexico (4906) Rep. 
Bells of Coronado (color) (4941) Rep. 
Beware of Blondie Col. 
Beyond the Forest (906) WB 
Big Hangover, The (28) MGM 
Big Lift, The (012) 20th-Fox 
Big Wheel, The UA 
Black Hand (20) MGM 
Black Magic UA 
Black Midnight (4805) Mono. 
Blonde Bandit, The (4904) Rep. 
Blonde Dynamite (4913) Mono. 
Blondie Hits the Jackpot (205) Col. 
Blondie's Hero (206) Col. 
Blossoms in the Dust (color) (17) | MGM 
Blue Grass of Kentucky (color) 

(4901) Mono. 
Blue Lagoon (Brit.) (color) (704) Univ. 
Bodyhold (216) Col. 
Bomba on Panther Island (4807) Mono. 
Border Incident (5) MGM 
Borderline (909) Univ. 


Boy from Indiana (024) EL 
Bride for Sale (068) RKO 
Buccaneer's Girl (color) (912) Univ. 
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lied by the distributor. 
er to pages in the PRODUCT 
DIGEST SECTION of MOTION PICTURE HERALD. 
Short Subjects Chart with Synopsis Index can be found on 
pages 270-271, issue of April 22, 1950. 
Feature product listed by Company on page 255, issue of 
April 8, 1950. For complete listing of 1948-49 Features by 
Company, see Product Digest, pages 4732-4733, issue of August 


Release 
Stars Date 
Dennis O'Keefe-Gale Storm Oct.,'49 

Abbott-Costello-Karloff Aug.,'49 
Stewart Granger-Jean Simmons Not Set 
Spencer Tracy-Katharine Hepburn Nov. 18,'49 
Wanda Hendrix-Edmond O'Brien Aug. 4,'50 
Walt Disney Feature Oct. 1,'49 
Robert Beatty-Simone Signoret Sept.,'49 
Gloria Henry-Ross Ford Aug. 25,'49 
Robert Rockwell-Barbara Fuller Oct. 15,'49 
Broderick Crawford-Joanne Dru Jan.,'50 
Milton Berle-Virginia Mayo Nov. 26,'49 
Cecil Parker-A. E. Matthews Feb.,'50 


Robt. Taylor-John Hodiak-Arlene Dahl Jan. 13,'50 


Robert Young-Barbara Hale Dec.,'49 
Leo Gorcey-Huntz Hall Sept. 25,'49 
Paulette Goddard-Oscar Homolka Aug.,'49 
Betty Hutton-Howard Keel (trade) May 23,'50 
A. Curtis-R. Hayden-C. Thurston Nov. 4,'49 
Rex Allen-Gordon Jones Apr. 1,'50 
Del Cambre-Eve Miller Oct. 1,49 
Sterling Hayden-Louis Calhern June 2,'50 
Noel Coward-Celia Johnson Mar.,'50 
Virginia Mayo-Gordon Mac Rae Feb. 11,'50 
M. O'Hara-P. Christian-V. Price Nov.,'49 
Allan "Rocky" Lane-Eddy Waller Aug. 29,'49 
Chas. Starrett-Smiley Burnette Oct. 20,'49 
Donald Woods-Trudy Marshall Nov. 10,'49 
Vincent Price-Ellen Drew Mar. 4,'50 
D. Clark-R. Massey-R. Roman Apr. 1,'50 
Van Johnson-John Hodiak Jan. 20,'50 
G. Cooper-R. Milland (reissue) (east) Mar.,'50 
Robert Hutton-Lola Albright May 4,'50 
J. Fontaine-R. Ryan-Z. Scott Sept. 16,'50 
Estelita Rodriguez-Robert Rockwell Mar. 1,'50 
Roy Rogers-Dale Evans Jan. 8,'50 
Penny Singleton-Arthur Lake Not Set 
Bette Davis-Joseph Cotten Oct. 22,'49 
Van Johnson-Elizabeth Taylor May 26,'50 
Montgomery Clift-Paul Douglas May,'50 
Mickey Rooney-Thomas Mitchell Nov. 4,49 
G. Kelly-J. C. Naish-T. Celli Mar. 17,'50 
Orson Welles-Nancy Guild Aug. 19,'49 
Roddy McDowall-Damian O'Flynn Oct. 2,'49 
Gerald Mohr-Dorothy Patrick Dec. 22,'49 
Leo Gorcey-Adele Jergens Feb. 12,'50 
Penny Singleton-Arthur Lake Oct. 6,'49 
Penny Singleton-Arthur Lake Mar. 9,'50 


Greer Garson-Walter Pidgeon (reissue) Feb. 17,'50 


Bill Williams-Jane Nigh Jan. 22,'50 
Jean Simmons-Donald Houston Aug.,'49 
Willard Parker-Lola Albright Mar. 21,'50 
Johnny Sheffield-Allene Roberts Dec. 18,'49 
George Murphy-Ricardo Montalban Oct. 28,'49 
Fred MacMurray-Claire Trevor Feb. 9,'50 
Lon McCallister-Lois Butler Mar.,'50 
Robert Young-Claudette Colbert Nov. 12,'49 
Yvonne de Carlo-Philip Friend Mar.,'50 


tionable; A-2, Uno 
part; C, Condemned. 


Running 
Time 


79m 


84m 
92m 
10im 
85m 


68m 
95m 
6Im 
60m 
109m 
116m 
85m 
89m 
84m 
63m 
86m 
107m 
60m 
67m 
bIm 
112m 
92m 


9im 
82m 
60m 
56m 
65m 
93m 
75m 
118m 
114m 
66m 


70m 
67m 
66m 
96m 
82m 
120m 
92m 
93m 
105m 
66m 
60m 
66m 
66m 
67m 
100m 


72m 
10im 
63m 
70m 
92m 
88m 
66m 
87m 
77m 


THE RELEASE CHART 


Index to Reviews and Advance Synopses, with 
Rating Data in PRODUCT DIGEST SECTION 


Release dates and running time are furnished as soon as avail- 
able. Advance dates are tentative and subject to change. Run- 
ning times are the official times supp 


For exploitation see Managers’ Round Table section. 

* following a title indicates a box office Champion. 

Picture ratings under National Groups are estimates by 
leading women's organizations and national review committees: 
A—Adults (over 18 years), Y—Youth (ages 12 to 18), C—Chil. 
dren (ages 8 to 12). Legion of Decency Ratings: A-1, Unobjec. 

for Adults; B, Objectionable jn 

(S) before a page number indicates advance synopsis. 

7— REVIEWED — 7———_ RATINGS——_, 
(S) =synopsis Nat'l Herald 
Issue Page Groups L.ofD. Review 
Oct. 8 4! A A-2 Good 
Aug. 6 4706 AY A-| Fair 
Nov. 26 98 Good 
Nov. 5 73 AorAY A-2 — Excellent 
May 13 293 Good 
Aug. 27 4730 AYC A-| Excellent 
May 28 4626 AYC B Good 
Aug. 13 (S)4715 A-l 
Oct. 29 66 A-2. Good 
Nov. 5 73 AorAY B Excellent 
Nov. 26 97. AYC B Very Good 
Dec. 31 137. AYC A-2. Good 
Dec. 24 129. AYC A-| Very Good 
Dec. 3 105 A B Average 
Nov. 26 98 AYC A-2 Fair 
July 16 4682 A B Very Good 
Apr. 15 261 AYC A-2 Excellent 
Oct. 22 59 A-| Fair 
May 13 294 Fair 
Oct. | 34 AYC A-|. Good 
May 6 285 B Excellent 
Feb. 18 197 A B Very Good 
Jan. 21 161 A A-2. Good 
Nov. 26 97. AYC A-2 Good 
Oct. 8 41 AYC Good 
Nov. 5 ($)75 AYC A-| 
Aug. 13 4714 AY A-2 Fair 
Feb. 18 198 A-2 Good 
Mar. I] 221 +A B Good 
Oct. | 33 AY A-| Superior 
Mar. 25 238 
Mar. 25 237. AYC Good 
Mar. 25 (S)238 
Feb. II 189 AY A-2 Fair 
Jan. 21 163 AYC Good 
Apr. 8 254 Fair 
Oct. 22 59 +A B Average 
Mar. 18 229 A-2 Excellent 
Apr. 15 261 AYC A-2 Excellent 
Nov. 5 73 AY B Very Good 
Jan. 21 161 AYorAYC A-2_— Excellent 
Aug. 20 4721 B Very Good 
Sept. 10 (S)it AYC A-| 
Jan. 28 169 AorAY A-2 Good 
Feb. 4 (S)I78 A B 
Oct. 8  (S)42 AYC A-I 
Mar. 11 (S)223 AYC A-l 
Jan. 28 170 
Jan. 21 161 AYC A-| Excellent 
Aug. 6 4706 AY A-2 Good 
Dec. 24 130 A A-2 Fair 
Jan. 14 153 AYC A-| Good 
Aug. 27 4730 A B Very Good 
Jan. 14 153 AY A-2. Good 
Apr. | 246 AYC A-2 Good 
Oct. 22 58 AY A-2 Good 
Mar. 4 213. AYC A-2 Good 
MOTION PICTURE HERALD, MAY 13, 1950 


UMI 











UMI 


it 


= -- - = -_— = - = ~~ 9 


i a i 


ae Bo, te te oe oe coe. oe oe oe ee oe eee 


Ss Ls <.. . mr ee ee oe aT. |. |. eee ee 


TIT Ta Ta Ta ee 


DADA Aa DDADAD MM 


wv 





s by 
ttees: 
—Chil. 
objec. 
ble in 


erald 
view 


d 
llent 
d 


llent 
d 


llent 
Good 
d 


| Good 


rage 


' Good 
llent 


lent 


age 
lent 
lent 
Good 
ent 
Sood 


ent 


Sood 





UNI 


TITLE—Production Number—Company 


CAGED WB 
Call of the Forest (4821) Lippert 
Captain Carey, U.S.A. (4918) Para. 
Captain China (4911) Para. 
Captive Girl Col. 
Capture, The RKO 
Cargo to Capetown (236) Col. 
Chain Lightning (905) WB 
Challenge to Lassie (color) (10) MGM 
Champagne for Caesar UA 
Cheaper by the Dozen (color) 

(009)* 20th-Fox 
Chicago Deadline (4905)* Para. 
Chinatown at Midnight (218) Col. 
Christopher Columbus (Brit.) 

(color) (708) Univ. 
Cinderella (color) (094)* RKO 
City Lights UA 
Code of the Silver Sage (4963) Rep. 
Colt .45 (color) (922) WB 
Comanche Territory (color) (916) Univ. 
Come to the Stable (922)* 20th-Fox 
Congolaise FC 
Conspirator (Brit.) (21) MGM 
Cowboy and the Indians, The (184) | Col. 
Cowboy and the Prizefighter (color) (956) EL 
Cow Town Col. 
Cry Murder FC 
Curtain Call at Cactus Creek (col.) (918) Univ. 
Customs Agent Col. 
DAKOTA Lil (color) (005) 20th-Fox 
Dalton Gang, The (4913) Lippert 
Damned Don't Cry, The (921) WB 
Dancing in the Dark (color) (001) © 20th-Fox 
Dangerous Profession, A (014) RKO 
Daughter of Rosie O'Grady (920) (color) WB 
Davy Crockett, Indian Scout UA 
Daybreak (Brit.) Univ. 
Deadly Is the Female UA 
Dear Wife (4912) Para. 
Deputy Marshal (4905) Lippert 
Destination Tokyo (923) WB 
Devil's Doorway (34) MGM 
Devil's Henchmen, The (110) Col. 
D.O.A. UA 
Doctor and the Girl, The (3) MGM 
Down Dakota Way (843) (color) Rep. 
Duchess of Idaho (color) MGM 
Dynamite Pass (022) RKO 


EAGLE and the Hawk (4916) (color) Para. 
East Side, West Side (14) — 


Easy Living (003) 
Everybody Does It (926) 20th-Fox 


Everybody's Dancin’ (4922) Lippert 
FALLEN Idol, The ( Brit.) SRO 
Father Is a Bachelor (232) Col. 
Father of the Bride (30) MGM 
Father Was a Fullback (925) 20th-Fox 
Faust and the Devil (Ital.) Col. 
Federal Agent at Large (4911) Rep. 
Fence Riders (4846) ono. 
Feudin’ Rhythm (252) Col. 
Fighting Kentuckian, The (4902) Rep. 
Fighting Man of the Plains (930) 

(color) 20th-Fox 
Fighting Redhead, The (955) (color) EL 
Fighting Stallion, The (069) » EL 


File on Thelma Jordon (See Thelma Jordon) 
Flying Saucer, The FC 


Forbidden Jungle EL 
Four Days Leave FC 
Francis (910)* Univ 
Free for All (901) Univ. 
Frontier Outpost (263) Col. 
GAL Who Took the West, The 

(color) (706) Univ 


Gay Lady, The (Brit.) (013) EL 


Girl from San Lorenzo, The UA 
Girls’ School (213) Col. 
Glass Mountain, The (Brit.) (012) EL 
God Is My Co-Pilot (924 WB 
Golden Gloves Story, The (023) EL 
Golden Stallion, The (color) (844) Rep. 
Golden Twenties, The (021!) RKO 
Great Lover, The (4909)* Para. 





Rel Runni g 
Stars Date Time 

Eleanor Parker-Agnes Moorhead June 10,'50 96m 
Robert Lowery-Ken Curtis Nov. 18,'49 74m 
Alan Ladd-Wanda Hendrix Apr.,'50 83m 
J. Payne-G. Russell-J. Lynn Feb.,'50 97m 
Johnny Weissmuller-Buster Crabbe NotSet 73m 
Teresa Wright-Lew Ayres Apr. 8,'50 91m 
B. Crawford-J. Ireland-E. Drew Apr.,'50 80m 
Humphrey Bogart-Eleanor Parker Feb. 25,'50 94m 
Edmund Gwenn-Donald Crisp Dec. 16,'49 76m 
Ronald Colman-Celeste Holm Apr. 7,'50 99m 
Jeanne Crain-Clifton Webb-Myrna Loy Apr.,'50 85m 
Alan Ladd-Donna Reed Nov. 11,'49 87m 
Hurd Hatfield-Jean Willes Jan. 19,'50 67m 
Fredric March-Florence Eldridge Oct.,'49 104m 
Walt Disney Characters Mar. 4,'50 75m 
Charles Chaplin-Harry Myers (reissue) Apr. 7,'50 85m 
Rocky Lane-Eddy Waller Mar. 25,'50 60m 
Randolph Scott-Ruth Roman May 27,'50 74m 
Maureen O'Hara-Macdonald Carey May,'50 76m 
Loretta Young-Celeste Holm Sept.,'49 94m 
Documentary-Natives Apr. 17,'50 68m 
Robert Taylor-Elizabeth Taylor Mar. 24,'50 87m 
Gene Autry-Sheila Ryan Sept.,'49 70m 
Jim Bannon-Don Kay Reynolds Dec.,'49 59m 
Gene Autry-Gail Davis May,'50 70m 
Carole Mathews-Jack Lord Jan.,'50 63m 
Donald O'Connor-Eve Arden June,'50 86m 
William Eythe-Marjorie Reynolds May 18,'50 72m 
G. Montgomery-R. Cameron-M. Windsor Feb.,'50 87m 
Don Barry-Betty Adams Oct. 21,'49 58m 
J. Crawford-D. Brian-K. Smith May 13,50 103m 
W. Powell-M. Stevens-B. Drake Jan.,'50 92m 
Geo. Raft-Pat O'Brien-Ella Raines Nov. 26,'49 79m 
June Haver-Gordon MacRae Apr. 29,'50 104m 
George Montgomery-Ellen Drew Jan. 7,'50 71m 
Eric Portman-Ann: Todd Not Set 82m 
John Dall-Peggy Cummins Jan. 21,'50 87m 
William Holden-Joan Caulfield Feb.,'50 88m 
Jon Hall-Frances Langford Oct. 28,'49 72m 
Carey Grant-John Garfield (reissue) June 3,'50 135m 
Robert Taylor-Louis Calhern July 21,'50 85m 
Warner Baxter-Mary Beth Hughes _ Sept. 15,'49 69m 
Edmond O'Brien-Pamela Britton Apr. 21,'50 83m 
G. Ford-C. Coburn-G. De Haven Sept..23,'49 98m 
Roy Rogers-Dale Evans Sept. 9,'49 67m 
Esther Williams-Van Johnson July,'50 

Tim Holt-Lynne Roberts Mar. 23,'50 6Im 
John Payne-Rhonda Fleming June,'50 104m 
James Mason-Barbara Stanwyck Feb. 10,50 108m 
Victor Mature-Lucille Ball Sept. 3,'49 77m 
Paul Douglas-Linda Darnell Nov.,'49 98m 
Spade Cooley-Richard Lane Mar. 31,'50 65m 
Ralph Richardson-Michele Morgan Nov.,'49 94m 
William Holden-Coleen Gray Feb.,'50 84m 
Spencer Tracy-Joan Bennett June 16,'50 93m 
Fred MacMurray-Maureen O'Hara Oct.,'49 84m 
Italo Tajo-Nelly Corradi Not Set 87m 
Dorothy Patrick-Robert Rockwell Mar. 12,'50 60m 
Whip Wilson-Andy Clyde Jan. 29,'50 57m 
Eddy Arnold-Gloria Henry Dec.,'49 66m 
John Wayne-Vera Ralston Oct.5,'49 100m 
Randolph Scott-Jane Nigh Dec.,'49 94m 
Jim Bannon-Peggy Stewart Oct.,"49 55m 
Bill Edwards-Doris Merrick Mar.,'50 63m 
Mikel Conrad-Pat Garrison Jan.,'50 69m 
Don Harvey-Forrest Taylor Mar.,'50 67m 
Cornel Wilde-Josette Day Feb. 6,'50 98m 
Donald O'Connor-Patricia Medina Feb.,'50 91m 
Robert Cummings-Ann Blyth Nov.,'49 83m 
Charles Starrett-Smiley Burnette Dec. 29,'49 65m 
Yvonne De Carlo-Chas. Coburn Sept.,'49 84m 
Jean Kent-James Donald Dec.,'49 96m 
Duncan Renaldo-Leo Carrillo Feb. 24,'50 59m 
Joyce Reynolds-Ross Ford Feb. 9,'50 62m 
Valentina Cortesa-Dulcie Gray May,'50 90m 
Dennis Morgan-Ray. Massey (reissue) June 3,'50 88m 
James Dunn-Dewey Martin May,'50 76m 
Roy Rogers-Dale Evans Nov. 15,'49 67m 
Al Jolson-R. Valentino, et al. Apr.,'50 68m 
Bob Hope-Rhonda Fleming Dec. 28,'49 80m 
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-— REVIEWED — 

(S) =synopsis 
Issue Page 
May 6 286 
Apr. 21 (S)278 
Feb. 25 205 
Nov. 5 74 
Apr. 22 271 
Apr. 8 254 
Apr. | 246 
Feb. 4 177 
Oct. 22 58 
Feb. II 186 
Apr. | 245 
Aug. 13 4713 
Nov. 26 98 
Oct. 15 49 
Dec. 17 121 
May 13 295 
Apr. 22 269 
May 6 285 
Apr. 8 253 
June 25 4657 
May 13 294 
Feb. 18 197 
Nov. 5 75 
Jan. 14 154 
May 13 295 
Feb. II 189 
Apr. 22. (S)271 
Apr. 15 262 
Jan. 28 169 
Jan. 28 (S)170 
Apr. 15 263 
Nov. 5 74 
Oct. 22 59 
Apr. | 245 
Jan. 14 153 
July 9 4673 
Nov. 5 74 
Nov. 12 8! 
Oct. 15 49 
Apr. 29 278 
May 6 287 
Oct. 29 66 
Dec. 31 137 
Sept. 17 17 
Sept. 10 10 
Mar. 25 238 
Feb. II 186 
Dec. 17 122 
Aug. 20 4722 
Sept. 3 I 
Apr. 15 263 
Oct. 8 4l 
Feb. II 186 
May 13 293 
Aug. 20 4721 
May 6 287 
Mar. 25 238 
Feb. 18 (S)199 
Dec. 17 $)123 
Sept. 17 18 
Oct. 15 50 
Oct. 8 42 
May 13 294 
Jan. 14 154 
May 13 294 
Apr. | 246 
Dec. 17 121 
Nov. 5 75 
Dec. 17 (S)123 
Sept. 17 18 
Jan. 21 163 
Mar. I! 222 
Feb. 18 (S)199 
Jen. 7 146 
Apr. 29 278 
Apr. 29 278 
Oct. 29 65 
Mar. 18 229 
Sept. 17 17 





—— RATINGS 
Nat'l Herald 
Groups L.ofD. Review 
A A-2 Very Good 
A-1 
AYC A-2 Very Good 
AY A-2. Very Good 
Fair 
A B Fair 
AY or AYC B Good 
AY orAYC A-2 Excellent 
AYC A-| Good 
AYC A-2 Fair 
AYC A-| Very Good 
AY A-2. Good 
AYC or AY A-2_ Fair 
AYC A-| Good 
AYC A-| Excellent 
AYC A-| Good 
A-| Very Good 
AYC A-| Good 
AY A-| Very Good 
Fair 
AYCorAY A-2_ Fair 
AYC A-| Good 
AYC A-| Good 
Average 
A-2 Fair 
AYC A-! 
AYC A-2 Fair 
A B Good 
A-| 
A B Good 
AYC A-2 Very Good 
A A-2 Fair 
AYC A-2 Excellent 
AYC Good 
B Fair 
A B Good 
AYC A-| Very Good 
A-| Good 
A-| Average 
A-2 Fair 
AY orAYC A-2 Excellent 
A A-2 Very Good 
AYC A-| Good 
AYC A-| Average 
AYC B Good 
A B Good 
A-2. Good 
AYC A-2_ Excellent 
A-2 Average 
AY B Very Good 
AYC A-2 Fair 
A-| Excellent 
AYC A-2 Very Good 
Aor AY Good 
AYC A-| Good 
AYC A-I 
AYC A-! 
AYC A-2. Good 
AY B Good 
AYC A-| Fair 
Fair 
A-| Fair 
Fair 
A-2 Fair 
AYC A-| Excellent 
AYC A-| Average 
AYC A-1 
AY A-2 Fair 
A-2 Fair 
AYC A-| Fair 
AYC A-1 
A or AY A-2 Good 
AYorAYC A-I Good 
AYC A-| Very Good 
AYC A-| Excellent 
AYC or AY A-2 Very Good 
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TITLE—Production Number—Company 


Great Plane Robbery, The UA 
Great Rupert, The (019) EL 
Guilty Bystander FC 


Guilty of Treason (022) EL 


Gunfighter, The (015) 20th-Fox 
Gunmen of Abiliene (4962) Rep. 
HAMLET (Brit.) (Spcl.)* U-I 
Happy Years, The (32) MGM 
Harbor of Missing Men (4913) Rep. 
Hasty Heart, The (913) WB 
Heiress, The (4924)* Para. 
Hidden Room, The (Brit.) (O11) EL 
Hit the Ice (943) EL 
Holiday Affair (013) RKO 
Holiday in Havana (217) Col. 
Hollywood Varieties (4916) Lippert 
Horesmen of the Sierras (163) Col. 
House Across the Street, The (902) WB 
House by the River (4912) Rep. 


ICHABOD and Mr. Toad (See Adventures of) 
Inspector General, The (color) (912) WB 
Intruder in the Dust (9) MGM 
| Was a Male War Bride (923)* 20th-Fox 
| Was a Shoplifter (917) Univ. 
JACKIE Robinson Story, The (032) EL 
Jiggs & Maggie in Jackpot Jitters 

(4812) Mono. 
Jiggs and Maggie Out West (4909) Mono. 
Joan of Arc (color) (963)* RKO 
Joe Palooka Meets Humphrey (4911) Mono. 
Johnny Holiday UA 


Johnny One-Eye UA 
Jolson Sings Again (color)* (221) Col. 
KEY to the City (18)* MGM 
Kid from Cleveland, The (4901) Rep. 
Kid from Texas, The (color) (911) Univ. 
Killer Shark (4907) Mono. 
Kill the Umpire Col. 
Kind Hearts and Coronets (Brit.) EL 
Kiss for Corliss, A UA 
LADY Takes a Sailor, The (911) WB 
Lawless, The (4923) Para. 


Lawless Code (4866) Mono. 


Lives of a Bengal Lancer (4921) Para. 

Lost Boundaries* 

Love Happy UA 

Love That Brute (016) 20th-Fox 

MADAME Bovary (931)* MGM 

Ma and Pa Kettle Go to Town (914) Univ. 
niv. 


Madeleine (Brit.) 
Malaya (12) MGM 
Man on the Eiffel Tower (color) (069) ne 


Mark of the Gorilla (231) ol. 
Mary Ryan, Detective (214) Col. 
Masked Raiders (012) RKO 
Masterminds (4819) Mono. 
Men, The UA 
Military Academy (210) Col. 
Miss Grant Takes Richmond (222) Col. 
Modern Marriage, A Mono. 
Montana (color) (914) WB 
Mother Didn't Tell Me (006) 20th-Fox 
Motor Patrol (4923) Lippert 
Mr. Soft Touch (149) Col. 
Mrs. Mike UA 
Mule Train (248) Col. 
My Foolish Heart (052)* RKO 
My Friend Irma (4903)* Para. 
Mysterious Desperado, The (007) RKO 


Mystery at the Burlesque(Brit.) (4926) Mono. 
Mystery Street (35) MGM 


NANCY Goes to Rio (color) (19)* MGM 


Navajo Trail Raiders (868) Rep. 
Nevadan, The (color) (228) Col. 
Never Fear (020) EL 
Night and the City (013) 20th-Fox 
No Man of Her Own (4919) Para. 
No Sad Songs for Me (238) Col. 
OH, You Beautiful Doll 

20th-Fox 


(color) (927) 
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Stars 


Tom Conway-Margaret Hamilton 
Jimmy Durante-Terry Moore 
Zachary Scott-Faye Emerson 

C. Bickford-P. Kelly-B. Granville 
Gregory Peck-Helen Westcott 
Allan "Rocky" Lane-Eddy Waller 


Laurence Olivier-Jean Simmons 
Dean Stockwell-Darryl Hickman 
Richard Denning-Barbra Fuller 
Ronald Reagan-Patricia Neal 


Release 
Date 


Mar. 10,'50 
Mar.,'50 
Jan.,'50 
Feb.,'50 
July,'50 

Feb. 6.'50 


Not Set 
July 7,'50 
Mar. 26,'50 
Jan. 14,'50 


Olivia de Havilland-Montgomery Clift Dec. 28,'49 


Robert Newton-Sally Gray 
Bud Abbott-Lou Costello 
Robert Mitchum-Janet Leigh 
Desi Arnaz-Mary Hatcher 
Rob't. Alda-Peggy Stewart & others 
Charles Starrett-Smiley Burnette 
Wayne Morris-Janis Paige 

Louis Hayward-Jane Wyatt 


Danny Kaye-W. Slezak-Barbara Bates 
David Brian-Claude Jarman, Jr. 
Cary Grant-Ann Sheridan 

Scott Brady-Mona Freeman 


Jackie Robinson-Ruby Dee 


Joe Yule-Renie Riano 

Joe Yule-Renie Riano 

Ingrid Bergman-Jose Ferrer 
Joe Kirkwood-Leon Errol 
William Bendix-Allen Martin, Jr. 
Pat O'Brien-Wayne Morris 
Larry Parks-Barbara Hale 


Clark Gable-Loretta Young 
George Brent-Lynn Bari 

Audie Murphy-Gale Storm 
Roddy McDowall-Laurette Luez 
Wm. Bendix-Una Merkel 
Dennis Price-Valerie Hobson 
Shirley Temple-David Niven 


Jane Wyman-Dennis Morgan 
Macdonald Carey-Gail Russell 
Jimmy Wakely-Cannonball Taylor 
G. Cooper-F. Tone 
Beatrice Pearson-Mel Ferrer 
Marx Bros.-llona Massey 
Paul Douglas-Jean Peters 


Jennifer Jones-Louis Jourdan 
Marjorie Main-Percy Kilbride 
Ann Todd-lvan Desny 

Spencer Tracy-James Stewart 

C. Laughton-F. Tone-B. Meredith 
Johnny Weissmuller-Trudy Marshall 
Marsha Hunt-John Litel 

Tim Holt-Marjorie Lord 

Leo Gorcey-Huntz Hall 

Marlon Brando-Teresa Wright 
Stanley Clements-Myron Welton 
Lucille Ball-Wm. Holden 

R. Hadley-M. Field-R. Clarke 
Errol Flynn-Alexis Smith 

Dorothy McGuire-Wm. Lundigan 
Don Castle-Jane Nigh 

Glenn Ford-Evelyn Keyes 

Dick Powell-Evelyn Keyes 

Gene Autry-Sheila Ryan 

Susan Hayward-Dana Andrews 
John Lund-Diana Lynn-Marie Wilson 
Tim Holt-Richard Martin 

Garry Marsh-Jon Pertwer 
Ricardo Montalban-Sally Forrest 


A. Sothern-J. Powell-B. Sullivan 
Allan "Rocky" Lane-Eddy Waller 
Randolph Scott-Dorothy Malone 
Sally Forrest-Keefe Brasselle 
Richard Widmark-Gene Tierney 
Barbara Stanwyck-John Lund 
Margaret Sullavan-Wendell Corey 


Mark Stevens-June Haver 


Oct.,'49 


(reissue) Feb.,'50 


Dec. 24,'49 
Oct. 13,'49 
Jan. 14,'50 
Sept. 22,'49 
Sept. 10,'49 
Mar. 25,'50 


Dec. 31,'49 
Dec. 2,'49 
Sept.,'49 
May,'50 


May 16,'50 


Sept. 11,'49 
Apr. 23,'50 
July 29,'50 
Feb. 5,'50 
Feb. 18,'50 
May 5,'50 
Feb.,'50 


Feb. 24,'50 
Sept. 5,'49 
Mar.,"50 
Mar. 19,'50 


Apr. 8,'50 


Dec. 24,'49 
July,"50 
Dec. 4,'49 


(reissue) (east) Mar.,'50 


Oct. 14,'49 
Sept. 10,'49 
Apr. 16,'50 
July 28,'50 


Mar. 10,'50 
Oct. 15,'49 
Feb.,'50 
Jan.,"50 
June,'50 
May,'50 
May,'50 


Nov.,'49 


Running 
Time 


éIm 
86m 
92m 
86m 
84m 
60m 


153m 


60m 
102m 
120m 
93m 
82m 
87m 
73m 
60m 
56m 
69m 
88m 


102m 
87m 
105m 
74m 


67m 
66m 
145m 
65m 
94m 


96m 


99m 
89m 
78m 
76m 
78m 
101m 
88m 


99m 
83m 
58m 
Ii Im 
97m 
9Im 
85m 


115m 
79m 


98m 
97m 
68m 
67m 
60m 
64m 


64m 
87m 
66m 
76m 
88m 
67m 
93m 
99m 
70m 
99m 
103m 
éIim 
58m 


99m 
60m 
8im 
8Iim 


98m 
89m 


93m 


am REVIEWED 2 RATINGS——__ 
(S) =synopsis Nat'l Herald 

Issue Page Groups L.ofD. Review 
Mar. II 222, AYC A-| Average 
Jan. 7 145 AYC A-| Very Good 
Feb. 18 197 A-2 Good 
Jan. 7 146 A A-! Very Good 
Apr. 29 277. AYC A-1_ Very Good 
Feb. 18 197 AYC A-! Good 
July 3 Herald(17) AY A-2 
May 13 (S)295 
Apr. 29 276 A-l Fair 
Dec. 10 113 AY A-| Excellent 
Sept. 10 9 AorAY A-2 Superior 
Jan. 14 154 A A-2 ood 
Feb. II 189 
Nov. 19 89 AYC A-1 Ver 
Oct. 8  (S)42 AYC B ¥ Seed 
Jan. 7 146 B Fair 
Dec. 3 (S)106 AYC A-| 
Aug. 20 4722 AYC At Avil 
Apr. | 246 A A-2 Very Good 
Nov. 19 89 AYC A-| Very S 
Oct. 15 49 AY Al Very Good 
Aug. 134713, A S  Veyead 
Apr. 15 262 AYorAYC A-2 Average 
Apr. 22 (S)271 
Sept. 3 » AyYC A-! Good 
Mar. 25 237 Good 
Oct. 30 4366 AY A-| Superior 
Feb. II 186 AYC A-| Good 
Dec. 17 122. AYC A-| Good 
Apr. 15 (S)263 A B 
Aug. 13 4713, AYC B Very Good 
Feb. 4 178 A B Very Good 
Sept. 10 g AY A-! Good 
Feb, 25 205 AYorAYC A-2 Good 
Apr. 29 (S$)278 AYC A-2 
May 6 285 AYC A-| Very Good 
May 6 285 A Excellent 
Oct. 22 58 AYC B Very Good 
Dec. 3 105 AYC B Very Good 
Apr. 8 253 AYC Good 
Oct. 8 ($)42 AYC A-l 
Mar. 25 238 
July 2 4665 AYC A-| Very Good 
Sept. 24 26 AYC B Fair 
May 13 293 A B Very Good 
Aug. 6 4705 A A-2. Good 
Apr. | 245 AYC A-| Very Good 
Mar. 25 (S)238 A B 
Dec. 3 105 AYCorAY A-2_ Average 
Dec. 24 130 AorAY A-2 Very Good 
Mar. 4 214 AYC A-| Good 
Nov. 12 82 AYCorAY A-2_ Fair 
Oct. | 34 AYC A-| Fair 
Jan. 14 154 AYC A-| Good 
May 13 ($)295 AYC A-2 
Apr. 29 278 AYorAYC A-I_ Fair 
Oct. | 34 AY A-2 Excellent 
Apr. 8 254 Average 
Jan. 7 45 AYC A-| Good 
Feb. 4 178 AYorAYC A-2 Good 
May I: 293 Good 
Aug. & 4705 AYC A-| Good 
Dec. 24 129 A A-2 Very Good 
Jan. 28 (S)170 AYC A-l 
Oct. 22 58 AorAY B Excellent 
Aug. 20 4721 AYC A-2 Very Good 
Aug. 27 4731 AYC A-| Fair 
Apr. 22 271 Fair 
May 13 (S)295 A-2 
Feb. 4 177. AYC A-2 Excellent 
Oct. 22 59 AYC A-| Fair 
Jan. 28 169 AY A-1 Good 
Jan. 14 154 A B Good 
May 6 (S)287 
Feb. 25 205 A B Good 
Apr. 15 261 A A-2 Excellent 
Sept. 24 26 AYC A-2 Very Good 
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ee 7— REVIEWED — 7——— RATINGS 
ald Release Running (S) =synopsis Nat'l Herald 
°w TITLE—Production Number—Company Stars Date Time Issue Page Groups L.ofD. Review 
e Oliver Twist (Brit.) (828) EL John H. Davies-Robert Newton NotSet [15m June 26 (S)4219 
ood Once More, My Darling (703) Univ. Robert Montgomery-Ann Blyth Aug.,'49 94m July 30 4698 AY A-2° Good 
Once Upon a Dream (Brit.) (942) EL Googie Withers-Griffith Jones Sept.,'49 87m July 9 4673 A A-2. Good 
sod One Last Fling (831!) WB Alexis Smith-Zachary Scott Aug. 6,'49 64m July 9 4673 A-2 Fair 
Dod One Way Street (915) Univ. James Mason-Marta Toren Apr.,50 79m Apr. -15 262 A B Good 
On the Town (color) (11)* MGM __~ Gene Kelly-F. Sinatra- Betty Garrett Dec. 30,'49 98m Dec. 10 113) AYC A-2 Excellent 
Operation Haylift (4910) Lippert Bill Williams-Tom Brown Apr. 28,'50 74m Apr. 29 278 A-| Good 
Our Very Own RKO Ann Blyth-F. Granger-Joan Evans June 17,'50 93m Mar. 25 237 =AYC A-2 Very Good 
Outcast of Black Mesa (265) Col. Charles Starrett-Smiley Burnette Apr. 13,50 54m May 13 295 AYC Average 
Outlaw, The (066) RKO = Jack Buetel-Jane Russell Jan. 7,50 103m Dec. 31 138 B Poor 
Outriders, The (color) (24) MGM — Joel McCrea-Arlene Dahl Apr. 21,'50 93m Mar. 11 2H (| AYCS A-2. Very Good 
Outside the Wall (913) Univ. Richard Basehart-Marylin Maxwell Mar.,'50 80m Feb. 11 185 A A-2. Good 
PAID in Full (4915) Para. Robert Cummings-Lizabeth Scott Mar.,'50 105m Dec. 24 130 A B Fair 
od Palomino, The (color) (230) Col. Jerome Courtland-Beverly Tyler Mar.,'50 73m Feb. 4 178 AYC A-| Fair 
Passport to Pimlico (Brit.) (010) EL Stanley Holloway-Betty Warren Dec..'49 72m Oct. 8 41 AYC A-| Good 
Perfect Strangers (917) WB Ginger Rogers-Dennis Morgan Mar. 25,'50 88m Mar. 4 214. AorAY B Fair 
Pinky* (931) 20th-Fox J. Crain-W. Lundigan-E. Barrymore Nov.,'49 102m Oct. | 33 AYCorAY A-2_ Excellent 
Pioneer Marshal (4971) Rep. Monte Hale-Paul Hurst Dec. 24,'49 60m Jan. 14 154 AYC A-| Good 
od Pirates of Capri FC Louis Hayward-Binnie Barnes Dec. 1,'49 94m Dec. 10 113 A-2. Good 
Place of One's Own, A (Brit.) (961) EL Margaret Lockwood-James Mason Sept.,'49 94m Feb. 19 4506 A A-| Good 
Please Believe Me (26) MGM Deborah Kerr-Robert Walker May 12,'50 88m Mar. 11 2zl AXE A-2. Good 
od Port of New York (009) EL Scott Brady-Richard Rober Dec.,'49 79m Dec. 3 106 Aor AY A-2 Average 
od Post Office Investigator (815) Rep. Warren Douglas-Audrey Long Sept. 1,49 | 59m Sept. 3 2 AYC Good 
od Powder River Rustlers (4961) Rep. Allan "Rocky" Lane-Eddie Waller Nov. 25,'49 60m Nov. 19 (S)91 AYC A-I 
Prince of Foxes (929)* 20th-Fox Tyrone Power-Orson Welles Dec.,'49 107m Aug. 27 4729 AYorAYC A-2 _ Excellent 
Prison Warden (209) Col. Warner Baxter-Anna Lee Dec. 8,'49 62m Oct. 29 66 AYorAYC A-2 Fair 
Project X FC Rita Colton-Keith Andes Oct. 4,49 60m Nov. 12 8! A-2 Fair 
QUICKSAND UA Mickey Rooney-Jeanne Cagney Mar. 24,'50 79m Mar. 4 213° Aor AY B Good 
RADAR Secret Service (4917) Lippert John Howard-Adele Jergens Jan. 28,'50 59m Jan. 21 163 A-| Fair 
Range Land (4845) Mono. Whip Wilson-Andy Clyde Dec. 25,'49 56m Mar. 25 (S)238 AYC A-l 
Ranger of Cherokee Strip (856) Rep. Monte Hale-Paul Hurst Nov. 4,'49 60m Nov. 12 81 AYC A-| Good 
Rapture FC Glenn Langan-Elsy Albiin May,'50 79m Apr. 15 263 A-2 Fair 
d Reckless Moment, The (223) Col. James Mason-Joan Bennett Nov.,'49 82m Oct. 22 58 AY B Very Good 
Red Danube, The (4) MGM~ W. Pidgeon-P. Lawford-E. Barrymore Oct. 14,'49 119m Sept. 24 25 AY A-| Very Good 
d Red Desert (4914) Lippert Don Barry-Tom Neal Dec. 17,'49 60m Dec. 31 137 A-| Good 
Red, Hot and Blue (4906) Para. Betty Hutton-Victor Mature Nov. 25,'49 84m July 2 4666 AYC A-2  Fair-Good 
Red Light UA George Raft-Virginia Mayo Sept. 16,'49 83m Aug. 27 4731 A-2 Fair 
Red Shoes, The (Brit.) (color) (Spcl.) EL = Anton Walbrook-Marius Goring NotSet 133m Oct. 23 4357 AY B Excellent 
d Reformer and the Redhead, The (25) MGM = June Allyson-Dick Powell May 5,'50 90m Mar. I] 222 «=~AYC A-! Good 
Renegades of the Sage (261) Col. Charles Starrett-Smiley Burnette Nov. 24,'49 56m Nov. 12 (S)82 AYC A-1 
d Riders in the Sky (250) Col. Gene Autry-Gloria Henry Nov.,'49 70m Dec. 17 123 AorAY A-| Good 
Riders of the Dusk (4844) Mono. Whip Wilson-Andy Clyde Nov. 13,'49 57m Sept. 10 (SE AYe A-| 
d Riders of the Range (016) RKO Tim Holt-Jacqueline White Nov. 19,'49 6im Oct. 29 66 AYC A-| Good 
Riding High (4917)* Para. Bing Crosby-Coleen Gray Apr.,'50 112m Jan. 14 153 AYC B Good 
Roaring Westward (4865) Mono. Jimmy Wakely-Douglas Taylor Sept. 18,'49 55m July 16 (S)4682 AYC A-1 
Rocketship XM (4904) Lippert — Lloyd Bridges-Osa Massen May 26,'50 77m May 6 287 Good 
J Rock Island Trail (color) (4914) Rep. Forrest Tucker-Adele Mara May 18,'50 90m May 6 286 A-!| Good 
Rope of Sand (4902)* Para. Burt Lancaster-Paul Henreid Sept. 23,49 104m July 2 4666 A B Good 
1 Roseanna McCoy (05!) RKO Farley Granger-Joan Evans Aug. 20,49 89m Aug. 20 4722 AY B Good 
Rugged O'Riordans, The (907) Univ. Michael Pate-Wendy Gibb Jan.,'50 78m Dec. 17 122. AYC A-2 Very Good 
Run for Your Money, A (Brit.) Univ. Donald Houston-Meredith Edwards Mar.,'50 83m Apr. | 246 AYC A-| Good 
] Rusty's Birthday (211) Col. Ted Donaldson-John Litel-Ann Doran Nov. 3,'49 60m Dec. 3 (S)106 AYC A-| 
! SALT to the Devil (Brit.) (017) EL Sam Wanamaker-Lea Padovani Jan.,'50 120m Dec. 17 122, A A-2. Good 
(formerly Give Us This Day) ; 
Samson and Delilah (color)* Para. H. Lamarr-V. Mature-G. Sanders NotSet 128m Oct. 22 57 AYCorAY A-2 — Excellent 
San Antone Ambush (855) Rep. Monte Hale-Paul Hurst Oct. 1,'49 60m Oct. 15 50 AYC A-| Fair 
Sands of Iwo Jima (4905)* Rep. John Wayne-Adele Mara-John Agar Mar. 1,50 109m Dec. 17 121 AYCorAY A-2_ Excellent 
Sarumba (014) EL Doris Dowling-Michael Whalen Jan.,50 64m Mar. 25 238 =AYC B Poor 
Satan's Cradle UA Duncan Renaldo-Leo Carrillo Oct. 7,49 60m Nov. 12 82 AYC A-2 Fair 
Savage Splendor (color) (004) RKO _ Denis-Cotlow Expedition Sept. 17,'49 60m July 23 4689 AYC A-2 Excellent 
Scene of the Crime (933) MGM Van Johnson-Gloria De Haven Aug. 26,'49 95m June 25 4657 AY A-2 Excellent 
Secret Fury, The RKO —_ Claudette Colbert-Robert Ryan May 20,'50 86m Apr. 29 277 Very Good 
Secret Garden, The (color) (2) MGM __ Margaret O'Brien-Dean Stockwell Sept. 9,'49 92m Apr. 30 4591 AYC A-| Good 
Shadow on the Wall (27) MGM Ann Sothern-Zachary Scott May 19,'50 84m Mar. 18 231 +A A-2_ Fair 
She Wore a Yellow Ribbon (color) 
(067)* RKO = John Wayne-Joanne Dru Oct. 22,49 103m July 30 4697. AYC A-| Excellent 
Side Street (23) MGM Farley Granger-Cathy O'Donnell Apr. 14,'50 83m Dec. 24 130 A A-2. Good 
Sierra (color) (919) Univ. Audie Murphy-Wanda Hendrix June,'50 83m Apr. 29 277. AYC A-| Good 
Silent Dust (Brit.) Mono. Stephen Murray-Beatrice Campbell Dec. 29,50 82m Oct. 29 65 A B Good 
Singing Guns (color) (4909) Rep. Vaughn Monroe-Ella Raines Feb. 28,'50 91m Mar. 18 229 AYC A-2 Very Good 
Six-Gun Mesa (4951) Mono. Johnny Mack Brown-Gail Davis Apr. 30,50 57m Apr. 29 (S)278 
Skipper Surprised His Wife, The (31) MGM Robert Walker-Joan Leslie June 30,'50 85m May 13 294 A-| Fair 
Slattery's Hurricane (921) 20th-Fox Linda Darnell-Richard Widmark Aug.,'49 83m Aug. 6 4705 A A-2 Very Good 
Song of Surrender (4904) Para. Wanda Hendrix-Claude Rains Oct. 28,'49 93m Sept. 17 1g AY A-2 Fair 
Sons of New Mexico (185) Col. Gene Autry-Gail Davis Jan.,'50 70m Dec. 31 137 Good 
So Proudly We Hail (4913) Para. C.Colbert-P. Goddard (reissue)(West)Mar.,'50 126m Jan. 28 170 
South of Death Valley (164) Col. Charles Starrett-Smiley Burnette Aug. 18,'49 54m Aug. 13 (S)4715 AYC A-I 
South Sea Sinner (908) Univ. Macdonald Carey-Shelley Winters Jan.,'50 88m Jan. 7 146 A B Fair 
Spring in Park Lane (Brit.) (008) EL Anna Neagle-Michael Wilding Nov.,'49 91m Sept. 24 25 AYC B Excellent 
Square Dance Jubilee (4903) Lippert Don Barry-Mary Beth Hughes Nov. 11,'49 79m Nov. 19 90 A-2. Good 
Square Dance Katy (4922) Mono. Vera Vague-Jimmie Davis Mar. 25,'50 Apr. 8 (S)254 
Stage Fright (919) WB J. Wyman-M. Dietrich-M. Wilding Apr. 15,'50 110m Feb. 25 25 A. B Good 
Stampede (AAI4) Mono. Rod Cameron-Gale Storm Aug. 28,'49 78m Apr. 30 4589 Very Good 
Stars in My Crown MGM = Joel McCrea-Ellen Drew (trade) May 11,'50 89m Mar. 4 213. AYC A-| Very Good 
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TITLE—Production Number—Company 


Storm Over Wyoming (019) 
Story of Molly X, The (902) 


RKO 
Univ. 


Story of Seabiscuit (color) (907)* WB 


Strange Bargain (010) RKO 
Stromboli (Ital.) (070) RKO 
Sundowners, The (color) (018) EL 
Sunset Boulevard (4927) Para. 
Sword in the Desert (709) Univ. 
TALE of the Navajos (color) (920) MGM 
Tarnished (4910) Rep. 
Tarzan and the Slave Girl (020) RKO 
Task Force (903) (part color)* WB 
Tattooed Stranger, The (018) RKO 
Tell It to the Judge (225) Col. 
Tension (8) MGM 


That Forsyte Woman (color) wi MGM 


That Midnight Kiss (color) (1 
Thelma Jordon (4910) 

There's a Girl in My Heart (AAI6) 
They Live By Night (009) 
Thieves’ Highway (924) 

Third Man, The (Brit.)* 

Threat, The (015) 

Three Came Home (007) 

Three Little Words (color) (36) 


MGM 
Para. 
Mono. 
RKO 
20th-Fox 
Selznick 
RKO 
20th-Fox 
MGM 


Ticket to Tomahawk, A(color) (011) 20th-Fox 


Tight Little Island (Brit.) Univ. 
Tokyo Joe (224) Col. 
Top O' the Morning (4901)* Para. 
Torch, The (025) EL 
Tough Assignment (4915) Lippert 
Trail of the Rustlers (267) Col. 
Trapped (007) EL 
Traveling Saleswoman, The (226) Col. 
Treasure of Monte Cristo (4909) _—_ Lippert 
Trouble in Texas (064) RKO 
Twelve O'Clock High (004)* 20th-Foy 


Twilight in the Sierras (color) (4942) Rep. 


UNDER Capricorn (color) (904) WB 
(008) 20th-Fox 
Univ. 


Under My Skin 
Undertow (904) 


Underworld Story, The (for. Whipped) UA 


Unmasked (4907) 


Rep. 


VANISHING Westerner, The (4972) Rep. 
Vicious Years, The FC 


WABASH Avenue (color) (010) 20th-Fox 
Wagonmaster RKO 
Wake Island (4914) Para. 
Weaker Sex, The (Brit.) (914) EL 
Western Pacific Agent (4919) Lippert 
Western Renegdates (4856) Mono. 
West of Wyoming (4925) Mono. 


When Willie Comes Marching Home 


(003)* 20th-Fox 
While the Sun Shines (Brit.) Stratford 
Whirlpool (002) 20th-Fox 
White Heat (901)* WB 
Winslow Boy, The (Brit.) (027) EL 
Without Honor UA 
Wolf Hunters (482!) Mono. 


Woman in Hiding (906) Univ. 
Woman in the Hall, The (Brit.) (960) EL 
Woman of Distinction, A (234) Col. 
Woman on Pier 13, The (008) RKO 
(formerly | Married a Communist) 


YELLOW Cab Man, The (22)* 
Yes Sir, That's My Baby (color) (705) 


MGM 
Univ. 


Young Daniel Boone (color) (4902) Mono. 
Young Man With a Horn (916)* WB 
You're My Everything (color) 


(920)* 


ZAMBA (004) 


20th-Fox 
EL 


Release 

Stars Date 

Tim Holt-Richard Martin Feb. 8,'50 
June Havoc-John Russell Nov.,'49 
S. Temple-B. Fitzgerald-L. McCallister Nov. 12,'49 
Martha Scott-Jeffrey Lynn Oct. 22,'49 
Ingrid Bergman-Mario Vitale Feb. 15,'50 
Robert Preston-Robert Sterling Feb.,'50 
Gloria Swanson-William Holden Aug.,50 
Dana Andrews-Marta Toren Oct.,'49 
Native cast Not Set 
Dorothy Patrick-Arthur Franz Feb. 28,'50 
Lex Barker-Vanessa Brown Mar. 18,'50 
Gary Cooper-Jane Wyatt Sept. 24,'49 
John Miles-Patricia White Feb. 9,'50 
Rosalind Russell-Robert Cummings Dec.,'49 
Audrey Totter-Richard Basehart Nov. 25,'49 
Greer Garson-Errol Flynn Nov. 11,'49 
Kathryn Grayson-Jose Iturbi Sept. 2,'49 
Barbara Stanwyck-Wendell Corey Jan.,'50 
Lee Bowman-Elyse Knox Jan. 6,50 
Cathy O'Donnell-Farley Granger Nov. 5,'49 
Richard Conte-Valentina Cortese Oct.,'49 
Jos. Cotten-Valli-Orson Welles Feb.,'50 
Virginia Grey-Michael O'Shea Dec. 1,'49 
Claudette Colbert-Patric Knowles Apr.,'50 
Fred Astaire-Red Skelton Aug. 4,'50 
Dan Dailey-Anne Baxter May,'50 
Basil Radford-Catherine Lacey Not Set 
H. Bogart-A. Knox-F. Marly Nov.,'49 
Bing Crosby-Ann Blyth Sept. 5,'49 
Paulette Goddard-Pedro Armendariz June,'50 
Don Barry-Marjorie Steele Dec. 24,'49 
Charles Starrett-Smiley Burnette Feb. 2,'50 
Lloyd Bridges-Barbara Payton Oct.,"49 
Joan Davis-Andy Devine Jan. 5,'50 
Glenn Langan-Adele Jergens Oct. 14,'49 
Tim Holt-Richard Martin Aug.,'49 
Gregory Peck-Hugh Marlowe Feb.,'50 
Roy Rogers-Dale Evans Mar. 22,'50 
Ingrid Bergman-Joseph Cotten Oct. 8,'49 
John Garfield-Micheline Prelle Mar.,'50 
Scott Brady-John Russell-Dorothy Hart Dec.,'49 
Dan Duryea-Gale Storm June 3,'50 
Barbara Fuller-Robert Rockwell Jan. 30,'50 
Monte Hale-Paul Hurst Mar. 31,'50 
Tommy Cook-Gar Moore Mar.,'50 
Betty Grable-Victor Mature-Phil Harris Apr.,'50 
Ben Johnson-Joanne Dru Apr. 22,'50 
B. Donlevy-R. Preston (reissue) (West) Mar.,'50 
Ursula Jeans-Cecil Parker Sept.,'49 
Kent Taylor-Sheila Ryan Mar. 17,'50 
Johnny Mack Brown-Max Terhune Oct. 9,49 


Johnny Mack Brown-Milburn Morante Feb. 19,'50 


Dan Dailey-Corinne Calvet Feb.,'50 
Barbara White-Ronald Squire May,'50 
Gene Tierney-Jose Ferrer-Richard Conte Jan.,'50 
James Cagney-Virginia Mayo Sept. 3,'49 
Sir Cedric Hardwicke-Robert Donat May,'50 


Laraine Day-Franchot Tone-Dane Clark Oct. 21,'49 


Kirby Grant-Jan Clayton Oct. 30,'49 
Ida Lupino-Howard Duff Jan.,‘50 
Jean Simmons-Ursula Jeans Aug.,'49 


Rosalind Russell-Ray Milland Apr.,'50 


Laraine Day-Robert Ryan May 6,'50 
Red Skelton-Gloria De Haven Apr. 7,'50 
Donald O'Connor-Gloria De Haven Sept.,'49 
David Bruce-Kristine Miller Mar. 5,'50 
Kirk Douglas-Lauren Bacall Mar. 11,'50 
Anne Baxter-Dan Dailey Aug.,'49 
Jon Hall-June Vincent Sept.,'49 


Running 
Time 


60m 
82m 
93m 
68m 
8Im 


. 83m 


110m 
100m 


58m 
60m 
74m 
116m 
64m 
87m 
95m 
114m 
99m 
100m 
86m 
95m 
94m 
104m 
66m 
106m 


90m 
8Im 
88m 
98m 
83m 
64m 
55m 
78m 
75m 
78m 


132m 
67m 


117m 
86m 
70m 
89m 
60m 


60m 
79m 


92m 
86m 
87m 
85m 
65m 
56m 
62m 


82m 
83m 
97m 
114m 
97m 
69m 
70m 
92m 
93m 
85m 
73m 


85m 
82m 
7im 
112m 


94m 
75m 


7— REVIEWED — 
(S) =synopsis Nat'l 
Issue Page Groups 
Feb. 11 186 AYC 
Nov. 12 8! A 
Oct. 29 65 AYC 
Oct. | 34 AY 
Feb. 25 206 +A 
Jan. 14 155 A 
Apr. 22 269 
Aug. 27 4729 AY 
Mar. 5 4522. AYC 
Mar. 18 231 AYC 
Mar. 18 231 AYC 
Sept. 3 1 AY 
Feb. II 189 AYC 
Nov. 19 90 AorAY 
Nov. 19 90 +A 
Oct. 22 57 AorAY 
Aug. 27 4730 AYC 
Nov. 5 74 =«A 
Nov. 26 98 AYC 
Sept. 24 25 
Sept. 3 1 oA 
Feb. 4 177 A 
Oct. 29 65 A 
Feb. II 185 AorAY 
May 13 (S)295 
Apr. 22 269 AYC 
Nov. 19 90 AorAY 
Oct. 15 50 AY 
Aug. 6 4705 AYC 
May 13 294 
Nov. 19 91 
Feb. 4 (S)178 AYC 
Oct. | 34 AYC 
Feb. 18 (S)199 AY or AYC 
Oct. 8 42 
Aug. 13 ($)4715  AYC 
Dec. 24 129 AYC 
Apr. 15 262 AYC 
Sept. 10 9 AY 
Mar. I1 221. +A 
Dec. 3 105 AorAY 
Apr. | 245 +A 
Feb. 18 198 AYC 
May 6 287 
Feb. 25 206 
Apr. 8 254 A 
Apr. 8 253 
Feb. 18 198 
June 4 4633 AYC 
Mar. 25 237 
Jan. 14 155 AYC 
Mar. I! ($)223) AYC 
Jan. 7 145 AYC 
Apr. 22 269 
Nov. 26 97 +A 
Aug. 27 4729 A 
Mar. 11 222. AYorAYC 
Nov. 19 90 A 
Oct. 8 ($)42 AYC 
Dec. 17 121 AorAY 
Jan. 29 4478 
Mar. 4 213 A 
Sept. 24 26 AorAY 
Feb. 25 206 AYC 
Aug. 13 4713, AYC 
Mar. 4 214 AYC 
Feb. 11 185 AYorAYC 
July 2 4665 AYC 
Oct. 15 50 AYC 
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-——RATINGS——____ 
Herald — 
L.of D. Review — 


Good 


Very Good 
Very Good 4 


Fair 
Fair 
Average 




















Excellent 4 


Excellent 


Fair 
Good 
Good 
Excellent 
Average 
Good 
Fair 
Excellent 
Good 
Good 
Good 
Good 
Good 
Excellent 
Good 


Excellent 


Very Good 
Good 

Fair 

Very Good 
Fair 
Average 


Very Good 
Fair 


Excellent 
Good 


Excellent 
Good 
Good 
Very Good 
Fair 


Fair 
Fair 


Good 
Excellent 


Good 
Good 
Fair 


Excellent 
Good 
Very Good 
Excellent 
Fair 
Good 


Very Good 
Very Good 
Very Good 
Good 


Very Good 
Good 
Average 
Very Good 


Very Good 


Fair 
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Theatre Television presents new oppor- 
tunities for increasing box office receipts. 
Giant pictures 15 x 20 feet, clearly pro- 
jected by incomparable RCA Theatre 
TV, will attract new audiences to your 
theatre... just as they are already build- 
ing patronage for theatres in metro- 
politan centers throughout the East. 


All These and More Through Theatre TV 
Successful theatre TV showings have 
covered such major events as baseball, 
prize fights, football, in addition to edu- 
cational and cultural programs. Tele- 
vision programs combined with good 
feature pictures make up entertainment 
events that can’t be surpassed as box 
office attractions. 


Smoothly Operating RCA TV Ready. Now 
Employing all the skills and knowledge 
gained in a quarter-century of producing 
the world’s finest theatre sound, RCA 


THEATRE EQUIPMENT 







In Canada: RCA VICTOR Company Limited, Montreal 


has now developed a theatre television 
system so compact that its main operat- 
ing units are housed in two regular-sized 
amplifier racks—so truly practical that 
smooth operation is as certain from it as 
from RCA theatre sound equipment. 


An RCA Service Company Plan for TV 
With the purchase of RCA TV, you are 
assured of expert installation supervision 
by RCA Service Company engineers. 
In addition, you may avail yourself of 
the RCA Service Company’s new theatre 
television service plan. It assures you of 
the kind of reliability from theatre tele- 
vision shows that you expect of motion 
picture performances. It keeps Theatre 
TV running at peak efficiency. 


Be the First in Your Area 
with RCA Theatre Television 
We are now accepting orders for RCA 
theatre TV for early delivery. Get set to 


RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT, CAMDEN, N.J. 





cash in on the tremendous interest in 
theatre TV with RCA Theatre Television 
equipment. Here’s the biggest chance 
you’ve ever had to get on the band 
wagon in the industry’s most sensational 
development. 


RCA Theatre Television Facts 
Every Theatre Owner Should Know 
If you’re wondering what to do 
about theatre TV, write or send 
coupon for a copy of this new 
RCA booklet. It will help clear 
up many questions. 





Theatre Equipment Dept. 56E 
Radio Corporation of America 
Camden, New Jersey 





Please send me copy of the FREE new booklet RCA 
THEATRE TELEVISION Facts Every Theatre Owner 
Should Know. 





Name 


Address 













Theatre 





City State_ 
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Avaiasce Now! 





























There have been meetings and dis- 
cussions and fanfare galore . . . about 
the ills of our industry ... and what we 
can DO about it! It’s all been a great 
means of letting us take a look at our- 
selves ... and our business... in the 
candid mirror of surveys and opinions 

. BUT .. . now we've got to Gdd’some 
PERSPIRATION to the CONVERSA- 
TION ... and Get Down To Work! ... 
We've got to roll-up-our-sleeves and 
start Out-Selling Television, Canasta 
and the good old Summertime . . . and 
we've got to do it with the SHOWMAN- 
SHIP that made our industry GREAT... 
and has kept it great . . . through times 
good and bad. 

It isn't a One-Man Job... it’s an 
Industry responsibility! That means 
YOU ...and YOU...and YOU! So.. 
let's prove that MOVIES ARE BETTER 
THAN EVER! ... Let’s prove that SHOW- 
MANSHIP IS BETTER THAN EVER!... 


Let's ALL Get Down To Work! 


NATIONAL ith SERVICE 


PRIZE BABY OF THE 1IDUSTRY 





